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PAPER 

PACKS  A  WAR 


NORTHWEST  PEDIGREED  PAPERS 


ALWAYS  MAKE  GOOD  PRINTING  BETTER 


BOOK  PAPERS  OFFSET  PAPERS  LABEL  PAPERS 

SULPHITE  BONDS  LEDGER  INDEX 
POST  CARD  POSTER  PAPERS  WRITING  PAPERS 
SALESBOOK  TABLET  PAPERS 


PAD  STOCK  DRAWING  ADDING  MACHINE 


LINING  PAPERS  WAXING 

PAPERS 

ENVELOPE  PAPERS 

k 

THE  COMPANY 

•  CLOQUET, 

MINNESOTA,  U.  S  A 
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PLIATA6  the  ^ 


New  Cold  Padding  Glue 


ERE’S  a  fine,  NEW 
replacement  for  the 
old  rubber-latex 
padding  glues! 


PLIATAB  .  .  as  flexible  as  an  old 
shoe  yet  so  tough  it  holds'  sheets 
firmly  under  the  hardest  kind  of 
abuse.  Try  this  new  kind  of  cold 
padding  glue.  See  how  smoothly  it 
spreads,  how  it  covers  more  sur¬ 
face,  saves  time  and  cuts  waste. 
PLIATAB  is  ready  to  use  . .  dilutes 
with  water  for  spraying.  Equally 
efficient  for  bookbinding  and  many 
special  gluing  operations  with  cloth, 
leather,  paper  and  backing  boards. 

Made  in  red  or  white  (natural) 
color.  Shipped  ON  APPROVAL. 
Quart  jars,  $2.00  each;  Gallon  jars, 
$6.00  each;  F.O.B.  Chicago  and 
New  York.  Prices  lower  for  larger 
sizes.  Order  today.  Start  at  once 
getting  all  the  superior  advantage 
of  this  better  padding  glue. 


P/l/SLEy'  />/^Oi?UCTS  /AfCOR^OMTSO 

Manufacturers  of  Glues,  Pastes,  Resin  Adhesives,  Cements  and  Related  Chemical  Products 
1770  CANALPORT  AVE.,  CHICAGO  16,  ILL.  ★  630  W.  51st  STREET,  NEW  YORK  19,  N.  Y. 


Look  Forward  | 

AMERICA  I 

What  man  can  imagine  man  can  do.  Young  | 

America  is  saving  America.  Old  America  can  | 

never  repay  them.  All  we  oldsters  can  do  is,  1 

enlarge  our  vision,  triple  our  Faith  and  plunge  | 

— expand  fast  and  furious  in  Peace  as  in  War  i 

and  create  three  jobs  where  one  grew  before.  i 

That  and  only  that  is  our  opportunity,  our  | 

privilege  and  may  we  never  falter,  as  no  teen-  | 

age  Pilot,  Marine  or  Paratrooper  ever  falters.  i 

We  solemnly  pledge  our  utmost,  to  build  finer  | 
folders  than  ever — and — three  times  as  many.  i 

In  1941  you  bought  a  million  dollars  worth  of  i 
NEW  All-buckle  many-purpose,  many-profit  | 

Automatic  Baums.  i 

When  the  lights  come  on  again,  we  will  build  1 
three  million  dollars  worth  a  year — confident  1 

they  will  be  absorbed  here  and  abroad,  in  the  1 
Great  Renaissance  of  Business  ahead.  1 

And  we  will  price  them,  as  always,  at  1/3  to  1 

1/2  less  than  usually  charged  for  similar  size  1 

precision-built  folders.  Triple  volume  will  ab-  1 
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sorb  higher  labor,  material  costs  and  our  over¬ 
head  will  remain  the  world’s  lowest  with  no 
costly  financial  structure,  no  fancy  salaries, 
etc.,  and  dividends  can  wait. 

Compared  to  the  Courage  in  action  of  10,000,- 
000  Young  Americans  our  pledge  and  plans 
seem  inconsequential  but  create  three  times  as 
many  jobs  WE  WILL. 

And  we  humbly  thank  our  10,000  friend- 
customers  in  the  G.  A.  Industry  and  we  salute 
VALIANT  Young  America. 

ir 

RUSSELL  ERNE$l(T  BAEi>l 

Folding  Machine  Organization 
PHILADELPHIA 


ni 


VacathH  afe  ffe/v 

While  relaxing  somewhere,  brush  up  on  some  of  the 
techniques  of  your  job  and  learn  some  new  ones.  A 
good  book  will  help  you  pass  pleasant  hours  and  will 
at  the  same  time  add  to  your  skill  and  knowledge. 

PHOTOLITHOGRAPHY  $  A  00 

and  OFFSET  PRINTING  0'= 

by  J.  S.  Mettle  and  Harry  Keusch 
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Silk  Screen  Color  Printing — Sternberg  . - . . 

A  Practical  Touch  System — by  E,  B,  Harding  - - - 

Pressroom  Problems  and  Answers — by  Fred  W,  Hoch  . . 

The  Practice  of  Printing — by  R,  L.  Polk . . . 

Advertising  and  Its  Mechanical  Production — by  Carl  R,  Greer  . 

Pressman's  Pocket  Manual — by  J,  IS,  Harrison  _ _ _ 

Tips  on  Presswork — by  G,  C,  Cooper . .  . . . 

Direct  Advertising  and  the  Printer — by  Albert  Highton  . . 

Associated  Chicago  Artists  Directory  and  Suggestion  Book  _ 
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CIVILIAN  PRIORITY 
^  DELIVERY  PLAN 

I  Don't  Wait!  Reserve  now  the  presses 

I  you  will  need  for  tomorrow’s  print¬ 
ing.  Assure  your  definite  place  in 
line  with  a  certified  Priority  Num¬ 
ber  on  any  of  these  ATF  presses; 

LETTERPRESS 

I  StyU  C  Kelly  No.  1  Kelly  No.  2  Kelly 

^  Kelly  Clipper  Little  Olont 

OPPtIT 

Little  Chief  Chief  Big  Chief 


Here  is  the  most  practical  help  ever 
offered  to  the  printer.  Enables  any 
printer  willing  to  DO  SOMETHING 
ABOUT  IT  to  analyze  his  market 
and  equipment,  plan  his  production, 
and  sell  his  services.  This  booklet  is 
a '"MUST'’ for  printers  who  expect 
to  he  in  business  after  the  war. 


Practically  does  your  planning  for 
you  in  five  logical  steps.  Scientific 
but  simple . . .  shows  you  just  where 
voull  stand  when  the  war  is  won  and 

J 

the  dammed-up  flood  of  postwar 
printing  is  released.  Every  step  fully 
explained... completely  charted.  Ask 
your  ATF  Salesman  or  send  to 


TYPE  FOUNDERS 


200  Elmora  Avenue,  Elixabeth  B,  N.  J. 
Branches  and  Dealers  in  Principal  Cities 
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The  Printing  Industry 


Volume  16 


July,  1944 


Number  7 
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• 

Eastern  sales  office 
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The  ONLY  graphic  arts  publi¬ 
cation  sent  every  issue  into 
every  known  graphic  arts  plant 
in  the  country,  and  to  thou¬ 
sands  of  executives  at  their 
homes. 

Subscription  to  individuals 
$1.00  per  year  in  the  V.  S. 
and  Canada.  Back  Numbers 
available  at  25c  each. 

Member, 


CCA 


Controlled  Circulation  Audit, 
Inc. 

• 

Printed  in  U.S.A. 
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The  World* $  Most  Wxdedy  Read 
Graphic  Arts  Magazine 


“r/)dt  Nekooso  Ad  Reminds  /He  . . . 

Call  Our  Printer  NOW!” 

Harried,  harassed  and  heavily  bur-  ly  shows  how  you  can  streamline 
dened  by  new  and  greater  wartime  their  businessstationery,  their  printed 
responsibilities,  many  a  wartime  advertising  pieces. .  .by  the  judicious 
businessman  is  learning  how  his  '  use  of  Nekoosa  Bond, 
printer  can  help  solve  some  of  to-  Spotlighted,  too,  is  the  fact  that 
day’s  business  problems — wherever  it  pays  to  plan  with  your  printer 
printing  enters  into  the  picture.  ...that  it  pays  in  terms  of  time, 

Nekoosa  Bond  advertising  in  Time  worry,  paper  and  money  saved. .  .for 
and  Business  Week  continues  to  the  printing  buyer  and  YOU,  the 
talk  to  your  customers. .  .graphical-  printer! 

NEKOOSA  TESTED  BOND 

On«  of  tho  Pro-Tostod  Butinon  Papon  mad*  by  Iho  NEKOOSA>EDWARDS  PAPER 
COMPANY,  Port  Edwards,  Wis.  Othon  aro  JOHN  EDWARDS  BONC^  NEKOOSA 
MIMEO  b6nD,  NEKOOSA  DUPLICATOR  BOND  and  NEKOOSA  LEDGER. 
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I'' HERE  has  been  a  crying  need  for 
I  years  for  a  national  organization 
that  would  represent  the  entire  graphic 
arts  industry.  Much  has  been  said  and 
written  on  the  subject ;  and  several  at¬ 
tempts  at  exploring  the  possibilities  of 
forming  such  an  organization  have 
been  made.  But  thus  far  no  such  at¬ 
tempts  have  gone  beyond  the  stage  of 
conference. 

On  June  8,  alert,  far-sighted  leaders 
from  various  parts  of  the  country  gath¬ 
ered  at  Detroit  for  a  five-day  meeting 
to  discuss  the  formation  of  an  all- 
inclusive  national  graphic  arts  group. 
A.  E.  Giegengack,  Public  Printer  of 
the  United  States,  in  the  keynote  ad¬ 
dress,  pointed  out  that  although  there 
are  in  the  entire  graphic  arts  industry 
something  like  60  “so-called  national 
organizations,”  and  over  250  local  or¬ 
ganizations,  there  is  no  one  organiza¬ 
tion  that  is  representative  of  every 
branch  of  the  industry  and  that  can 
speak  up  for  the  entire  industry.  He 
stressed  the  need  for  such  a  unified  na¬ 
tional  organization. 

The  meeting  then  discussed  the  set¬ 
ting  up  of  such  an  organization  with 
headquarters  in  Washington,  with  a 
permanent  managing  executive,  and 


with  a  Board  of  Directors  representing 
every  segment  of  the  entire  industry. 

Although  it  was  agreed  that  this  new 
organization  should  not  compete  with 
any  present  organization,  it  neverthe¬ 
less  was  decided  that  the  proposed  or¬ 
ganization  should  deal  with  overall 
problems  confronting  the  entire  indus¬ 
try  with  emphasis  on  those  problems 
involving  government  relations.  Other 
questions  that  would  get  the  attention 
of  the  group  are  general  public  rela¬ 
tions  of  the  graphic  arts  industry,  the 
larger  aspects  of  labor  matters,  and  fed¬ 
eral  tax  problems. 

All  groups  and  individuals  that  are 
concerned  with  the  best  interests  of 
the  graphic  arts  industry  know  the 
need  for  a  correlation  of  all  effort  on 
the  parts  of  the  many  separate  product 
and  process  groups,  and  the  presenta¬ 
tion  of  a  unified  front  on  all  matters 
that  affect  the  industry  as  a  whole. 

And  the  prayers  and  hopes  of  these 
groups  and  individuals  are  that  the 
working  committee,  set  up  to  develop 
the  new  organization,  will  follow 
through,  and  that  their  efforts  will 
come  to  fruition  despite  any  discour¬ 
agements  and  obstacles  that  may  con¬ 
front  them. 


Zke  graphic  Arts  Monthly  On  the  "Must”  list  of 

and  THE  PRINTING  INDUSTRY  “‘‘‘“"J  "‘•"o"-' 

(Reg.  U.  S.  Pa,.  OB.)  hmme,s  corporal, om  arc 

newly  designed  bustness 

Published  by  The  Graphic  Arts  Publishing  Co,  cards  for  their  executives 

^  ^  .  -  and  salesmen.  See  page  16. 
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ALL  BOUND  WITH 


"Dual"  style  'T/jreep/ex"  style  "Full  length"  style 

A  CHILDREN'S  BOOKS  to  build  a  new  mind 
•  COLLEGE  SCIENTIFIC  WORKBOOKS  to  strengthen  it 
c  WAR  MACHINES  OPERATING  MANUALS  to  protect  our  liberty 

These  essential  books,  and  many  more,  are  today  being  bound  with 
QERLOX  —  our  flexible  binding  in  plastic. 

You  will  find  our  Licensees,  in  large  cities  or  in  small  towns,  eager  to 
put  at  your  disposal  their  tested  skill  and  their  facilities  —  to  make  your 
production  job  faster,  easier. 

CERLOX  will  add  to  your  books  the  efficiency  required  by  the  task  in 
which  we  are  all  strenuously  engaged  today. 

Information,  dummies  and  samples  furnished  if  requested  on  Company  letterhead 
BACK  THE  ATTACK  — BUY  MORE  WAR  BONDS 
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yke  pfMetn  Variance 

by  A.  C.  KIECHLIN 


★  The  accounting  term  “variance”  is 
unknown  to  many  printers.  What  is  its 
relationship  to  costs  and  why,  they  ask. 

Variance  is  the  difference  between 
standard  or  budgeted  costs  and  actual 
costs.  In  the  final  analysis,  it  is  the 
measurement  of  one’s  managerial  ef¬ 
ficiency.  Many  printers  are  perplexed 
by  variance  because  they  do  not  budget 
or  use  standard  costs. 

When  variance  is  explained  to  them, 
many  want  to  know  why  it  is  necessary 
to  determine  it.  “Why  not  just  record 
actual  costs  and  let  it  go  at  that?” 
they  ask.  The  printer  who  operates  in 
this  manner — and  many  do — can  de¬ 
termine  actual  costs,  but  these  costs 
do  not  aid  efl&ciency  on  current  opera¬ 
tions  ;  they  merely  record  the  degree  of 
prior  operating  efficiency.  To  police 
current  operations  with  adequate  cost 
control,  the  printer  must  budget,  and 
his  estimated  costs  may  show  a  variance 
with  actual  costs;  in  fact,  they  usually 
do.  Any  printer  who  can  consistently 
make  budgeted  figures  agree  with 
actual  results  is  a  super-businessman, 
yet,  it  is  still  wise  to  attempt  to  reach 
Valhalla.  By  making  the  effort  one  will 
earn  more  profit  than  by  side-step¬ 
ping  it. 

In  any  industry,  where  job  costs  are 
to  be  computed,  the  burden  rate  must 
be  worked  out  in  advance.  One  can’t 


use  prior-period  costs  because  they 
may  vary  with  current  costs,  particu¬ 
larly,  at  a  time  like  this,  when  costs 
are  on  the  upswing.  Should  costs  go 
down  in  the  postwar  period,  the  same 
condition  prevails.  If  one  costs  too  low 
on  an  upswing,  he  will  cut  profit.  If 
he  costs  too  high  on  the  downward 
trend,  he  will  lose  sales.  In  both  in¬ 
stances,  one  loses  money.  At  any  rate, 
budgeted  costs  are  prior-period  figures 
modified  to  agree  with  a  forecast  of 
things  to  come,  an  expectation  of 
higher  volume,  higher  costs  or  vice 
versa. 

Variance  is  concerned  with  the  over¬ 
head  chargeable  to  each  job.  As  the 
work  goes  through  the  plant,  it  must 
be  charged  with  a  fair  proportion  of 
the  burden.  The  difference  between 
what  one  estimates  the  burden  should 
be,  based  upon  past-experience  figures 
and  a  forecast  of  things  to  come,  and 
what  that  burden  actually  is,  when  he 
computes  costs  at  the  end  of  a  period, 
is  the  variance. 

In  the  printing  industry,  overhead  is 
usually  distributed  by  the  labor-hour 
or  machine-hour  method  and  that 
means  the  printer  must  estimate  the 
labor  hours  or  machine  hours  his  plant 
will  operate  for  a  forthcoming  period 
as  well  as  the  amount  of  overhead 
expense  in  dollars  and  cents.  He  then 
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"Paper  Packs  a  War  Punch”  .  .  .  and  you  as  a  printer  can  do  more  than  most  of 
us  to  help  save  paper  before  it  becomes  waste  paper.  Your  resourcefulness  and 
technical  advice  to  customers  can  produce  attractive,  effective  printed  matter  while 
reducing  weight,  size — and  runs,  where  possible. 


Better  Printing  and  Planning  Will  Save  Paper 

There  is  no  shortage  of  ink;  of  good  typography;  of  effective  design  and  layout. 
You  can  help  your  customer  get  better  results  with  smaller  pieces  and  lighter  weight 
paper  and  envelopes,  and  by  the  use  of  better  typography  and  more  color  on  adver¬ 
tising  matter  and  envelopes.  That  way  you’ll  profit,  as  you  save  the  paper  needed 
for  Victory. 


What  Envelope  Manufacturers  Are  Doing 

Envelope  conservation  is  already  clearly  defined.  The  industry  has  adopted 
limitations  on  weights  of  paper  by  grade  and  usage.  In  addition,  it  is  now 
using  only  70%  of  previous  volume  of  new  corrugated  shipping  cartons, 
eliminating  boxes  where  envelopes  can  be  delivered  safely  in  cartons  only 
— and  boxes  alone  where  practicable,  and  re-using  used  cartons — all  we 
can  obtain.  And,  like  yourself,  we  are  co-operating  to  the  fullest  extent  in 
the  salvage  of  waste  paper.  Let’s  keep  on  doing  more  and  more  of  it! 


UNITED  STATES  ENVELOPE  COMPANY 

General  Offices,  SPRINGFIELD  2,  MASSACHUSETTS 
13  Manufacturing  Divisions  .  .  4  Sales-Service  Offices 


E.7A 


Makers  ENVELOPES  •  WRITING  PAPERS  •  UNWEAVE  PAPERS  •  NOTE  BOOKS  •  TRANSPARENT 
CONTAINERS  •  WAR  PRODUCT  PACKAGING  •  PAPER  DRINKING  CUPS  •  TOILET  TISSUE  •  PAPER  TOWELS 
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uses  the  resulting  labor-hour  or  ma¬ 
chine-hour  rate  in  costing  jobs  as  they 
go  through  the  plant.  If  he  estimates 
a  man  must  work  10  hours  on  a  job  and 
the  labor-hour  rate  for  overhead  is  $3, 
he  adds  $30  to  that  job  for  burden  and 
records  this  cost.  If  the  printer  is  off 
the  beam  on  his  budgetary  calculation, 
obviously  the  overhead  computed  on 
jobs  done  or  work  in  process  is  out  of 
line  and  he  must  adjust  his  records  to 
agree  with  actual  costs.  This  variance 
is  determined  when  he  totals  all  outlay 
for  overhead  at  the  end  of  a  period 
and  compares  estimated  overhead  with 
actual.  That  adjustment  should  be 
made  through  a  variance  account. 

Now  what  to  do  when  the  printer 
determines  the  variance.  Some  printers 
charge  it  to  profit  and  loss  and  let  it 
go  at  that.  Unwise.  Variance  should 
be  handled  systematically  through  a 
variance  account  so  that  one  has  a 
clean-cut  record  for  check-back  and 
analysis  at  any  time.  One  must  remem¬ 
ber  that  the  purpose  of  variance  is  to 
improve  managerial  efficiency  and  to 
give  one  more  accurate  costs.  Variance 
should  be  investigated  to  check  loss- 
leaks  and  to  enable  one  to  adjust  future 
budgets,  if  necessary,  in  line  with  his 
findings. 

Variance  between  budgeted  and 
actual  costs  may  be  due  to: 

1.  Overhead  estimated  too  high  or 
too  low. 

2.  Direct  labor  hours  or  machine 
hours  estimated  too  high  or  too 
low. 

3.  Overhead  unusually  high  be¬ 
cause  repairs  or  other  intermit¬ 
tent  expenses  are  always  high 
at  certain  periods. 

4.  Overhead  unusually  low  be¬ 
cause  repairs  and  intermittent 
expenses  are  usually  low  at  cer¬ 
tain  periods. 

5.  Production  high  or  low  because 
of  seasonal  fluctuations. 


6.  Production  unusually  low  be¬ 
cause  of  unpredictable  circumstances, 
such  as  strikes,  boiler  explosion,  in¬ 
ability  to  get  raw  materials,  etc. 

In  short,  variance  is  due  to  incorrect 
budgetary  estimates,  seasonal  fluctua¬ 
tions  of  sales  or  overhead,  unusual 
conditions  disrupting  production.  If 
variance  is  due  to  first  two  causes 
listed  in  the  foregoing,  it  has  been  over¬ 
estimated  or  under-estimated  or  labor 
hours  or  machine  hours  under-esti¬ 
mated  or  over-estimated;  hence,  the 
overhead  applied  to  production  is  too 
low  or  too  high  and  the  printer  must 
bring  his  budgeted  costs  in  line  with 
actual  costs  at  the  end  of  a  period  by 
adjusting  these  figures  on  his  books. 

On  the  other  hand,  if  investigation 
discloses  that  seasonal  conditions 
create  variance,  a  different  procedure 
is  necessary.  The  printer,  by  referring 
to  past  experience  figures,  should  be 
able  to  spot-check  seasonal  fluctuations 
in  sales  or  overhead  and  consider  them 
when  budgeting.  In  that  event,  over 
the  year,  the  debit  and  credit  variances 
will  tend  to  balance  each  other,  so  the 
bookkeeping  device  used  is  an  Over¬ 
head  Expense  Variance  Account, 
which  is  debited  or  credited  with  sea¬ 
sonal  differences  between  budgeted 
costs  and  actual  costs.  Unapplied  over¬ 
head  cost,  overhead  estimated  too  low, 
hence,  not  enough  charged  to  produc¬ 
tion,  will  appear  on  the  balance  sheet 
as  a  deferred  charge.  Over-applied 
overhead  cost,  overhead  estimated  too 
high,  hence,  too  much  charged  to  pro¬ 
duction,  will  appear  on  the  balance 
sheet  as  a  deferred  credit. 

At  the  year’s  end,  any  balance  on  the 
variance  account  should  be  closed  to 
profit  and  loss,  but  if  one  prepares 
monthly  statements,  he  should  charge 
only  1/12  or  credit  1/12  of  the  variance 
to  that  month’s  business,  otherwise,  he 
will  distort  the  costs  for  the  year-end- 
/  Continued  on  page  50) 
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The  history  of  Champion  is  one  of  enter¬ 
prise,  financial  stability  and  service.  In  its 
first  twenty  years.  Champion  twice  was 
burned,  twice  flooded,  each  time  rebuilt 
with  the  most  modern  and  efficient  plants 
and  equipment.  Champion  today  supplies 
pulp  and  paper  for  government  and  busi¬ 
ness,  for  explosives,  war  maps,  packaging 
of  food,  medicines,  blood  plasma,  repair 
parts.  Three  Champion  mills  also  continue 
development  of  new  processes  and  prod¬ 
ucts  for  postwar  economy.  In  war  and  in 
peace.  Champion  functions  for  the  good  of 
the  people,  their  business  and  government. 


MILLS  AT  HAMILTON,  OHIO  .  .  .  CANTON,  N.  C.  .  .  .  HOUSTON,  TEXAS 
Manufacturers  of  Advertisers’ and  Publishers’  Coated  and  Uncoated  Papers,  Bristols, 

Bonds,  Envelope  Papers,  Tablet  Writing  and  Papeteries ...  2,000,000  Pounds  a  Day 

DISTRICT  SALES  OFFICES 

NEW  YORK,  CHICAGO,  PHILADELPHIA,  CLEVELAND,  BOSTON,  ST.  LOUIS,  CINCINNATI,  ATLANTA 


A  CaMf  U  'yit  Ctpii 


by  PHIL  GLANZER 


★  The  layout  man  generally  has  three 
problems  to  solve :  arrangement  of  type 
and  cuts,  selection  of  type  faces,  and 
determination  of  type  sizes  or  copy 
fitting.  The  first  two  are  a  matter  of 
training  or  esthetic  sense,  and  the 
third,  being  purely  mathematical,  is 
the  most  simple. 

Copy-fitting  methods  are  almost  as 
many  and  varied  as  the  number  of  lay¬ 
out  men.  In  the  editorial  department  of 
one  publisher  there  are  some  five  or  six 
different  systems  in  use,  according  to 
the  specific  needs  of  each  desk  editor, 
but  the  systems  are  all  based  on  one 
essential  thing:  character  count.  Word 
count  is  unsatisfactory  for  close  fitting 
because  words  vary  so  greatly  in  length. 
Also,  word  count  is  not  only  a  laborious 
process  but  is  foster  mother  to  easy 
error. 

In  character  count  only  one  thing  is 
necessary  to  acquire  in  a  hurry,  and 
that  is  the  ability  to  distinguish  be¬ 
tween  elite  and  pica  typewriter,  the  two 
sizes  now  accepted  as  standard.  Prac¬ 
tically  all  layout  men  equip  themselves 
with  a  gauge  for  both  sizes.  The  gauge 
is  graduated  either  in  units  of  one  or 
of  five  to  make  the  number  of  char¬ 
acters  in  a  line  easy  to  determine. 
Some  also  make  their  own  gauges  for 
single  and  double-spaced  typewriter 
for  easy  summation  of  the  number  of 
lines  of  copy.  A  quick  glance  shows 


an  approximately  average  length  of  a 
line  of  typewritten  copy,  the  number  of 
characters  in  that  line  is  determined, 
and  this  number  is  multiplied  by  the 
number  of  lines  in  the  manuscript  to 
get  the  total  number  of  characters. 

Sometimes  the  only  desire  is  to  know 
the  number  of  lines  a  given  type  set  a 
given  width  will  make.  Suppose  the 
number  of  characters  to  be  2,000  and 
the  type  10-point  Old  Style  No.  7,  13% 
picas,  the  type  and  width  in  which  the 
popular  digest  magazines  are  pub¬ 
lished.  The  line  will  hold  38  charac-. 
ters.  Divide  2,000  by  38  and  the  result 
is  53  lines  of  type.  All  fractions  over 
an  even  quotient  are  considered  as  an 
extra  line,  just  as  any  short  line  in  type¬ 
written  copy  is  considered  as  a  full  line 
because  there  will  be  short  lines  in  the 
type  set-up  to  balance  the  short  lines 
in  the  copy. 

Literal  copy  fitting  means  to  select 
a  size  of  type  to  go  into  a  given  space. 
Suppose  the  space  to  be  18  picas  wide 
and  33%  picas  deep.  A  little  practice 
makes  the  layout  man  guess  that  the 
copy  will  go  in  10-point  Vogue,  which 
at  that  length  line  runs  50  characters. 
Divide  the  characters,  which  we  have 
picked  as  2,000,  by  50,  and  the  result 
is  40  lines  of  type  which  just  fills  the 
space  provided. 

Sometimes  for  other  spaces  one  avail- 
( Continued  on  page  52) 
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Your  rollers  have  an  extra  hard  job 
today-~and  if  you  are  going  to  attain 
maximum  production,  you  should  be 
sure  that  they  are  properly  cared  for 
and  replaced  as  soon  as  needed. 

In  addition  to  their  regular  inking 
job, they  must  do  EXTRA  DUTY  in  keep¬ 
ing  forms  or  plates  clean  of  the' ex¬ 
cess  powder  that  falls  on  forms  or 
plates  when  war  time  coated  papers 
are  being  used. 


You  can  help  to  maintain  running 
speed,  reduce  the  number  of  wnih- 
ups,  and  get  clean  printing  when  ^ou 
use  the  proper  rollers.  To  be  sum  of 
a  dependable  standard,  you  should 
use  Bingham  Rollers. They  have  active 
tackiness  that  facilitates  good  ink¬ 
ing  and  clean  printing. 

There  is  a  Bingham  representative 
convenient  to  you.Feel  free  to  consult 
him  on  any  roller  problem. 


SAM’L  BINGHAM’S  SON  MFC.  CO 


Roller  Makers  Since  1847 

Manufacturers  of  Printers'  and  Litho-Offset  Rollers 

CHICAGO  5 

Atlanta  3  Des  Moines  2  Indianapolis  2  Minneapolis  15  Pittsburgh  3 

Cleveland  14  Detroit  10  Kalamazoo  12  Nashville  3  St.  Louis  2 

Dallas  1  Houston  6  •  Kansas  City  6  Oklahoma  City  6  Springfield.  O 


^e-4e^i0M4  Cat4'& 

by  C.  M.  LITTELJOHN 


★  Like  shadows  of  “coming  events”  of 
tomorrow’s  business  now  on  the  hori¬ 
zon  and  sales  in  the  postwar  world,  are 
new  business  cards,  vital  selling  cards, 
of  representatives  of  large  firms  and 
business  houses  getting  all  re-designed 
and  readied  for  the  return  of  “Free 
Enterprise.” 

On  the  “Must”  list  of  many  leading 
national  business  corporations  there¬ 
fore  are  newly  designed  cards  for  its 
executives,  salesmen  and  representa¬ 
tives;  cards  that  portray  with  a  fitting¬ 
ness,  a  nicety  and  current  timeliness  a 
silhouette  or  outline  of  the  company’s 
products,  slogan,  trademark  or  distinc¬ 
tive  name  in  typography  to  meet  the 
needs  of  the  day. 

Getting  ready  for  that  business  that 
may  come  with  a  rush  the  moment  Vic¬ 
tory  is  at  hand  are  these  eager  new 
cards  laid  on  the  counter,  or  handed  to 
the  secretary  of  Mr.  Bigwig  or  his 
duly  appointed  purchasing  agent — 
cards  that  lay  the  postwar  plans  of  the 
company  face  up  on  the  table. 

To  be  eager  to  do  business  and  dis¬ 
posed  to  entering  on  the  ground  floor 
the  moment  the  smoke  of  battle  clears 
away,  cards  may  be  “aces”  in  the  hole 
for  getting  such  new  business. 

Busily  reconverting  plants,  re-design- 
ing  products,  blueprinting  postwar 
plans  of  every  sort,  these  executives 
have  designed  new  business  cards  in 


keeping  with  the  onrush  of  modernity, 
or  truly  modern  departures  from  Be¬ 
fore  Pearl  Harbor. 

Business  cards  that  are  “dated” — 
which  means  out  of  date— many  reek 
of  “prewar”  vintage.  Even  now,  folks 
are  noticed  to  be  striving  to  get  away 
from  most  things  that  are  considered 
“ante-bellum.”  To  be  “prewar”  at  war’s 
end  will  be,  as  always,  to  be  definitely 
outmoded — relegated  to  the  discard — 
decidedly  a  relic  of  times  past — redo¬ 
lent  of  an  age  that  has  departed.  That 
is  why,  already,  business  cards  are  be¬ 
ing  re-slanted,  re-designed,  and  re¬ 
drafted  for  doing  what  they  have 
always  done — pulling  business  out  of  a 
hat. 

Already  progressive  businesses  have 
started  out  to  capture  postwar  markets. 
They  are  beginning  with  calling  cards 
of  traveling  salesmen,  manufacturers’ 
agents  and  representatives,  and  are 
giving  a  preview  of  postwar  products 
by  the  manner  in  which  such  business 
cards  have  been  slanted  forward, 
projected  into  the  new  day  when  this 
large  sellers’  market  will  change  to  a 
buyers’  market  and  competition  will  be 
stiffer  by  far  than  the  Bristol  card 
itself. 

In  many  respects  it  is  up  to  the 
bu^iness  card  to  do  this  introduction 
and  selling  job.  That  bit  of  Bristol 

( Continued  on  page  52) 
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THE 

PRODUCT  OF  NEARLY  A  HALF 
CENTURY  OF  SPECIALIZATION 


KIMBLE 

CUSTOM-BUILT  MOTORS 


KIMBLE  ELECTRIC 

Division  of  Miehle  Printing  Press  &  Mfg.  Co. 

2005  WEST  HASTINGS  STREET 
CHICAGO  8,  ILLINOIS 

DISTRIBUTED  BY:  AMERICAN 
TYPE  FOUNDERS 


HOW'S  A0VBR7ISIH6 


PKINWIS  WHO  AOVmiSt 

should  send  specimens  for  re¬ 
view,  comment  and  constructive 
criticism  in  this  space  direct  to 
Orville  E.  Reed.  Readers  writ¬ 
ing  to  printers  for  specimens  of 
pieces  mentioned  should  en¬ 
close  adequate  postage. 


Advertising’s  job  is,  of  course,  to  produce  results,  to  bring  in  orders  or  inquiries 
and  to  be  a  real  go-getter.  But  it  is  a  well  known  fact  that  the  go-getting  sales¬ 
man  and  the  go-getting  piece  of  direct  mail  are  usually  GO-GIVERS,  also.  They 
each  give  the  prospect  something  for  the  time  he  spends  in  looking  over  his 
samples  or  listening  to  his  sales  talk.  And  then  he  gives  the  prospect  full  value 
for  the  money  he  spends. 

That  probably  accounts  for  so  many  printers  using  blotter  advertising.  A  blotter 
gives  the  prospect  something  of  utilitarian  value  in  exchange  for  the  time  he 
spends  reading  the  printer’s  message.  That  is  probably  behind  the  idea  of 
printing  calendars  on  blotters  or  for  using  pictures  of  beautiful  girls  or  cartoons — 


they  give  the  recipient  something  useful 

Which  bringrs  me  up  to  the  unique  blotter 
used  by  KISER  BROS.  SENTINEL 
PRINTING  CO.  of  Peru,  Indiana.  I 
mentioned  their  blotter  last  issue  but  have 
just  now  got  hold  of  one.  By  an  original 
method,  a  complete  year’s  calendar  is 
shown  on  the  one  blotter.  As  soon  as  you 
get  used  to  the  way  this  simplified  calendar 
works  it  is  as  easy  to  use  as  the  more 
conventional  kind.  Note  the  advertising  tie- 
in — “Better  Printing  the  Year  ’Round.” 
THE  PHEASANT  PRESS,  Greenlawn, 
Long  Island.  Uniquely  designed  blotters 
and  careful  choice  of  tsrpe  give  these  a 
quaint  appearance  that  attracts  attention. 
Your  copy  is  good  .  .  .  “To  order  ahead 
is  best,  if  you  can.”  Suggestion — why  not 
adopt  as  a  trademark  or  an  identifying 
mark  an  illustration  of  a  pheasant,  in 
color?  It  could  be  worked  out  in  simple, 
flat  colors  and  would  register  with  your 
prospects  and  customers. 


or  a  laugh  or.  perhaps,  a  raised  eyebrow. 

THE  GUIDE  PUBLISHING  COM¬ 
PANY,  2970  Mills  Ave.,  N.  E.,  Washing¬ 
ton,  D.  C.  There  are  many  things  the 
matter  with  your  blotter,  as  you  probably 
already  know.  The  layout  is  not  good.  As 
a  seller  of  good  appearing  printing  your 
own  should  be  an  example  of  your  wares. 
Be  more  careful  of  the  breaking  of  sen¬ 
tences.  The  line  “No  Matter  What  You 
Need”  and  the  next  one  “Printed,  We 
Can  Do  It  Right”  should  be  reset  to  read 
“No  Matter  What  You  Need  Printed” 
and  on  the  next  line  “We  Do  It  Right.” 
One  other  thing — if  you  use  the  illustra¬ 
tion  of  a  telephone  why  not  bring  it  up-to- 
date  and  show  a  modem  cradle  phone 
rather  than  the  old  fashioned  upright  kind? 
JOSEPH  L.  SCHMITZ,  4207  North  Ave., 
Chicago.  Here  is  a  blotter  that  measures 
up  to  the  “Go-giver”  standard  mentioned 
at  the  top  of  this  column.  Mr.  Schmitz 
has  printed  a  blotter  in  buff  and  yellow — 
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RISTOCRAT  BOND 

Fine  Rag  Content 

lo.  312  Retails  .  .  $1.00 

four  Cost .  .60 

50  SHEETS-50  ENVELOPES 

lecutive  Size  sheets,  7V^  x  lOH 
itli  large  envelopes  on  a  two-fold 
I  natch.  White,  only. 


FANTASY 

Executive  Size 

No.  304  Retails  .  .  $1.00 

Your  Cost . 60 

SO  SHEETS-50  ENVELOPES 

Line  Margue  Rag  Content  Laid 
Finish  papeterie  with  flat  sheets 
7!^xlOV^  with  envelopes  on  a  two¬ 
fold  to  match.  Available  in  blue, 
grey,  ivory  and  white. 


GENTLEMEN’S  BOND 

Rag  Content 

No.  302  Retails  .  .  $.1.00 

Your  Cost . 60 

50  SHEETS -50  ENVELOPES 

Executive  Size  sheets,  IVa  x  lOV^ 
with  large  envelopes  on  a  two¬ 
fold  to  match.  Available  in  White 
Laid  Finish  only. 


A  creation  of  unusual  pa¬ 
peterie  cover  designs  in¬ 
spired  by  the  sketches  of 
famous  artists  makes  the 
Aristocrat  line  distinctive 
and  outstanding.  Aristocrat 
quality  is  synonymous  with 
fine  writing  papers  . . .  quali¬ 
ty  combined  with  value. 


SEND  ORDER  TO  NEAREST 
FACTORY 

Aristocrat  Paper  Co. 

MIDWEST  DIVISION 

600  S.  Michigan  Av.>  Chicago  5,  111. 

EASTERN  DIVISION 

154  W.  18th  St.,  New  York  11,  N.  Y. 

PACIFIC  COAST  DIVISION 

411  W.  7th  St.,  Los  Angeles  14,  Cal. 

(Trite  for  free  deecriptive  literature  and  price 
lUte  on  many  other  **$ales»building'*  items. 


★  ★  COMBINATION  PACKING 


•  Eight  boxes  each  of  Numbers  312,304,302 

•  Packed  2  doz.  to  a  carton.  Assorted  Colors. 

F.O.B. FACTORY  $13.20  EXPRESS  COLLECT 

Please  Send  Check  with  Order! 

If  Less  Than  One  Dozen  of  Any  Item  Is  Ordered 
Add  10%  to  the  List  Price 

Please  ship  express  collect  your  special  intro¬ 
ductory  offer  -  we  attach  our  check,  or  money 
order  for  $13.20. 

Name _ 

Address _ 

City _ Zone _ State _ 


All  rnvFP  iiTunxnMFn  im  rfamtifim  rninR<; 


fftiiiitiuPiti ' 

Current  plateau  price  levels 
suggest  the  wisdom  of  house 
cleaning  slower  motion  machinery, 
wasteful  of  labor  •  We  pur¬ 
chase  both  for  the  domestic  market 
and  for  export.  Terms,  cash. 

TYPE  &  PRESS  OF  ILLINOIS 

7^  5d4Uce  0]^ 

220  SOUTH  JIFFERSON«CHICAGO  6 


ipi 


pocket  size 

COLOR 

GUIDES 


They're  easy  to  carry !  Write  today  for  free  />octft  size 
editions  of  IPI  Letterpress  Color  Guide,  IPI  Offset 
Color  Guide,  IPI  Everyday  Specimen  Book.  Address 
nearest  branch  or  International  Printing  Ink,  Empire 
State  Building,  350  Fifth  Avenue,  New  York  1,  N.  Y. 


BINDERY  EQUIPMENT 
SPECIALIST 

We  are  seeking  a  man  who  is  thoroughly 
familiar  with  all  types  and  sources  of 
Bindery  machinery  and  equipment  and  who 
has  wide  contacts  in  the  Printing  and 
Bindery  field.  The  man  selected  will  be 
given  every  opportunity  to  develop  our 
Bindery  Equipment  Division.  Ours  is  an 
important  name  in  the  Graphic  Arts  Indus¬ 
try  and  the  job  is  big  enough  for  the  best 
available  man  in  the  Bindery  and  Printing 
field.  W.M.C.  rules  observed.  Reply 
Box  No.  1617 

THE  GRAPHIC  ARTS  MONTHLY 

608  S.  Dearborn  St.  Chicago  5,  III. 


beautifully  printed — and  at  the  left  he  shows 
a  line  drawing  of  a  pup  in  full  flight  and 
the  caption  “The  Enthusiast  Tries  While 
the  Pessimist  Sighs.”  This  copy  is  added 
in  smaller  type  “This  is  one  of  66  designs 
of  ‘Pup  Philosophy’  fully  copyrighted, 
available  for  mailing  cards,  blotters,  sales 
letters  and  other  advertising  pieces.  Let 
us  help  you  prepare  a  series — today.” 
That’s  advertising — suggesting  a  use  for 
the  thing  Mr.  Schmitz  is  selling — PRINT¬ 
ING.  And,  at  the  same  time  the  prospect 
is  given  a  usable  idea. 

Glen  Pendergrass  of  the  WINDER  NEWS, 
Winder,  Ga.,  sends  me  two  cards  he  is 
using  with  success.  On  the  front  of  each  is 
the  same  copy.  At  the  top  the  line  “PAR¬ 
TICULAR  PEOPLE’S  PRINTING 
PROPERLY  PREPARED”  and  under 
that  “PHONE  PENDERGRASS.”  His 
copy  proves  that  he  uses  imagination  and 
that  idea  gets  itself  over  to  printing  buy¬ 
ers.  On  the  back  of  half  of  the  cards  he  has 
printed  the  well  known  poem  as  follows : 

IT  PAYS  TO  ADVERTISE 
There  was  a  man  in  our  town 
The  chump  .thought  he  was  wise. 

He  swore  it  was  his  policy 
He’d  never  advertise ; 

But  one  day  he  advertised 
And  thereby  hangs  a  tale — 

His  ad  was  set  in  six-point  type 
And  headed  “Sheriff’s  Sale.” 
Pendergrass  writes  me  that  he  uses  the 
card  without  the  poem  if  he  gets  an  order 
and  uses  the  one  WITH  the  poem  if  he 
fails  to  get  an  order.  “I  had  a  lot  of  fun 
with  the  card  and,  incidentally,  sold  lots 
of  business  through  it.  For,  the  next  time 
I’d  go  around  I’d  have  something  to 
start  a  sales  talk  with  besides  ‘Got  any 
printin’  ya  want  done.’  ” 

SIGMUND’S  PRINT  SHOP,  931  Arctic 
Avenue,  Atlantic  City,  N.  J.  One  of  the 
blotters  sent  in  by  this  printer  shows  a 
line  cut  of  a  girl  sitting  on  the  edge  of 
a  wine  glass  and  the  caption  “The  Girl 
on  the  Wine  Glass  Is  Printed  on  This 
Blotter  to  Catch  the  Eye.”  The  copy  con¬ 
tinues — “GOOD  PRINTING  also  catches 
the  eye  and  leaves  an  impression  of  quality 
and  good  taste.”  Nicely  printed  in  two 
colors  and  good  ad  tie-in. 

V _ 
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Two 

KINDS  OF  SERVICE 


Beckett’s  has  always  taken  pride  in  its  service.  We  still  do — but 
it’s  different  now.  In  time  of  peace  our  first  preoccupation  was  to 
get  as  good  papers  as  we  could  make  to  our  friends  and  custom¬ 
ers  as  quickly  as  was  humanly  possible.  Now,  in  the  midst  of  all- 
enveloping  war,  our  first  thought,  like  yours,  must  be  the  service 
of  our  country.  Material  usage  is  strictly  limited.  Demand  for  pa¬ 
per  is  enormous.  The  needs  of  the  armed  forces  and  the  govern¬ 
ment  must  come  first.  We  cannot  give  our  friends  the  service  we 
once  did,  and  will  again  give  when  the  day  of  victory  arrives. 

THE  BECKETT  PAPER  COMPANY 

Makers  of  Good  Paper  in  Hamilton,  Ohio,  Since  1848 


LINOTYPE 

and 

INTERTYPE 

molds  repaired,  side 
knives  and  back  knives 
sharpened. 

★ 

WILLIAM  REID  & 
COMPANY 
2271  N.  Clybourn  Aye. 
Chicago  14,  III. 
Phone  DIVeraey  3766 


SAW  SLUGS  TO  ANY  MEASURE 

Ai4io4fuUiccM4l 


Odd  measure  slugs  sawed  to  any  de¬ 
sired  length  .  .  .  ready  for  use  .  .  . 
100%  automatic 

MOHR  SAW 

ECONOMICAL  ACCURATE  EFFICIENT 

MOHR  LINO-SAW  CO. 

122  N.  Union  Ave.  Chicago  6,  III. 


Label  and  Sticker 
JOBS 

Look  Better  on 

“It’s  processed  . .  to  Lie  Plat’ 


THE  GUMMED  PRODUCTS  COMPANY 
ofuii  Troy.  Ohio 


Typesetting 

Questions 


answered  by 
H.  C.  ROCKWELL 

Pot  Lever  Spring  Play 
Interferes  with  Justification 

Q/  notice  where  you  have  charge 
•  of  “Typesetting  Questions^*  in 
The  Graphic  Arts  Monthly  and  am  ask¬ 
ing  you  to  give  me  some  information, 
either  through  the  publication  or  by 
mail,  on  some  trouble  /  am  having  on 
a  No.  14  Linotype. 

I  am  having  trouble  with  the  second 
justification.  Send  in  a  line  and  the 
pot  comes  up  against  the  line  of  mats 
and  remains  there  instead  of  receding 
to  let  the  second  justification  take 
place.  Lock  the  mats  and  upon  the 
second  time  it  will  space  out  and  cast. 
IT  hat  adjustment  is  there  to  make  to 
remedy  this  trouble? 

W.  L.  S.,  Otoensboro,  Ky. 

A  Replying  to  your  recent  inquiry 
/».  re  justification  failure  on  your 
Linotype,  will  say: 

The  take-up  nut  on  your  pot  lever 
eyebolt,  which  carries  the  pot  lever 
spring  and  its  adjustments,  is  located 
just  behind  and  against  the  pot  lever, 
and  is  adjusted  by  turning  it  on  the 
threaded  eyebolt  to  right  or  left  as  re¬ 
quired,  to  produce  approximately  % 
inch  pot  lever  spring  compression  play 
under  pot  lockup  squeeze.  A  lock  nut 
holds  the  nut  at  this  point,  which  per¬ 
mits  the  pot  to  recede  slightly  after  its 
first  forward  movement,  thus  freeing 
the  line  of  mats  for  final  justification 
and  cast. 

But  if  this  take-up  nut  works  back 
on  the  threaded  eyebolt  to  permit  per¬ 
haps  a  %-inch  compression  play  of  the 
pot  lever  spring  under  lockup,  this  ex¬ 
tra  s'pring  action  prevents  the  pot  from 


The  Graphic  Arts  Monthly — July,  1944 


22 


★ 
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With  the  necessity  of  reduc¬ 
ing  costs  after  the  war,  your  pro¬ 
gram  should  include  a  Glider 
TrimOsaw.  Without  a  modern  saw, 
there  is  much  wasted  time  that 
is  rarely  seen  except  by  the  men 
who  are  having  to  put  up  with 
slow^ke  and  inaccurate  sawing. 
The  Glider  is  the  fastest  and  most 
accurate  saw  ever  built.  It  is  the 
choice  of  most  —  make  it  your 
choice  for  better  and  lower-cost 
sawing  after  the  war. 


GLIDER 

TRIMOSAW 


Have  you  a  definite  program 
for  the  purchase  of  the  new 
machinery  you  will  need  when 
peace  comes?  We  have  and  many 
others  do! 


1604  DOUGLAS  AVE.  KALAMAZOO  $4,  MICHIGAN  •  EASTERN  RRANCH:  71  WEST  23rA  ST.,  NEW  YORK  10,  N.  Y. 
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"^ieoAe  litelude  .ttte, 

as  one  printer  who  wants  to  help  his  customers  save  time  and 
avoid  headaches  when  they  order  printing. 

Send  me  a  free  copy  of  the  Hammermill  Form  Designing  Kit 
that  is  offered  in  your  advertisement  in  The  Graphic  Arts 
Monthly  for  July  1944. 


ScanB _ PomiHon. 

Company _ 

Siromi _ 


City 


Siaim. 


BVSIIWESS  REPLY  CARD 

First  Class  Permit  No.  19,  Section  510^  P.  L.  &  P.,  Erie,  Pa. 

Hammermill  Paper  Company 
Erie, 


Advertising  Department 


Pennsylvania 


cn  your  customer  needs  printed  torms^  te 


IT’S  MORE  IMPORTANT  than 
ever  today  to  plan  the  use  of  paper 
wisely — for  paper  is  a  war  material. 
That’s  another  reason  why  the  new 
Hammermill  Form  Designing  Kit  can 
be  useful  to  you.  It  contains  these  three 
trouble-savers  for  anyone  who  orders 
or  prints  business  forms: 

A  5-Minute  Form  Check  List  —  quick 
method  for  checking  the  efficiency  of  any 
form,  new  or  old. 

Printing  Specification  Sheets  —  provid¬ 
ing  for  instructions  that  are  complete, 
accurate,  leave  little  room  for  mistidces. 
Layout  Sheets  —  both  pica-  and  elite- 
spaced,  for  designing  forms  in  exact  shape 
and  size  requir^. 

The  kit  saves  time  for  customers.  It 
may  save  you  the  grief  that  often  re¬ 
sults  from  faulty  instructions.  Send  for 
copy.  And  to  save  pressroom  grief,  re¬ 
member  that  Hammermill  Bond  is  more 
trouble-free  than  most  papers.  It  is  still 
safeguarded  by  the  most  exacting  tests 
in  paper-making. 

BUY  BONDS— AND  KEEP  THEM 


HammcrmiU  Paper  Form 


(Please 


R 


COMPO'S  HANDFINISHED  RULE  IS 

UNIFORM 

in  Quality — Cast  from  a  special  hi-test  ma¬ 
terial  under  constant  supervision  of  men 
with  years  of  experience. 

Handfinished  to  insure  highest  possible 
accuracy. 

ONLY  19c  PER  LB. 

Uniform  LEADS  and  SLUGS — cast  from  high 
quality  metal  and  checked  and  rechecked 
for  accuracy. 

ONLY  14'/2C  PER  LB. 

Prices  Subfeet  to  Change  Without  Notice 

Uniform  Service — ^All  rule  faces  in  stock.  2 
to  36  pt.  ]00  lbs.  minimum.  Order  can  be 
assorted  rules  and  spacing  materials.  These 
low  prices  compel  us  to  request  check  with 
order  to  eliminate  bookkeeping.  Wall  chart 
on  request. 


COMPO  RULE  CO. 

2656  W,  Ainslie  St.,  Chicago  25,  III. 


Equip  your  plant  with 

JUSTBITE 
SAFETY  CANS 

Approved  by  Vnder~ 
icriters*  Labor  atorieB,lne. 

JUSTRITE  MFG.  CO. 
2054  N.  Southport  Ave. 
Chicago  14,  III. 


ACCURATE  composing  room 
tools  give  maximum  product¬ 
ion  from  every  man-hour.  Ask 
for  ROUSE  complete  catalog. 


Composing 

Questions 


answered  by 
HAYWOOD  H.  HUNT 


Lines  at  an  Angle 


QJn  setting  some  type  for  repro- 
•  duction  recently,  I  ran  into  a 
problem,  cmd  am  passing  it  on  to  you. 
Not  knowing  that  the  type  was  to  be 
placed  at  an  angle  on  the  finished  job, 
I  set  simply  centered  the  sloping  lines. 
Now,  when  I  have  seen  the  finished  job, 
I  don*t  think  it  looks  right.  Shouldn*t 
the  lines  be  recentered  visually? 

R.  M.,  Tulsa,  Okla. 
A  We  think  that  your  recentering  of 
/\  •  lines  is  right.  You  should  of 
course  have  been  informed  that  lines 
were  to  be  placed  at  an  angle  when 
you  set  the  type — and  the  exact  angle 


V 


should  have  been  indicated.  Italic  and 
script  types  always  require  special 
study  in  centering  lines  to  make  them 
appear  centered,  as  their  slope  sort  of 
throws  the  eye  off  balance. 

V _ 
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Save  Time,  Reduce  Costs,  Get  Better  Printing  with 


4A/  Cylinder  Press  Locks 


These  locks  hold  a  chase  solid  to  the 
press  hed  and  when  you  prevent  the 
springing  of  a  chase,  you  eliminate  the 
working-up  of  material  in  the  form. 

Cylinder  press  locks  will  fill  any  space 
up  to  36  inches  and,  the  final  locking  is 
done  with  a  Hempel  Key. 

A  set  of  these  locks  at  every  press  will  pay  you  dividends.  Write 
us  for  catalog  and  price  lists. 

MORGANS  &  WILCOX  MFG.  CO. 


MIDDLETOWN 


NEW  YORK 


Printers*  Supplies  Since  1878 


IF  YOU  VALUE  YOUR  TIME 

— Value  Your  Printing  the  Fast,  Sure  Way 


Manpower  shortage  makes  time  a  ''criti¬ 
cal  material."  Every  hour  is  precious — 
every  day  must  count.  Wise  is  the  man 
who  takes  advantage  of  every  proven  device 
that  speeds  up  production  and  lightens  his 
labor. 

THE  FRANKLIN  PRINTING  CATALOG 

Is  as  easy  to  use  as  a  dictionary.  With  In¬ 
dex  speed,  you  turn  to  the  schedule  that 
gives  you  the  value  for  any  job  of  printing. 
Mail  your  order  today.  You  take  no  risk 
when  you  accept  this  trial  offer. 

Porte  Publishing  Co.,  Salt  Lake  City  5,  Utah 

« 

Firm  Name _ 


Address _ 
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The  "ULTRA-FORCE" 

Absolute  “tops’*  in  all-purpose 
numbering  machines.  Hardened 
steel  vrheels  .  .  .  centralised 
plunger  pressure  action 
are  but  two  of  many 
elusive  features  ... 
there  ig  no  finer  typo- 
graph  mitde. 


SPECIAL*^ 

*  force  E  CO 


CUfC 


PAPER 


By  Reducing  Numbering  Errors 

Stop  profit-killing  loss  of  scarce  paper 
through  numbering  machine  errors.  Clean 
and  lubricate  your  machines  with  Number- 
ite.  Now  used  by  progressive  printers  from 
coast  to  coast.  Cleans,  rust-proofs,  dust- 
proofs,  lubricates.  Ask  your  jobber  or  write 
for  details. 

Linden  Chemical  Products  Co. 

523-G  15th  8t..  Des  MolnM  14,  Iowa 

NUMBERITE 


Stop  Offset 
Trouble! 

Send  today  for  our 
new  bulletin.  "10 
Ways  to  Avoid  Off-  i 
set."  14  pages  of  valu-  j 
able  hints  for  the  / 
pressman — how  to  im-  f 
prove  presswork — js 
save  money — by  stop-^ 
ping  Offset  trouble 

E.  I,  KELLY  CO. 

1833  N.  Pitcher  St.  Kali 

Presswork 

Questions 


answered  by 
THOMAS  E.  WILLIAMS 

Too  Much  ‘‘Show  Through” 

QWe  are  sending  you  herewith 
•  tivo  complete  copies  of  this 
week* s  issue  of  our  paper,  particularly 
for  criticism  and  advice  regarding  the 
presswork. 

Our  paper  is  printed  on  a  No.  1 
Miehle.  This  is  an  old  press,  but  was 
rebuilt  not  more  than  ten  years  ago, 
and  appears  to  be  in  pretty  good  con¬ 
dition.  We  use  four  form  rollers  and 
they  are  in  good  shape.  Over  a  foun¬ 
dation  of  oiled  tympan,  we  use  seven 
sheets  of  newsprint  and  then  an  oiled 
tympan  drawsheet  on  top.  We  use  the 
carrier  delivery,  but  no  gas  heat. 

It  seems  that  when  we  use  enough 
ink,  or  what  we  consider  enough,  there 
is  too  much  **show  through.**  We 
bought  the  ink  after  the  supply  house 
had  sent  our  press  specifications  to  the 
ink  manufacturer. 

Some  of  the  display  type  is  worn  or 
damaged,  and  we  know  the  typography 
leaves  much  to  be  desired,  but  what  we 
are  most  concerned  about  now  is  the 
presswork. 

Of  course  we  are  short  of  help  and 
cierything  has  to  be  done  in  pretty 
much  of  a  rush,  but  we  think  somehow 
we  ought  to  get  a  better  result  than 
ue  are. 

J.  C.  N.,  imperied.  Neb. 

A  After  checking  your  paper  care- 
fully,  I  should  say  that  it  is  well 
printed.  As  for  the  ink  striking 
through  the  paper,  this  condition  is 
not  nearly  as  apparent  as  it  is  in  the 
Chicago  daily  papers  against  which  we 
have  compared  it. 

It  may  be,  of  course,  that  you  want 
to  improve  your  paper  by  eliminating 
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dlieunfteif^£e\. 


OF  THE 
PMC 
FAMILY 


offered  by  a  solid  metal  divider.  The 
Flinker  is  also  equipped  with  adjust¬ 
ing  screws,  which  permit  its  being 
fitted  tightly  into  position  without 
hammering,  which  might  damage 
fountain  or  ink  roller,  and  without 
any  necessity  for  the  use  of  wadding 
to  keep  it  from  leaking. 

Readily  installed,  leak-proof,  long- 
lived,  and  easy  to  remove  and  clean, 
the  PMC  Flinker  is  today's  outstand- 
It's  a  pleasure  to  report  to  our  jng  fountain  divider  "buy."  Ifyc^'re 

friends  in  the  printing  trade  that  we  interested  m  reducing,  your  ink  bills 

have  acquired  ipull  manufacturing  size  one  color 

and  selling  rights  to  the  Flinker  runs  as  well  as  cutting  pnntmg  costs 

Fountain  Divider,  which  we  have  al-  multi-color  j<^s  that  call 

ways  regarded  as  the  most  effective  for  dividers,  write  us  today  for  com - 

device  of  its  kind  on  the  market.  information  on  the  Flinker. 

Most  printers  are  aware  of  the  econ- 

omies  fountain  dividers  make  possi-  iT 

ble.  They  can  be  used  to  reduce  the  ja 

size  of  the  ink  fountain  when  smaller 

than  maximum  size  sheets  are  being  /y 

printed,  thus  saving  ink  and  reduc- 

ing  wash-up  time.  They  can  also  be 

used  to  separate  inks  of  different  ^ 

colors  in  the  same  fountain,  so  that 

two  or  more  colors  can  be  printed  at  ^ 

the  same  time. 

The  distinctive  and  unique  feature 

of  the  Flinker  Divider  is  its  pliable  //^ 

synthetic  rubber  center  blade,  which 

assures  a  much  closer  contact  with  ^ 

ink  roll  and  fountain  blade  than  is  "f  ' 

‘You'll  find  that  it  pays  a  lot  in  the  long  run  to  pay  a  little  more  now  ...  for  a  Flinker.* 


23  EAST  26»><  STREET  • 
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The  FURKER  FORRTAIR  DIVIDER 


THE  PRINTING  MACHINERY  COMPANY 

436. COMMERCIAL  SQUARE  •  CINCINNATI  2.  OHIO 


fTON  TOUGhI 

TYMPAN  I 

MORE  SPEED!  You  will  get  greater  I 
production  with  Ton  Tough  Tympon  be*  H 


MUSKEGON^  MICHIGAN 


PRINTING  MACHINERY 
SPECIALIST 

We  are  seeking  a  man  who  is  thoroughly 
familiar  with  all  types  and  sources  of 
Printing  and  Bindery  machinery  and  equip¬ 
ment.  One  who  has  wide  contacts  among 
printers  and  in  the  equipment  held  will 
find  an  unusual  opportunity.  Ours  is  an 
imiKtrtant  name  in  the  Graphic  Arts  Indus¬ 
try.  The  job  is  big  enough  for  the  best 
available  man  in  the  Printing  Equipment 
field.  W.M.G.  rules  observed.  Reply 
Box  No.  1618 

THE  QRAPHIO  ARTS  MONTHLY 
608  8.  Dearborn  SL  Chicago  5,  III. 


Waste  paper  is  a  must!  Don*t  let  it 
gather  dust! _ 


Select  More  Effectire  Color 
Combinations  Quickly  .  .  . 
with 

GEARHART  COLOR  PLAN 

Price  $3.00 

The  Graphic  Arts  Monthly 

608  So.  Doarborn  St.  Chicago  5«  HI. 


this  strike-through  in  which  pase  we 
should  suggest  your  using  a  higher 
quality  of  ink — one  with  less  penetra¬ 
tion  and  more  toner.  This  will  enable 
you  to  run  with  less  ink,  thus  overcom¬ 
ing  this  difficulty. 

I  would  suggest  that  you  get  in 
touch  with  your  ink  supplier,  and  ex¬ 
plain  this  condition  to  him. 

V...- 

Paper  Lint  Causes  Trouble 

Q  Enclosed  are  several  samples  of 
•  cards  printed  on  Chromcote 
stock. 

We  have  made  three  attempts  to 
print  these  cards  at  three  different 
times,  and  in  each  case  had  trouble 
in  turning  out  a  satisfactory  fob. 

You  will  note  spots  that  appeared  in 
various  places  and  in  our  judgment  are 
picks.  The  first  time  we  printed  the 
job  from  mounted  electros  on  a  Miehle 
Vertical.  We  had  an  ink  furnished 
for  the  stock  and  the  results  are  the 
card  marked  A.  We  complained  to  the 
ink  man  and  he  said  it  was  the  paper. 
The  paper  man  said  it  was  a  dull  knife, 
that  we  did  not  brush  the  stock  off 
after  cutting  with  the  result  that  the 
fine  dust  was  not  brushed  off,  and  the 
brush  on  the  press  did  not  take  it  off. 

Our  second  attempt  was  on  a  12x18 
hand-fed  for  only  a  short  run.  W e  had 
the  same  difficulty  even  after  we 
brushed  off  each  sheet  after  cutting 
with  a  glycerine  rag. 

The  third  attempt  was  sample 
marked  C  which  was  run  sheetwise  on 
a  Kelly  B  press.  The  type  matter  was 
printed  first.  The  rollers  were  new; 
the  stock  brushed  and  wiped  with  a 
glycerine  rag;  the  ink  furnished  by 
I  P  I  for  the  stock.  W e  consulted  the 
ink  company  while  running  and  it 
stated  the  trouble  was  due  to  the  stock. 

We  would  like  to  have  your  opinion 
as  to  the  trouble  and  what  experience 
(Continued  on  page  51) 
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Order  from  your  dealer  Write  for  booklet 


CHALMERS  CHEMICAL  CO. 

123  Chestnut  St.  Newark  5,  N.  J. 


TRADE  MARK 


Phenoid  thrives  on  tough  jobs.  .  .  . 
In  fact,  it*s  designed  for  them. 

A  few  drops  of  this  powerful,  fast¬ 
acting  tjrpe  cleaner  will  penetrate  any 
hard-caked  ink  and  clean  it  off  in  a 
jiffy.  Keep  it  handy  for  hard-to-clean 
jobs  —  jobs  the  average  type  wash 
can’t  handle.  For  instance,  to  clean 
thick-encrusted  halftones,  and  to  re¬ 
move  red  process  inks,  high-gloss 
inks,  etc. 

Economical — a  little  does  a  lot. 


INSTANTANEOUS 

TYPE  CLEANER 


KEEP  usm  THESE 


rooLs 


tick  to  your  ‘‘guns’*  ...  you  re  doing  great! 
Keep  on  using  those  home*front  tools  of  war. 
Keep  on  keeping  after  your  equipment  with  lu¬ 
brication,  with  adjustments,  with  attention  to 
ease  wear  and  tear.  By  such  eare  yon  BRACKETT 
Equipment  users  are  contributing  admirably  to 
the  consei^atlon  of  rital  metals.  Keep  up  the 
good  work;  and  we’U  hare  better-than-ever 
BRACKETT  Strippers,  Tippers,  Joggers,  etc., 
ready  for  yon,  come  Victory.  . 


BRACKEH 


STRIPPING  MACHINE 
COMPANY 

608  S.  Ocjrborn  St..  Cbicaqo,  Mi. 
JJO  W.  42nd  St.,  New  York,  N.  Y. 
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100% 

ACCURATE 
COUNTERS 

for  Kluge  and 
Chandler  & 

Price  presses 
Knob  reset  eoanter 
DR  (illnstr&ted). 
$8.25  .  .  .  noD'tMet 
model  D.  $6.75  .  .  . 
model  AR  for  other 
presses,  $7.75. 

F.  B.  Redlngton  Oo. 
110  8.  Sangunon  St. 
Ohlcoflo  7,  III. 


REDINGTON 


LORING  COES  COMPANY 


Worcester  •  Massachusetts 


Stereotyping 
*  Questions 


Moulding  Pressure  Range 

Q  Please  furnish  the  amount  of 
•  pressure  required  to  obtain  the 
proper  impression  with  stereotype 
mats,  from  the  lowest  to  the  highest 
udth  explanations  of  mats  and  equip¬ 
ment,  assuming  that  the  impression  re¬ 
sult  will  be  satisfactory  without  injury 
to  the  pattern  or  forms. 

T,  E.  S.,  Manitowoc,  Wis. 


A  The  moulding  pressure  range  in 
■  stereotyping  may  be  considered 
between  1  pound  per  square  inch  to 
approximately  3500  pounds  per  square 
inch.  For  hand-set  typographers  type 
the  impression  may  be  beaten  in  with 
brush,  not  over  a  pound  to  the  inch 
as  the  matrix  paper  beaten  in  consists, 
or  could  consist  of  just  the  tissue  and 
red  rag  of  stripped  wet  mat,  the  heavier 
back  placed  on  but  not  beaten  in  for 
drying.  The  maximum  pressure  loads 
can  reach  3500  pounds  per  square  inch 
in  obtaining  the  full  relief  of  shadows 
and  tones  of  very  fine  line  screen  illus¬ 
trations.  This  high  pressure  requires 
direct  pressure  performance  with  hard 
shell  copper  surface,  plus  a  hard  back 
of  zinc  or  stereotype  metal  to  escape 
injury  of  the  pattern  and  an  air  dry 
stereotype  mat,  of  the  conventional 
type  manufacture.  Consider  that  even 
ordinary  direct  pressure  moulding 
equipment  for  stereotype  mats  has 
1000  ton  capacity  and  equipment  is 
available  with  2000  ton  capacity  on 
an  18"  ram  permitting  equipment  ca¬ 
pacities  to  reach  the  pressure  limits 
with  even  fairly  large  size  patterns.  A 
Chicago  firm  provides  hard  electrotype 
copper  shells,  backed  with  hard  stereo¬ 
type  metal  which  escape  surface  in¬ 
jury  when  a  thousand  impressions 
have  been  taken  at  high  loads  of  pres- 
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irCdMPANY 


PnJOO^  IS  m  THE  PRINTING! 


Federated  Process  Type  Metals  Are 
Perfectly  Alloyed  for  Maximum  Service 

FEDERATED  PROCESS  TYPE  METALS  cast 
smoothly,  solidify  quickly  with  minimum  shrink¬ 
age,  are  free  from  porosity,  withstand  high  pressure 
without  loss  of  sharpness,  work  with  a  minimum  of 
dross  for  greater  economy,  and  reproduce  with 
minimum  make-ready. 

Back  of  these  superior  type  metals  is  precision 
alloying  to  insure  that  free-flowing,  tough-without- 
brittleness  uniformity  so  necessary  to  modern  ty¬ 
pography.  Consulting  service  available  through  your 
nearest  Federated  oj^ce. 


Available  in  bars,  ingots, 
pigs  or  in  standard  feeder 
form.  Prompt  delivery. 
Dross  drums  furnished 
free  of  charge.  F.O.B.  re¬ 
fineries.  Methods  pro¬ 
tected  by  U  S  patents. 


FEDERATED  PROCESS 
TYPE  METALS 
LINOTYPE 
MONOTYPE 
STEREOTYPE 
SAVEMET 
(a  compound  for  re¬ 
covering  metal  from 
dross) 

ELECTROTYPE 
COMBINATION 
INTERTYPE 
SPECIAL  ALLOYS 
COPPER  ANODES 
MOR-TIN-METAL 
(on  ad|usting  alloy) 
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SURE  THERE’S  A 
WAR  ON 

The  printing  craft  know 
it,  by  probably  more  than 
their  share  of  headaches. 

The  demand  is  up  .  .  .  pa¬ 
per  down  in  quantity  and 
quality.  But  printers  are 
doing  their  job  and  doing 
it  well — it’s  an  old  habit 
with  them  just  as  with 
Johnson  Inks.  For  140  years 
Johnson  Inks  have  helped 
their  printer  friends  meet 
the  challenge  of  hard  days 
and  happy  days  too. 

^"'^^uJohnQon 

QCZT  ^Company 

GOOD  INKS  SINCE  1804 

Philadelphia,  New  York,  Chicago,  Boe* 
ton,  8t.  LouU,  Cleveland,  Detroit, 
Baltimore,  Kansas  City,  Pittsburgh, 
Atlanta,  Dallas 

•  :  . » 

Direct  Advertising 
and  the  Printer 

by  ALBERT  HIGHTON 

is  a  book  that  will  help  you  not 
only  to  an  understanding  of  your 
own  advertising  but  also  will  aid 
you  in  preparing  your  customers 
advertising. 

Price  $1.00 

• 

The  Graphic  Arts  Publishing  Co. 

608  So.  Doarbom  St.  Chicago  5,  III. 


sure.  This  type  of  pattern  could  take 
a  3500  pound  bump  at  the  printing 
line,  gauged  at  the  square  inch  basis 
without  injury.  Copper  engravings  will 
take  maximum  pressure  loads  for  a 
number  of  impressions  without  injury. 
When  air  dry,  or  nearly  air  dry  news¬ 
paper  type  of  stereotype  mats  are  used 
for  true  shrinkage  control,  the  mat  pa¬ 
per  will  not  fracture  when  bolsters  of 
the  pattern  are  kept  high.  However, 
the  average  moulding  pressures  used 
for  newspaper  requirements  range  from 
750  pounds  per  square  inch  to  1250 
pounds  per  square  inch.  The  printing 
surface  area  is  an  important  factor  of 
the  amount  of  pressure  desirable.  The 
variations  of  printing  surface  area, 
spaces  not  included,  impose  a  nor¬ 
mally  wide  range  of  actual  pressure 
loads  at  the  printing  line.  All  half¬ 
tone  pages  require  approximately  2000 
pounds  pressure  per  square  inch  for 
65-line  screen  illustrations,  for  satisfac¬ 
tory  impressions  on  stereotype  mats. 

V  _ 

Film  on  Face  of  the  Plate 

(a)  Does  the  film  on  the  face  of 

•  the  stereotype  plate  interfere 
mth  inking  the  plate  on  the  press? 
(b)  How  can  the  solids  be  improved 
after  casting? 

B.  F,  /.,  Memphis f  Tenn. 
(a)  The  film  on  the  face  of  the 

•  cast,  left  from  the  surface  of  the 
stereotype  mould,  does  not  interfere 
with  inking  on  the  press.  This  film  is 
quickly  lost  on  the  press.  However,  it 
can  be  removed  very  readily  with  a 
bronze  wire  brush,  (b)  The  use  of  a 
finishing  rubber,  or  charcoal  block, 
rubbed  over  the  solids  may  improve 
them. 

V  _ 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182 

SUPERIOR-3183 


141-149  W.  OHIO  ST. 
CHICAGO,  ILL. 


ELECTROTYPERS 
®  N  ICKELTYPERS 
STEREOTYPERS 


34 


The  Graphic  Arts  Monthly — /u/y,  1944 


a  NEW  ERA  PRESS 


Stocks  of  labels,  tickets,  tags,  office  forms,  cartons  and 
similar  printed  pieces  ue  lower  than  ever.  When  V-Dan 
arrives  and  war  paper-saving  restrictions  are  lifted,  be  pre- 1 
pared  to  handle  the  flood  of  business  that  is  sure  to  follow. 

With  New  Era  Multi-Process  printing  equipment  you  cas 
capitalize  on  postwar  demand.  The  New  Era  Press  is  de¬ 
signed  for  various  combinations  of  printing  and  finishing 
operations.  It  can  be  arranged  to  print  in  any  number  oi 
colors,  on  one  or  both  sides  of  paper  or  cloth  web.  It  is  alsc 
equipped  for  perforating,  punching,  slitting  numbering,  scor 
ing  or  attaching  metal  eyelets. 

Your  order  for  New  Era  printing  equipment,  pletced  NOW 
will  be  carefully  recorded  by  us  and  will  receive  priority 
attention  as  soon  as  manufacturing  is  permitted.  Send  foi 
Bulletin  No.  11  and  acquaint  yourself  with  the  New  Ers 
Multi-Process  Presses. 

NEW  ERA  MANUFACTURING  CO. 

PATERSON  4,  N.  J.  371 — IITHAVENUt 


-VEREGOOD- 

Process 

Printing  Powders 

AVAILABLE  TODAY! 

If  you  are  in  need  of  metallic  process 
printing  powders — write  us.  At  pres¬ 
ent  we  are  able  to  take  care  of  your 
requirements,  VER-E-GOOD  Powders 
excel  because  they  are 

•  FREE  FLOWING 

•  NON-GRITTY 

•  NON-CHIPPING 

•  UNAFFECTED  BY  CLIMATE 

•  NON-DETERIORATING 

•  HIGHLY  ADHESIVE 

•  FLEXIBLE  AND  EASY  TO  USE 

WRITE  FOR  FREE  SAMPLE  TODAY 

DEVERE  COMPANY 

Manufacturing  Chemitts  to  the 
Printing  Trade 

1353  20th  Street  Racine, 
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NEW! 

DIRECTORY 
of  Artists.. k 
Samples  of 
their  skill 

Art  Buyers,  Production  Men,  Creative  Printers 
—this  airectory  will  gladden  your  hearts.  Gives 
ou  a  line  on  top  flight  designers,  layout  and 
_jtter  artists.  Shows  samples.  Saves  you  plenty 
of  headaches.  Get  the  first  edition  at  (4  A  A 
introductory  price. _ ...  ^  |ww 


GRAPHIC  ARTS  PUBLISHING  CO. 

*08  S.  DEARBORN  ST  CHICAGO.  ILLINOIS 


Enclosed  is  $1.00  for  first  edition  of  A.C.A. 
Directory. 


Name... 


- State..... 


Offset  Press 
Questions 


answered  by 
HENRY  A.  BEECHEM 

Masking  Paper  Sticks 

Q  Please  tell  me  if  there  is  any 
•  practical  way  of  preventing 
masking  paper  from  sticking  to  deep- 
etch  coating  during  exposure?  This  is 
extremely  annoying  during  very 
humid  weather  because  often  the 
masking  paper  pulls  envoy  enough  of 
the  film  to  make  it  dangerous  during 
developing  and  many  of  our  plates  are 
lost. 

C.  T.f  Cincinnati,  0. 
A  To  prevent  the  condition  that  you 
mention  all  that  is  necessary  is 
that  the  finished  plate  be  dusted  with 
a  little  French  chalk  (also  known  as 
talc  or  soapstone).  The  French  chalk 
may  be  applied  with  a  loose  wad  of 
cotton  and  the  excess  removed  with  a 
camel’s-hair  brush.  The  use  of  chalk 
seems  to  keep  the  plate  drier  with  less 
liability  of  the  coating  being  pene¬ 
trated  during  developing. 

V _ _ 

During  Humid  Weather 

Q  Would  you  please  give  us  some 
m  suggestions  in  handling  albumin 
plates  during  extremely  humid 
weather? 

R.  T.  M.,  St.  Louis,  Mo. 
A  The  matter  to  which  you  refer 
#1.  is  undoubtedly  hard  developing 
which  is  very  troublesome  during  very 
humid  weather.  It  is  not  easy  to  over¬ 
come  this  trouble  but  one  can  make 
the  developing  much  easier  with  fewer 
or  no  loss  of  plates  if  proper  precau¬ 
tions  are  followed. 

(1)  The  tackiness  of  the  developing 
ink  should  be  decreased  or  the  ink 
should  be  diluted  with  a  small  amount 
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CIIVIIANO  S.  OHIO 
MANUTACTUtMt  OT  OrrS(T  UTMOOtAPHK  •  UTTtIPtiSS 
AND  ORAVUM  RRINTINO  MACHINIRT  •  •  •  •  • 


DAYTON  F7,  OHIO 
MANUFACTURIRS  Of  PAPHt  CUTTIRS  AND  TUMMUS'KMFI 
ORMDitS'DN  niISSU«\linUOHT  DRUS'MORRISON  SmCHHIS 


HARRISSEYBOLD-  POTTER-COMPANY 


Mn  the  early  days  of  homespun  and  handicraft 
the  human  element  predominated  in  most  trades,  par¬ 
ticularly  in  printing.  The  result  was  that  the  keenest 
application  of  human  faculties,  the  combined  force  of 
the  spirit  and  the  flesh,  became  a  heritage. 

No  other  craft  today  enjoys  this  heritage  so  much  as 
printing.  Invention  has  simplified  and  accelerated  every 
printing  operation,  but  the  fact  remains  that  skilled 
man  power  is  still  the  spark  which  ignites  all  printing 
achievement.  Mechanics  will  never  displace  the 
human  heart  nor  dethrone  the  artistry  of  the  mind. 

AOW  AVAILABLE.  Complete  and  comprehensive  Guide  Book 
oj  Essential  liartime  Printing  and  Lithography.  64  pages  (SVi"  wg 
xV)  oj  detailed  description  and  information  on  every  government  w 


A  successful  printing  job  unites  thought,  talent,  and 
labor  into  a  concrete  and  useful  whole.  The  styling  of 
type,  the  beauty  of  presswork,  knowledge  of  color,  ink, 
and  paper— all  these  are  aimed  at  the  perfection  of 
successive  steps — vitalized  by  a  craftsmanship  which 
adds  excellence  to  excellence  until  the  bindery  adds  the 
crowning  touch  of  completeness.  On  one  hand,  the  huge 
American  budget  for  printing  has  been  a  challenge;  on 
the  other,  the  superb  facilities  of  the  printing  craft  are 
meeting  these  needs.  The  gap  has  been  bridged  by  the 
foresight  of  the  printer,  plus  his  devotion  to  a 
i  craftsmanship  handed  down  through  generations. 

K  public  relations  problem  which  can  be  aided  by  printed  promotion. 
We  shall  be  glad  to  obtain  a  copy  for  you  ...  or  write  direct  to 
Graphic  Arts  Victory  Committee,  17  East  42nd  St.,  New  York  City. 


One/Jime 


CARBON  PAPER 


Whether  it's  BLACK,  for  Machine  writes,  or 
BLUE,  for  hand  writes,  HANO  One-Time  Car¬ 
bon  has ’found  Instant  acceptance  from  all  pro¬ 
fit  minded  printers.  If  you  make  any  one-time 
carbon  forms  In  your  plant  your  customers  will 
like  the  readability  of  copies  from  HANO 
One-Time  Carbon  paper. 

WRITE  FOR  SAMPLES 
AND  PRICES  TODAY 


PHILIP  HARD  CDmPflRV 

inCCJRPORRTtD 

naivoH£,mnss. 


AMERICAN 

ROLLERS 


Best  on  any 
printing  press 


AMERICAN 

ROLLER 

COMPANY 


1 342  N.  Halsted  St.,  Chicago  22,  III. 
223  N.  New  Jersey  St.,  Indianapolis,  Ind. 


THE  UNIVERSITY  OF  CHICAGO  PRESS 

MANUAL  OF  STYLE 

Contains  the  latest  typographical 
rules.  A  handsome  book  oi  modem 
format 

394  pages,  $3.00 

Smd  Mon0y  with  Ordmr 

THE  GRAPHIC  ARTS  MONTHLY 

608  South  Dearborn  St.,  Chicago  5,  III. 


of  turpentine  during  the  summer 
months. 

(2)  Rotate  the  whirler  somewhat 
slower  during  humid  weather  so  that 
the  coating  will  not  be  too  thin. 

(3)  The  period  of  time  between  the 
making  of  the  plate  and  the  developing 
should  be  as  short  as  possible.  Do  not 
leave  an  undeveloped  plate  over  the 
lunch  period  especially  if  photocom- 
posing  had  taken  some  time  because  it 
may  not  develop  at  all. 

(4)  Increase  the  amount  of  am¬ 
monia  in  the  coating  solution. 

(5)  Use  ammonia  to  assist  develop¬ 
ing.  About  one  ounce  of  ammonia 
added  to  a  gallon  of  water  is  suf¬ 
ficient.  Bicarbonate  of  soda  may  be 
used  in  the  same  way  with  good  results. 

(6)  Use  a  stronger  etch  at  a 
slightly  longer  time  and  rub  the  plate 
well  to  remove  partially  hardened 
albumin  from  the  non-printing  areas 
of  the  plate. 

V _ 


‘'Herman  thawed  type  lice  to  the  boat*  kid** 


The  Graphic  Arts  Monthly — July,  1944 


38 


BUY  WAR  BONDS 
AND  KEEP  ’EM 


F.  R  ROSBACK  COMPANY,  Benton  Harbor,  Mich. 

World's  Largest  Manufacturers  of  Perforators, 

Stitchers  and  Paper  Punching  and  Drilling  Machines 
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VIRKOTYPE 

Improved 

RAISED  PRINTING 
COMPOUNDS 

Permanent  or  Flexible 

★ 

‘T’  BASE  PRINTING  INKS 

Nine  outstanding  colors 

★ 

VIRKO  GOLD  PRINTING  INK 

* 

Catalog  &  Samples  on  Request 


Wood,  NathanCrVirkusCo. 

I ncorpor jfcd 

1  Main  Street  Racine,  Wis 


HOW 
TO 
DO 
Silk 
Screen 
Color 
Printing 

This  practical  manual  gives  all  the  infor¬ 
mation  needed  by  professional  silk  screen 
operators  or  beginners. 

THE  SILK  SCREEN 
PRINTING  PROCESS 

By  J.  I.  Biegeleisen  and  E.  J.  Busenbark 

225  pages,  6x9,  90  illustrations,  $2.75 

This  book  covers  the  operational  features 
of  the  process,  shows  the  kind  of  work 
jt  produces,  and  tells  all  about  equipment. 

Order  a  copy  from 

THE  GRAPHIC  ARTS  MONTHLY 
608  S.  Dearborn  St.,  Chicago  5,  III. 


Silk  Screen 
Questions 


answered  by 
J.  I.  BIEGELEISEN 

Processing  of  Materials 

ITe  are  interested  in  processing 
>  glass  milk  bottles.  The  work  is 
done  by  silk  screen  but  toe  do  not  have 
the  lightest  idea  how.  Can  you  give 
us  any  information  on  this  process? 

We  also  should  like  to  process  some 
feed  and  flour  sacks  with  washable 
ink.  Tell  us  if  it  is  practical,  what 
method  is  used,  and  if  we  can  get  the 
material.  Is  it  practical  to  make 
“print”  goods  by  the  silk  screen 
method?  Also  dress  goods,  etc.,  using 
the  plain  white  cloth? 

Is  it  practical  to  process  cardboard 
packing  cases  by  this  method?  We 
don't  mean  the  small  containers,  but 
the  corrugated  cardboard  shipping 
cases. 

Is  there  anything  printed  on  the  sub' 
feet  of  production  costs? 

F.  G.,  Denver,  Colorado 
The  machine  that  is  used  for  that 
■  type  of  printing  is  available  to 
process  printers  who  wish  to  hire  it  on 
a  rental  basis.  For  further  assistance 
and  information,  you  might  communi¬ 
cate  direct  with  the  Solar  Laboratories 
of  Beaver,  Pennsylvania.  You  will  find 
that  they  will  make  every  necessary  ad¬ 
justment  to  suit  the  machine  to  your 
particular  purpose. 

Not  only  is  it  practical  to  print  goods 
by  the  silk  screen  process,  but,  due  to 
wartime  restrictions  on  heavy  machin¬ 
ery  and  metal  equipment,  the  process 
is  now  more  popular  than  ever.  Some 
of  the  work  is  being  done  with  special 
flexible  lacquers,  and  some  with  water¬ 
proof  paints.  In  either  case,  the 

(Continued  on  page  54) 
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Becoming  Off  set  -  Minded 


Victor  W.  Hurst,  speaking  before  the  recent  con¬ 
ference  of  the  Lithographers  National  Association, 
said:  ^^The  principal  result,  as  we  see  it,  of  all  of 
these  men  engaged  in  offset  work  in  the  Armed 
Forces  is  the  fact  that  they  are  making  themselves 
and  other  people  in  the  United  States  offset- 
minded,  and  you  are  going  to  see  the  biggest 
market  for  offset  and  lithographic  printing  after 
this  war  is  over  that  you  ever  dreamed  of.” 

Learn  more  about  lithography.  The  book 

“Photolithography  am  Offset  Printing” 

hy  J,  S,  Mertle  and  Harry  Keusch 

is  still  the  most  authoritative  work  on  the 
subject  for  the  expert  and  the  beginner. 


300  pages — well  illustrated 

Price  $6.00 


PIfnfp  nfttd  mon^y  with  nrdfr  In  nlitninol^  hnnhkn^ping 


THE  GRAPHIC  ARTS  PUBLISHING  CO. 
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TAX  FAX 


by  A.  C.  KIECHLIN 

Interest  on  Investment 

★  “If  I  enter  a  charge  for  interest  on 
investment  in  my  costs,  can  1  deduct 
it  as  an  expense  on  my  income  tax  re¬ 
turn?”  is  a  question  printers  frequently 
ask  ns.  Interest  calculated  for  cost¬ 
keeping  or  other  purposes  on  account 
of  capital  or  surplus  invested  in  a  busi¬ 
ness,  which  is  not  a  charge  arising  from 
an  interest-bearing  obligation,  cannot 
be  deducted  from  gross  income  on  the 
tax  return. 

Even  among  accountants,  the  charg¬ 
ing  of  interest  on  investment  is  a  moot 
subject.  Some  printers  do  not  make 
this  charge,  others  do.  Some  authori¬ 
ties  question  the  fact  that  the  business 
should  pay  interest  on  investment,  con¬ 
tending  that  the  profit  on  sales  is  all  a 
business  should  be  asked  to  pay.  Pro¬ 
ponents  state  that  a  business  must  pay 
interest  on  borrowed  capital,  so  why 
not  pay  on  the  investment  in  the  busi¬ 
ness?  Dissenters  contend  that  bor¬ 
rowed  capital  does  not  also  receive 
profits  and  therefore  is  not  in  the  same 
category  with  interest  on  business  in¬ 
vestment.  We  are  not  taking  sides  pro 
or  con  but  merely  giving  counsel  on  its 
connection  with  tax. 

The  usual  bookkeeping  routine  is  to 
enter  interest  on  investment  under 
overhead  and  credit  an  “Interest  on 
Investment”  account  in  the  ledger. 


Profits  are  increased  indirectly  by  the 
amount  of  this  charge  and  although  you 
can’t  deduct  it  as  an  expense  on  the  in¬ 
come  tax  return,  you  must  pay  a  tax  on 
the  additional  income  earned  thereby. 
Some  printers  consider  interest  on  in¬ 
vestment  by  merely  making  a  memo  on 
the  profit  and  loss  statement  showing 
the  deduction  from  net  profit.  Because 
the  charge  is  not  entered  in  costs  in 
this  case,  selling  prices  are  not  in¬ 
creased,  nor  profits. 

Interest  on  investment  is  computed 
on  the  net  worth  for  a  proprietorship 
or  partnership  or  the  capital  plus  the 
surplus  for  a  corporation.  The  printer 
must  be  sure  that  his  net  worth  is  com¬ 
puted  accurately  if  he  charges  interest 
on  investment  in  his  costs,  otherwise, 
he  will  compute  this  expense  too  high 
or  too  low. 

Interest  paid  on  personal  or  busi¬ 
ness  indebtedness  is,  however,  deducti¬ 
ble  with  a  few  exceptions  that  the 
printer  should  know.  If  on  an  accrual 
l)asis,  all  interest  paid  or  accrued  dur¬ 
ing  the  year  is  deductible  but  taxpayers 
filing  on  a  cash  basis  may  not  deduct 
interest  unless  it  is  actually  paid  dur¬ 
ing  the  year. 

Interest  on  a  lien  or  mortgage  is  de¬ 
ductible  but  if  the  taxpayer  pays  mort¬ 
gage  interest  for  another,  it  is  not 
deductible  on  his  return  because  it  rep¬ 
resents  a  gift.  Finance  charges  on  in¬ 
stallment  purchases  are  not  deductible 
if  the  interest  is  not  itemized  sepa¬ 
rately.  'Fhe  interest  on  a  tax  delin¬ 
quency  is  deductible  but  the  penalty  is 
not  deductible.  Interest  paid  by  a  cor- 
( Continued  on  page  54) 


WOOD  TYP 

HAMILTON  MANUFACTURING  CO. 

Accurate  in  height. 

■■  Expertly  seasoned, 

k  Perfect  printing  surface. 

TWO  RIVERS,  WISCONSIN 
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RAPID  PRODUCTS 


43^  . 


The  postwar  era  will  be  the  Age  of  Speed. 
Production  will  be  swifter  in  every  indus¬ 
try.  Printing  and  lithographic  presses  will 
exceed  even  their  present  high  efficiency, 
will  operate  at  an  accelerated  pace.  For 
these  super-presses  of  tomorrow.  Rapid 
Roller  company  is  ready  with  rollers  and 
blankets,  capable  of  giving  tiptop  perform¬ 
ance  at  terrific  speeds.  Tomorrow,  and 
today,  rely  on  Rapid  and  Mercury  products 
for  "modern  design."  best  results. 

ROLLERS  &  BLANKETS  FOR 
VARIOUS  GRAPHIC  ARTS  PROCESSES 


Greetings  to  those 
offending  fhe 
Convenfion  of  fhe 
INTERNATIONAL  CLUB 
OF  PRINTING 
HOUSE  CRAFTSMEN! 


RHPID  ROllER  tOIRPRDV 

D.  M.  RAPPORT.  Pres.  Federal  at  26th  Street,  CHICAGO 
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Though  designed  for  fine  proving  of  forms  up  to  24"  x 
241/2",  the  No.  325G  Vandercook  Power  Proof  Press  can 
be  used  profitably  in  printing  short  runs  that  must  be 
delivered  in  a  hurry. 

The  No.  325G  Vandercook  Power  Proof  Press  will  take 
and  deliver  sheets  from  4"  x  6"  up  to  24  Vi"  x  27".  Accu¬ 
rate  register  can  be  maintained  on  color  work. 

The  No.  325 A  and  No.  325G  Vandercooks  are  identical 
in  size  and  construction  except  for  slight  changes  which  [ 

i 

adapt  the  No.  325A  for  printing  a  full  size  newspaper  I 

page  form  locked  in  a  stereotype  chase  without  printing  i 

1 

the  chase.  i 

Though  these  presses  are  not  available  immediately, 
your  request  will  bring  you  information  that  should  assist 
you  in  making  your  future  plans. 


ANDERCOOK 


PROOF  PRESSES  -  BLOCK  LEVELLERS 
HACKER  GAUGES 


VANDERCOOK  &  SONS,  900  N.  Kilpatrick  Ave., Chicago  51,  Illinois 
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Wage  Stabilization 
Questions 


answered  by 
IRA  W.  WOLFE 

C'rliiiiiial  Penalties 

★  The  Federal  Register  as  of  December 
3,  1942  describes  section  1002.29— 
Criminal  Penalties,  as  follows:  “Sec¬ 
tion  5(a)  of  the  Act  provides  in  sub¬ 
stance  that  no  employer  shall  pay,  and 
NO  EMPLOYEE  SHALL  RECEIVE, 
any  salaries  in  contravention  of  the 
regulations  promulgated  by  the  Presi¬ 
dent  under  the  Act.  Section  11  of 
the  Act  provides  that  any  person, 
WHETHER  AN  EMPLOYER  OR 
EMPLOYEE,  who  wilfully  violates  any 
provision  of  the  Act  or  of  any  regula¬ 
tion  promulgated  thereunder,  shall  be 
subject,  upon  conviction,  to  a  fine  of 
not  more  than  $1,000,  or  to  imprison¬ 
ment  for  not  more  than  one  year,  or  to 
both  such  fine  and  imprisonment. 

The  term  “Act”  means  the  Act  of 
October  2,  1942  (Public  No.  729,  77th 
Congress)  entitled  “An  Act  to  amend 
the  Emergency  Price  Control  Act  of 
1942.  to  aid  in  preventing  inflation,  and 
for  other  purposes.” 

The  term  “in  contravention  of  the 
Act”  means  in  contravention  of  the  Act 


of  October  2,  1942,  Executive  Order 
No.  9250  of  October  3,  1942  (7  F.  R. 
7871),  the  General  Regulations,  and 
other  rulings  and  regulations  promul¬ 
gated  under  such  Act. 

It  is  now  necessary  that  every  firm, 
employing  eight  or  more  persons,  re¬ 
view  its  pay  roll  policies  in  the  light 
of  the  new  Treasury  and  National  War 
Labor  Board  (NWLB)  regulations 
and  the  specific  limitations  and  re¬ 
quirements  it  lays  down.  This  action 
is  doubly  necessary  and  important  be¬ 
cause  of  the  nationwide  enforcement  of 
pay  roll  controls  under  way  and  the 
heavy  fines  already  assessed  on  a  large 
number  of  firms.  Such  a  fine  can  easily 
put  a  company  out  of  business. 

The  effect  of  unlawful  payments  cov¬ 
ered  by  Section  1002.28 — Subpart  G  are 
numerous  in  addition  to  the  Criminal 
Penalties  outlined  under,  Section 
1002.29  outlined  above. 

Every  employer  must  now  file  an 
application  for  approval  of  salary  rates 
for  new  positions  on  Form  SSU-2  if 
under  the  jurisdiction  of  the  Treasury 
Department.  Wage  and  salary  rates  for 
new  jobs  or  job  classifications  under 
the  jurisdiction  of  the  National  War 
Labor  Board  are  to  be  filed  on  Form 
NWLB-1  with  the  Wage  and  Hour  and 
Public  Contracts  Division  of  the  United 
J^tates  Department  of  Labor,  nearest  to 
the  office  where  plant  or  business  is 
located. 

V _ _ 


PRINTED  PRODUCTS  makes  money  for  its 
Users  and  saves  them  Time 


"Your  Printed  Product!  hat  been  In 
use  less  than  three  weeks  and  dur¬ 
ing  this  period  it  has  not  only  tared 
considerable  time  in  pricing  various 
iobt,  but  in  addition  it  has  paid  for 

itself.  Radway  Mats,  Jr.,  Printer 
354  N.  State  St.,  Chicago,  Ill. 


You.  too,  can  make  money  and 
save  time  with  this  Printinc 
Pricins  Gnide.  Send  for  infor¬ 
mation  about  our  free  Guest 
Trial  offer.  ...  No  obligation 
to  subscribe. 

Tomorrow’s  Business  Is  the 
Result  of  Today’s  Planning 


PRODUCTION  STANDARDS  CORP.,  737  N.  Michigan  Ave.,  Chicago  1 1 

■ 
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NiOnSH 

■DAHLY 
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New!  Exclusive! 

OLDTOWI 

In  three  sizes,  caps  only: 

24  Point  10A  $2.10 

30  Point  7A  2.25 

36  Point  5A  2.25 

s 

L.  A.  TYPE 

★  Precision  Cast  Types  ★ 

n 

225  EAST  PICO  BLVD. 

LOS  ANGELES  15,  CAL. 

S3J 

CIS 

Send  for  Our  Specimen  Book 

PRESSMAN'S  POCKET  MANUAL 

is  the  answer  to  many  of  your  Press¬ 
room  Problems.  Have  this  book  at 
your  finger  tips.  Save  time  and  worry. 
Over  two  hundred  pages  of  valuable 
information. 

A  real  pocket  manual, 
by  J.  N.  Harrison 
Price  only  $1.50 
Plmaam  tend  money  udth  order 

THE  GRAPHIC  ARTS  MONTHLY 
608  South  Dearborn  Street,  Chicago  5 


FOR  OVER  HO  VEARS  THE  HOST  CONPIETE  LIKE  OF 
STEEL  ENCRAVED  BLANKS  FOR  BONDS  AND 
STOCK  CERTIFICATES  AHO  AIL  PAPERS  OF  VALVE 

KIHH  BROIHEIS  BANK  NOTE  ENCNAVERS 
★EAST  RUTHERFORD'NEN  JERSEYS 


COMMUNICATIONS 

Referring  to  the  article  on  "The  Type 
Specimen  Book"  by  Walter  Honig  in  the 
May  issue  of  "G.  A.  M.,"  we  are  forward¬ 
ing  under  separate  cover  a  copy  of  our 
catalog  of  available  type  faces. 

Although  our  own  book  may  not  comprise 
all  of  the  features  mentioned  in  Mr. 
Honig's  article,  we  believe  you  will  agree 
that  much  thought  and  careful  planning 
was  put  into  the  catalog. 

It  seemed  to  answer  our  purpose  fully  and 
perhaps  it  is  unique  in  format. 

John  S.  Straight 
Plant  Manager 
Phelps  Publishing  Company 
Springfield,  Mass. 

Among  other  good  things  in  the  May  num¬ 
ber  of  your  particularly  fine  little  publica¬ 
tion,  I  have  just  read  the  two  very  clever 
bits  of  verse  from  and  by  John  R.  Nicol. 
It  struck  me  as  a  remarkable  coincidence 
that,  within  a  single  number  of  this  maga¬ 
zine  for  printers,  one  should  find  verses 
written  by  men  named  Nicol  and  Copper, 
respectively. 

As  I've  been  told,  nickel  and  cop>per  are 
used  in  combination  as  an  alloy  for  type 
fTiGtal.  Q  0  Copper 

Long  Beach,  Calif. 

I  thank  you  very  much  for  your  timely  and 
informative  GAM.  Being  new  in  the  print¬ 
ing  line,  I  have  received  an  "Education" 
from  reading  this  excellent  book,  dealing 
with  problems  of  the  printing  press  and 
allied  trades,  answering  problems  and 
questions  in  a  very  concise  manner.  I 
might  also  add  thanks  to  the  advertisers 
who  give  a  "newcomer"  an  idea  of  what's 
available.  John  S.  Waksmulski 

Supt.  of  Printing 
Dun  &  Bradstreet,  Inc. 
Chicago,  III. 

You  might  be  interested  in  knowing  that 
The  Graphic  Arts  Monthly  has  been  an 
asset  to  this  organization  as  a  medium 
for  printing  ideas  and  a  buyer's  guide. 
Hardly  an  issue,  we  find  equipment  or 
supplies  that  we  purchase  through  your 
medium,  which  is  a  "God-send"  in  these 
war  times. 

W.  N.  Kelso 

Northwest  Printers  &  Publishers 
Seattle,  Wash. 

s;5  t? 

We  like  your  fine  publication.  We  esfie- 
cially  enjoy  the  Tricks  of  the  Trade  and 
the  press  tips. 

Mail  Order  Printshop 
Belleville,  III. 

V _ 
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Proofreaders’  Corner 

by  Albert  H.  Highton 


F.  G.,  Highland  Park,  Mich.:  “In 
one  of  President  Roosevelt’s  recent 
radio  speeches  he  pronounced  the  word 
poignant  as  “poin-yant.”  Is  there  any 
authority  for  that  pronunciation?  What 
is  the  correct  pronunciation  of  Cher¬ 
bourg?** 

Dictionaries  consulted  give  the  pro¬ 
nunciation  as  poin’ant.  Share-boor'. 


R.  B.,  Austin,  Texas:  “What  differ¬ 
ence,  if  any,  is  there  in  the  uses  of 
blond  and  blonde?** 

The  first  form  is  used  as  an  adjec¬ 
tive;  as,  “blond  hair,”  also  as  a  noun 
meaning  a  blond  person.  Blonde  is  the 
feminine  form  for  the  latter. 


L.  McM.,  Tuxedo,  N.  Y.:  “What  is 
the  exact  meaning  of  the  words  In  re?** 
In  the  matter  (or  case)  of.  This  is 
a  purely  legal  phrase  and  has  been 
mistakenly  used  to  mean  “in  regard  to.” 
Incidentally,  the  plural  form  is  “In 
rebus.** 


this  aiazing  new  tjfpe  cleaner 

AT  OUR  RISK 


S-I-P  TYPE  CLEEN  removes  hard  ink, 
dirt  and  verdigris  from  type,  plates, 
bases,  rollers,  fountains.  Powerful, 
quick-acting — a  little  goes  a  long  way. 
Harmless  to  hands,  fabric,  wood,  metal, 
composition  rollers.  "Controlled  evapo¬ 
ration"  permits  immediate  re-inking 
after  washup. 

TWO  FORMS:  Extra  Fast  (inflammable), 
and  Non-Inflammable  (slightly  slower, 
but  fire-safe). 


A.  P.,  Wilmington,  Del.:  “What  is 
meant  by  (1)  draughts  and  (2) 
draught-boards?” 

(1)  The  game  of  checkers  (English 
and  Scotch  form) ;  (2)  Checker¬ 

boards. 


Crangon  (Alpheus)  pachychirus  is 
the  scientific  name  for  that  curious 
shrimp  which,  according  to  the  “Smith¬ 
sonian  Scientific  Series,”  is  character¬ 
ized  by  the  ability  to  “sew  tangles  of 
seaweed  together  to  construct  tubes” 
or  nests. 


M.  P.,  Madison,  Wise.:  “What  is  the 
meaning  of  rascaille?  The  origin?” 

Rascal.  A  derivation  from  the  Old 
French. 


Money-Back  Trial  Offer 

Order  a  single  gallon  at  the  five-gallon 
rate.  Use  7  days;  if  not  pleased,  return 
balance  to  us,  'express  collect,  for  full 
refund.  Mail  the  coupon  today! 

Regular  price  $1.79  per  gaL  in  5  gal. 
lots.  (Non-inflammable  slightly  higher.) 

Standard  Industrial  Products,  Inc. 

DEPT.  GA.  EVANSVILLE  4.  INDIANA 


$1.79  enclosed.  Send  trial  gallon  to — 

Finn _ 

Street 

Address _ 

City  and  State - 
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Problem  of  Variance 

( Continued  from  page  12) 
month.  On  the  annual  statement,  one 
should  add  or  deduct  the  variance  to  or 
from  overhead  expense,  increasing  or 
decreasing  the  actual  accounts,  when¬ 
ever  possible.  Some  printers  close  out 
the  balance  on  the  variance  account  to 
surplus,  but  inasmuch  as  the  debit  or 
credit  to  this  account  represents  un¬ 
applied  or  over-applied  overhead  ex¬ 
pense,  it  should  be  deducted  or  added 
to  overhead  at  the  year’s  end  to  biing 
the  net  profit  in  line  with  actuality. 
Variance  eventually  finds  its  way  into 
surplus  when  the  profit  and  loss  ac¬ 
count  is  closed  to  surplus  or  net  worth. 

High -overhead  and  low -overhead 
months  should  offset  each  other  on 
variance  at  the  end  of  the  year  if 
budgets  are  prepared  accurately.  Sea¬ 
sonal  lows  and  highs  will  level  off  over 
the  year  because  budgetary  estimates 
are  based  upon  annual  costs,  which 
take  these  peaks  and  dips  into  consid¬ 
eration.  But  unusual  expenses,  such  as 
fire  loss  not  covered  by  insurance, 
boiler  explosion,  strike,  flood,  etc.,  can¬ 
not  be  anticipated  when  preparing  a 
budget.  Such  expenses  should  be 
charged  directly  to  surplus  because  they 
are  capital  losses,  not  profit  losses  and 
should  not  disrupt  budgetary  procedure 
or  distort  cost  analysis,  which  is  an 
essential  to  adequate  cost  control.  Too 
many  printers  rest  on  their  laurels 
when  they  have  recorded  their  costs. 
They  should  follow  through  with  cost 
analysis  to  determine  where  they  can 
improve  budgeting,  costing  and  oper¬ 
ating  efficiency,  making  comparisons 


with  other  periods  to  note  cost  trends, 
etc. 

A  comparison  of  the  variance  bal¬ 
ances  from  year  to  year  will  give  a  good 
idea  of  how  one  is  progressing  on  op¬ 
erating  efficiency,  how  competent  he  is 
at  budgetary  preparation  and  how  he 
can  improve  his  budgetary  technique. 
One  should  remember  that  he  should 
provide  only  for  normal  overhead  ex¬ 
pense  on  his  budgets,  which,  of  course, 
will  include  normal  idle  time  so  that 
production  absorbs  it  in  the  overhead 
rate  and  it  is  charged  to  customers 
when  they  are  given  estimates  on  jobs. 

The  postwar  period  will  bring 
radical  developments  in  the  printing 
field,  new  processes,  improved  ma¬ 
chinery,  better  materials  and  that 
means  that  old  experience  costs  must 
be  “ash-canned.”  Prewar  costs  on  pre¬ 
war  production  cannot  be  used  as 
guides  for  postwar  costs  on  postwar 
production.  One  must  build  experience 
figures  a-new  and  the  fact  that  he  will 
be  working  with  new  processes  on  new 
units  means  that  he  must  do  a  better 
costing  job  in  the  postwar  period  if  he 
exj)ects  to  make  the  most  of  business 
opportunities  in  after-war  years.  Old 
costing  methods,  which  may  have 
gotten  one  by  before  the  war  won’t 
suffice  any  longer.  Variance  is  an  im¬ 
portant  factor  in  cost  control.  One 
should  see  that  he  understands  it  and 
applies  it  intelligently. 

V. _ 


Say  you  saw  it  in 

THE  GRAPHIC  ARTS  MONTHLY 


maniFOLD 


9#  IN  WHITE  AND  FIVE  COLORS 

Tub  Sized  for  Maximum  Press  Performance 

FLETCHER  PAPER  CO. 

ALPENA,  MICHIGAN 
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Presswork  Questions 

(Continued  from  page  SO) 
have  other  printers  had  with  this 
stock?  Which  ink  was  used?  Is  the 
screen  too  fine? 

C.  P.  Co.,  Chicago,  III. 

In  answer  to  inquiry  of  printing 
■  on  Chromcote  stock,  shall  say 
that  the  most  important  part  is  the 
cutting  of  this  paper,  as  the  coating 
has  a  tendency  to  flake  in  cutting.  The 
best  procedure  is  to  cut  the  stock  a 
trifle  larger  than  printing  size  and 
take  a  slight  cut  all  around.  This  will 
do  away  with  fuzzy  edges.  Soap  cut¬ 
ting  knife  after  each  cut.  This  paper 
should  not  be  jogged  on  end  after  cuts 
as  any  particle  or  chips  are  apt  to  fall 
in  on  the  surface  of  paper. 

The  next  procedure  would  be  to 
inspect  the  inside  of  cylinder  of  Kelly 
B  and  be  sure  that  accumulation  of 
lint,  fuzz  and  dust  has  been  wiped 
and  blown  out  of  gripper  movement. 
Inspect  underneath  feedboard  and 
clean  out  cylinder  bands,  especially 
around  lower  star  wheels  on  bands. 

This  stock  is  fairly  heavy  and  if 
you  run  it  against  the  grain,  slapping 
on  bands  and  underneath  feedboard 
will  dislodge  any  dirt  that  might  be 
there  and  spot  up  your  halftones. 

Feedboard  should  be  absolutely  free 
from  dust  and  lint  of  any  kind.  The 
same  precaution  should  be  taken  on 
Miehle  Vertical  to  be  sure  that  there 
is  no  accumulated  lint  to  be  carried 
into  the  press. 

Examining  card  marked  sample  B 
run  on  a  platen  press,  I  do  believe  that 
this  type  of  press  is  not  suitable  for 
this  work.  The  ink  you  are  using  seems 
satisfactory  but  could  be  reduced  some¬ 
what  with  a  00  varnish.  Your  trouble 
seems  to  be  due  entirely  to  particles  of 
paper  coming  off  the  edge  of  your 
stock  or  accumulation  of  lint  falling 
on  the  form  from  slapping  of  stock 
when  the  press  is  in  motion. 

V...- 


Catalogs,  Sales 
Presentations  and 
Manuals 


Increase  the  effectiveness  and  effi¬ 
ciency  of  every  catalog  or  manual 
you  print  —  and  substantially  in¬ 
crease  your  profit  on  the  job  —  by 
selling  AICO  Indexes. 

The  next  years  will  see  more  catalog 
business  than  any  previous  period 
as  war  production  manufacturers 
swing  back  to  civilian  production 
with  new  and  redesigned  models. 
Be  prepared  for  this  business.  Send 
for  the  AICO  INDEX  Selector— 
with  samples  of  every  style  and 
type  of  indexing — to  help  you  pro¬ 
duce  better  sales  literature  at  a  bet¬ 
ter  profit.  Mail  the  coupon  today! 


I  MAIL  THIS  COUPON  FOR  AICO  I 

I  INDEX  SELECTOR  | 

I  G.  J.  AIGNER  CO.,  Dept.  GAM  i 
I  503  S.  Jefferson  St.  . 

*  Chicago  7,  Illinois  I 

^  Please  send  me  AICO  INDEX  I 

I  SELECTOR. 

I  NAME . 

COMPANY . 

ADDRESS . 

CITY . STATE 
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Re-designed  Cards 

(Continued  from  page  16) 
paper  may  be  a  first  glimpse  of  the 
new  “modernity,”  the  new  streamlining 
of  companies  and  their  products — a 
flash  or  insight  into  newness  and 
novelty  that  is  most  effective  for  whet¬ 
ting  the  interest  and  kindling  desire  of 
the  prospective  buyer  to  see  more. 

Improved  products  “know-how”  born 
of  the  war,  technological  science 
stepped  up  a  pace  because  of  the  rapid 
tempo  of  these  stirring  times,  all  have 
something  of  a  counterpart  in  the  new 
cards  for  the  salesmen  of  these  prod¬ 
ucts,  new  cards  for  executives  and  em¬ 
ployes  of  such  enterprises — stream¬ 
lined  from  stem  to  stern  as  may  be 
attested  by  the  typography  of  the  card 
and  its  contents  which  represent  them 
in  a  stranger’s  office. 

The  card  that  was  modern  in  prewar 
days  is  sure  to  be  old-fashioned  in 
postwar  times.  One  thing  the  American 
people  never  has  stood  for — and  never 
will — is  to  be  “behind  the  times.”  It 
has  always  striven  to  be  way  out  in 
front,  to  lead  the  procession — be  first 
with  the  new. 

It  is  in  that  “split  second”  when  the 
receptionist,  office  hostess,  or  the  ex¬ 
ecutive’s  secretary  hands  the  card  to 
the  boss  that  the  latter  receives  his 
first  and  lasting  impression  of  a  rep¬ 
resentative,  his  house  and  his  goods — 
with  a  “plague  on  them”  if  it’s  not 
right.  If  the  card  smacks  of  Yester¬ 
day,  there’s  two  strikes  on  the  presenter. 

But  if  it  is  that  of  Tomorrow  there 
is  immediately  a  perking  up  of  interest. 
That  hint  of  novelty  like  a  breath  of 
Springtime  that  lurks  in  new  appear¬ 
ance,  sparkling  dress,  all  the  best  of 
typographic  progress  and  know-how 
will  cause  the  executive  to  give  a  hear¬ 
ing,  while  a  business  card,  outdated, 
will  cause  the  little  lady  to  return  with 
a  long  face  to  the  outer  room  and  say 
she’s  sorry — you  know — or  have  you 
never  had  it  happen  to  you? 


Business  cards  should  be  ready  now 
for  V-day,  the  Day  of  Victory,  when 
mindful  of  the  close  of  the  first  World 
War  business  may  come  with  a  sudden 
rush  ...  a  natural  rebound  from  pent- 
up  forces 

V _ 

Copy  Fitting 

(Continued  from  page  14) 
able  size  is  too  small,  the  next  size  too 
large.  The  common  practice  then  is  to 
get  in  the  smaller  type  and  lead  be¬ 
tween  the  lines  to  fill.  There  are,  how¬ 
ever,  advertisers  who  demand  tight  fits 
— the  use  of  all  available  white  space 
within  reason,  or — and  this  is  a  moot 
question — perhaps  without  reason.  In 
those  cases  it  is  often  necessary  to  start 
with  one  size  of  type  and  finish  with  a 
smaller  size  to  avoid  leading.  Buyers 
of  an  inch  or  so  of  single-column  space 
frequently  submit  so  much  copy  that 
the  layout  man  has  no  opportunity  to 
exercise  any  ability  he  may  have  to 
make  an  ad  attractive  and  thus  com¬ 
pel  attention.  Too  bad,  too,  because 
good  typography  has  been  proved  im¬ 
portant. 

Experienced  copy  writers,  who  know 
the  face,  size,  measure,  and  number  of 
lines  required,  often  type  their  copy 
with  the  proper  number  of  characters 
to  the  line  so  that  they  know  when 
they  have  about  the  right  amount  to 
fit  the  space  allotted. 

Bad  syllabic  breaks  or  a  preponder¬ 
ance  of  M’s  and  w’s  or  I’s  and  i’s  may 
upset  calculations  a  bit,  but  the  system 
of  character  count  appears  to  be  prac¬ 
tically  perfect.  Wide  or  thin  or  extra- 
thin  spacebands  on  the  Linotype  also 
affect  final  results  and  can  be  taken 
into  consideration.  Then  again  some 
operators  space  more  widely  than 
others,  or  more  widely  one  day  than 
they  do  the  next,  and  there  you  behold 
the  entrance  of  the  human  equation 
which  not  even  layout  men  have  been 
able  to  solve  satisfactorily. 

V _ 


52 


The  Graphic  Arts  Monthly — July,  1944 


in  your  presswork! 

Your  pressman's  spatula  is  the  magic  wand.  SMI  CO  Inks  are 
the  medium.  And  the  only  sorcery  involved  is  the  famous 
SLEIGHT  difference  that  enables  these  inks  to  perform  so  notably 
...  to  produce  so  consistently  a  quality  of  black  and  colored  press- 
work  that  stands  out  so  obviously  by  comparison.  •  Nor  has  the 
war  in  any  way  altered  this  SLEIGHT  difference.  Uncle  Sam's 
needs  took  from  us  certain  critical  materials.  But  the  ingenuity 
of  our  long  experienced  laboratories  quickly  found  adequate  re¬ 
placements.  And  SMICO  Inks  are  still  giving  their  matchless 
results  in  thousands  of  letterpress  and  lithographic  pressrooms. 


INKS 


i  WHY  DON'T  YOU  TRY  THEM? 
I.  that  SIEIGHT  difference! 


suisn 


NEW  YORK  •  PHILADELPHIA  •  WASHINGTON  •  CLEVELAND  •  CHICAGO 
MILWAUKEE  •  '  KANSAS  CITY  •  FORT  WORTH  •  LOS  ANGELES 


i 

i 


MiTAUic  m  coAiPAms,  m. 


Silk  Screen  Questions 

( Continued  from  page  40) 

process-man  is  not  limited  to  plain 
white  cloth  as  you  suggest;  he  can 
superimpose  his  colored  patterns  on 
any  colored  background.  The  stencil 
method  to  be  used  will  vary  with  the 
design  to  be  printed.  The  film  and  the 
photographic  screens  are  most  popular 
for  this  kind  of  work,  and  the  neces¬ 
sary  materials  and  supplies,  while  not 
too  plentiful,  are  still  available  through 
large  supply  dealers. 

The  processing  of  corrugated  con¬ 
tainers  by  silk  screen  is  physically  pos¬ 
sible.  Only  its  practicability  is  to  be 
questioned.  And  that  is  determined  by 
the  quantity  to  be  printed.  If  there  is 
a  run  of  about  five  or  six  thousand,  it 
might  be  worth  while  to  try  silk  screen. 
If  the  run  is  much  larger  than  that, 
then  some  other  printing  process  is 
more  practical,  and  should  be  resorted 
to  in  preference  to  silk  screen. 

Specific  production  costs  in  silk 
screen  printing,  necessarily  based  on 
variable  and  fluctuating  factors,  are 
not  discussed  in  my  book  **The  Silk 
Screen  Printing  Process.’*  There  is  a 
chapter,  however,  devoted  to  Shop 
Management  and  Estimating,  where 
one  will  find  estimate  forms  and  cost 
sheets  to  assist  the  production  manager 
in  the  general  computation  of  costs 
and  prices.  This  book  may  be  ob¬ 
tained  through  GAM. 

V _ 


Tax  Fax 

( Continued  from  page  42) 

poration  on  scrip  dividends  is  an  allow¬ 
able  deduction.  So-called  interest  on 
preferred  stock,  which  is  actually  a 
dividend,  is  not  deductible. 

The  printer  must  report  income  from 
interest  on  loans,  mortgages,  saving 
bank  deposits,  matured  bond  coupons 
which  have  not  been  deposited,  and  in¬ 
terest  earned  by  discounting  notes, 
which  is  income  when  the  note  is  paid 
off,  not  when  it  is  discounted. 

The  printer  owning  government  se¬ 
curities  should  know  where  he  stands 
in  reporting  interest  thereon  for  income 
tax  purposes.  Some  securities  are  fully 
exempt  from  taxation  on  interest, 
others  exempt  from  normal  tax  but  sub¬ 
ject  to  surtax,  others  subject  to  normal 
tax  and  surtax. 

V  _ 

A  Worthwhile  Idea 

b7  JOHN  J.  nSHER 

'k  An  insignificant  idea,  as  first 
thought  of,  has  made  friends  for  a  cer¬ 
tain  printer  in  Boston.  On  the  back  of 
all  checks  leaving  his  accounting  de¬ 
partment  the  end  of  each  month,  are 
short  but  pithy  quotations:  “Good  print¬ 
ing,  any  day,  is  a  profitable  investment 
to  the  far-seeing  businessman.”  “A 
sound  business  is  judged  by  the  printer 
it  keeps.”  These  sentences  are  changed 
each  month. 

V  _ _ 


SOUTHWORTH  EQUIPMENT 


Pap«r  Conditioning  Machinos, 
Univoraal  Paper  Joggera, 
Holdfast  Hangors,  Commor- 
cial  Humidifiers,  Punching, 
Round  Cornering  and  Per¬ 
forating  Machinery  of  all 
kinds.  Also  Special  Machines 
built  to  ordM. 

Contract  Work  Our  Spacialty 


Has  senred  the  trade  for  fifty  years.  When  the 
war  is  won  we  will  again  memufacture  the 
equipment  listed  at  the  left.  Orders  accepted 
now  must  carry  extremely  high  priorities. 

★ 

SOUTHWORTH  MACHINE  CO. 

30  Warren  Avenue  Portland,  Maine 
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Mo  NEED  to  run  and  hide.  Paper  bombs  are  not  deadly.  They 
are  "good"  bombs,  making  tomorrow's  battle  easier. 

This  printed  propaganda  is  dropped  OTer  enemy  territory  by 
Allied  airmen.  Leaflets  inform  the  populace  of  latest  important 
world  events  .  .  .  they  advise  them  how  to  best  synchronise 
their  efforts  with  the  Allies  . . .  they  keep  aflame  the  democrattc 
ideals  of  freedom.  The  printed  word  wings  through  when  all 
other  means  of  communication  with  enemy  and  occupied  coun* 
tilM  are  barred. 

But  printing  has  other  vital  roles  here  at  home.  Forms  are  needed 
for  the  transmission  of  orders  .  .  .  records  must  be  printed  .  .  . 
the  entire  efforts  of  130  million  Americans  must  be  coordinated 
by  the  printed  word. 


For  more  than  50  yean  Chandler  &  Price  printing  presses  have  been 
dtpendable  units  of  the  printing  industry.  But  their  jobs  have  never 
bMn  as  significant  as  today.  To  keep  them  at  their  fob,  equipment 
must  be  maintained  in  top-notch  condition.  Lubricate  your  C  &  P 
tquipment  frequently  .  .  .  keep  presses  clean  .  .  .  inspect  them  thor¬ 
oughly  and  frequently  .  .  .  repair  or  replace  worn  parts  promptly  .  .  . 
FmI  free  to  consult  us  for  advice  and  suggestions. 


Helps  Kill  Static 

★  Almost  every  printshop  sooner  or 
later  runs  into  that  old  problem  of 
static.  The  average  small  newspaper 
publisher  is  especially  bothered  with 
it  on  his  old  drum  cylinder  press.  One 
of  the  most  helpful,  easiest  and  quick¬ 
est  stunts  I  have  found  to  overcome 
static  is  as  follows : 

Get  an  ordinary  dime  fly  spray  out¬ 
fit  (if  you  can  still  find  one  for  a 
dime) ,  such  as  you  kill  flies  with  in  the 
summer.  But  fill  it  with  water  instead 
of  fly  spray.  Then  when  the  papers  come 
through  the  press  on  the  first  run, 
spray  each  lift  with  a  fine  mist  of  water 
on  the  top  sheet  and  the  edges.  Repeat 
on  each  lift.  If  in  backing  them  up, 
you  are  still  troubled  with  static  you 
can  lightly  spray  the  edges  of  the  lift 
on  the  press.  In  bad  cases  we’ve  even 
sprayed  a  fine  mist  over  the  feedboard 
of  the  press.  I’ve  used  this  for  months 
with  good  success;  and  ever  since  the 
draft  made  a  press-feeder  of  me  by 
taking  my  pressman  to  the  army  I’ve 


been  getting  the  newspaper  out  each 
week  with  little  trouble  from  static. 

Hubert  A.  Stump 
South  Whitley y  Ind. 

V  _ 

Printing  Gummed  Paper 

★  When  printing  gummed  paper,  and 
the  paper  seems  to  stick  to  the  tympan 
of  the  press,  rub  some  oil  into  the  pa¬ 
per  on  the  tympan  between  the  guide 
pins.  This  makes  it  very  easy  to  slide 
the  gummed  paper  off  the  press. 

PcuU  Kansler 
Baltimore  13,  Md. 

V  _ 

Printing  Down-rule  Forms 

★  One  of  the  toughest  forms  to  put  on 
a  Miehle  Vertical  press  is  a  down-rule 
form.  In  order  to  overcome  the  heavy 
impression  on  the  rules,  I  open  the 
quoins  after  putting  the  form  in  the 
press,  so  that  they  are  slightly  tight, 
plane  the  form  down  in  the  press,  and 
then  tighten  the  quoins  again. 

Frank  Policella 
Bronx,  N,  Y. 


56 


The  Graphic  Arts  Monthly — July,  1944 


iB*l* 

L-226.  Members  of  the  newly  appointed 
Printing  Press  Manufacturers  Industry 
Advisory  Committee  met  for  the  first  time 
with  officials  of  the  War  Production  Board 
in  Washington  late  in  June  to  discuss 
proposed  changes  in  Order  L-226,  which 
regelates  printing  trades  machinery,  parts 
and  supplies. 


Amendment  to  L-241  includes  paper  used 
in  office  duplicating  machines.  Ballots, 
tally  sheets,  etc.  are  now  considered  ex¬ 
quota.  State,  county  and  municipal  print¬ 
ing  is  now  not  considered  ex-quota. 


Amendment  to  L-244.  Prospective  maga¬ 
zine  publishers,  who  did  not  publish  in  base 
year  1942,  may  start  new  magazine  utiliz¬ 
ing  up  to  one  and  one-quarter  tons  of  print 
paper  each  quarter,  out  of  their  printer’s 
quota,  under  L-241. 


Amendment  to  L-245.  Non-publishers  in 
base  year  1942  may  publish  books  provided 
not  more  than  five  tons  a  year  are  required. 


Amendment  to  L-289  changes  the  re¬ 
striction  on  the  number  of  greeting-card 
desigrns  that  may  be  produced  from  a  quar¬ 
terly  to  an  annual  basis.  The  publisher 
may  produce  80  per  cent  of  the  total  num¬ 
ber  of  designs  he  produced  in  1942. 


The  ceiling  price  of  manufacturers  for 
supercalendered  groundwood  rotogravure, 
which  is  used  for  newspaper  rotogfravure 
sections,  mail  order  catalogues  and  other 
periodicals,  has  been  increased  42^  cents 
per  hundredweight,  the  Office  of  Price 
Administration  announced  July  5. 


Demands  of  the  military  forces  for  print¬ 
ing,  map,  mimeograph,  waterproof  and 
business  papers,  as  well  as  certain  specialty 
papers,  must  be  met  by  U.  S.  mills  or 
the  mills  will  be  forced  by  directors  to  sup¬ 
ply  these  essential  requirements,  the  War 
Production  Board  Paper  Division  told 
members  of  the  Over-All  Paper  Advisory 
Committee,  which  met  in  Washington  the 
week  of  June  30. 

Representatives  of  the  Army  reported 
great  difficulty  in  securing  delivery  of  cer¬ 
tain  types  of  paper. recently,  and  appealed 
to  the  representatives  of  the  paper  indus¬ 
try  for  closer  cooperation,  pointing  out  the 
essentiality  of  paper  in  the  operations  and 
movements  of  our  armies  as  they  penetrate 
farther  toward  their  objectives.  Indications 
were  that  heavier  demands  would  be  placed 
on  the  paper  manufacturers  for  supplies 
necessary  to  the  armed  forces  in  the  third 
quarter.  While  some  mills  have  extended 
themselves,  others  have  failed  to  give  fulll 
cooperation,  the  Army  representatives  said. 


HUY  AS  \  tlNIlT  ★  ★  SELL  AS  A  IJINIIT 


ClSLONIONDPtK 
hB>«s  'I  kilts  •  ^080 
lilt  sMtis  •  a  com 
ait'c  »r  delivery 
inti  Hitk  sia:i  for  label 


Itr  Mi  li 


CASLON  BOND 

Acuntt  ■Hl-cit  Diill  •  wUti.  SN  pin*  tknii  M  In,  ^ 
MliusMPat 


IlLIY  AS  A  LIMIT  ★  ^oho€hcch(- ★  SELL  AS  A  LIMIT 
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Presidential 

Eleetion 

Blotter 


INTRIGUING  /Answers  countless  questions 
timely  people  ask  daily.  Shows  results 

SALABLE  of  every  Presidential  election 

since  1884,  including  candidates* 
names,  electoral  votes  received  by  each,  com¬ 
plete  record  of  electoral  votes  by  States,  change 
in  electoral  votes  caused  by  1940  census  and 
other  interesting  features.  Non-partisan.  Attrac¬ 
tively  lithographed  in  color.  Will  be  kept  and 
referred  to  repeatedly  until  next  November. 
An  excellent  good  will  builder.  A  proven  seller. 
Write  for  samples. 


llUvij  Lithographing  Company 

61  Webt  6l8t  Street,  Chicago  21  •  53  B  Park  Place,  New  York  7 


Martin  Driscoll  &  Co,,  Manufacturers  of 
Coverwell  Printing  Inks 


ANNOUNCE  A  NEW  PRODUCT 


STOPS  OFFSET 
GUARANTEED 
CLEAN  -  SAFE 
EFFECTIVE 
ECONOMICAL 


A  NEW  OFFSET  SPRAY  SOLUTION 


Write  for  Prices  Today! 
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Craftsmen’s  Technical  Convention 

★  Announcement  of  the  program  for  the 
Wartime  Technical  Convention  of  the 
International  Association  of  Printing 
House  Craftsmen  shows  many  outstanding 
authorities  in  the  printing  industry  sched¬ 
uled  to  address  the  graphic  arts  executives 
in  attendance.  The  meetings  begin  Mon¬ 
day  morning,  July  24,  and  continue  through 
Wednesday,  July  26.  All  sessions  will  be 
held  at  the  General  Brock  Hotel,  Niagara 
Falls,  Ontario,  Canada. 

William  C.  Huebner,  the  inventive  genius 
of  the  offset  field,  will  speak  at  the  open¬ 
ing  session. 

The  city  and  state  of  New  York  are 
laying  ambitious  plans  for  training  men  for 
the  printing  industry  during  the  postwar 
period.  A  moving  spirit  in  this  enterprise, 
Hon.  William  H.  Friedman,  will  speak  on 
this  subject  at  the  featured  session  devoted 
to  consideration  of  manpower  and  personnel 
problems.  Mr.  Friedman  is  chairman  of 
the  Graphic  Arts  Educational  Commission 
of  the  City  of  New  York.  He  is  president 
of  the  Carey  Press  Corporation  and  Com¬ 
missioner  of  the  New  York  Tunnel 
Authority. 


The  interest  of  the  United  States  govern¬ 
ment  will  be  presented  on  the  program  by 
Robert  D.  Ross,  deputy  director,  and 
Arthur  W.  Brooks,  consultant,  of  the 
Printing  and  Publishing  Division  of  the 
War  Production  Board. 

Thomas  E.  Bowman,  King’s  Printer  for 
Ontario,  will  extend  a  welcome  to  visitors 
from  across  the  international  border,  at  the 
opening  session,  and  will  also  speak  on 
letterpress  printing  at  the  clinic  devoted  to 
that  subject. 

Judge  J.  Raymond  Tiffany,  the  distin¬ 
guished  general  counsel  for  the  Book  Manu¬ 
facturers’  Institute,  will  speak  on  the  ap¬ 
parently  cryptic  subject:  “Billions  for 
Death — Pennies  for  Life.”  His  talk  will 
stress  the  importance  of  high  standards  of 
business  ethics  in  the  printing  industry. 

George  Clark,  Canadian  representative  of 
the  Miller  Printing  Machinery  Company, 
who  is  the  recently  appointed  chairman  of 
the  Rehabilitation  Council  for  Printing, 
Publishing  and  Allied  Industries,  will  speak 
on  the  Canadian  program  for  training  war 
veterans  for  employment  in  the  graphic  arts. 

The  man  known  far  and  wide  in  the 
printing  industry  as  the  “Apostle  of  Pre¬ 
cision,”  L.  W.  Claybourn,  will  speak  on 
“Scientific  Methods  in  Letterpress  Print¬ 
ing”  and  will  show,  in  an  ingenious  man¬ 
ner,  specimens  of  rotary  printing.  He  is 
now  executive  vice-president  of  the  J.  W. 
Clement  Company  of  Buffalo.  He  is  invit¬ 
ing  Craftsmen  in  attendance  at  the  conven¬ 
tion  to  visit  this  modern  plant  on  Thurs¬ 
day,  July  27,  on  their  way  home. 

The  subject  which  scores  of  Craftsmen 
asked  to  have  discussed  on  the  convention 
program  was  plastic  duplicate  plates  and 
methods  of  their  manufacture.  The  one 


OHIOKNIVES 


r 


OK  BLACK  ARROW 

A  special  heat  treatment  of  the  steel 
assures  you  of  extra  long  life  between 
grinds  and  a  tough  edge  for  all  cutting 


OHIO  KNIFE  CO.  •  CINCINNATI  23.  OHIO 
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Nnmber  with  a  Roberts 

For  numbered  work  is  easy  and  profit- 
able  too,  when  you  use  Roberts  typo- 
graphic numberingmachines because: 

1.  The^  investment  required  for  new  Roberts  me-  / 

2.  Machine  life  is  long  because  plunger  drives  ac- 

tuating  pawl  swing  directly — thus  eliminating  lost  m 

motion  and  minimizing  wear. 

3.  These  machines  are  available  at  the  low  prices 
shown  below. 

5  Wheel,  Model  27 — $12.00  less  40% — $7.20  net 

6  Wheel,  Model  28 — $14.00  less  40% — $8.40  net 

Your  Choice 

'  1.  Forward  or  backward  movement.  3.  10%  trade-in  allowance. 

2.  Roman  or  Gothic  style  figures.  4.  Extra  discounts  in  quantities. 

ROBERTS  NUMBERING  MACHINE  CO. 

694-710  Jamaica  Avenue  Brooklyn,  New  York 


JONES  GOES  To  MARKEt 


ANOTHER.  VITAL^  PRODUCT  BEING  MADE  BY 

lUESTERn  5TRTES  ERVELOPE  CO. 

MILWAUKEE  WISCONSIN 
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man  in  the  country  best  fitted  to  report  on 
the  present  situation  as  to  plastic  plate¬ 
making  will  speak  on  this  subject ;  Eugene 
Williamson,  manager  of  the  Printing  Ma¬ 
terials  Division  of  the  Bakelite  Corpora¬ 
tion.  A  man  with  wide  practical  experi¬ 
ence  in  the  making  of  plastic  plates,  Gradie 
Oakes  of  Chicago,  will  be  one  of  the  co- 
chairmen  of  the  meeting. 

Blankets,  rollers,  and  other  products  for 
use  in  offset  lithography  will  be  discussed 
by  David  Rapport,  president  of  the  Rapid 
Roller  Company  of  Chicago,  a  man  who  is 
well  qualified  to  talk  on  this  subject. 

Joseph  Machell,  veteran  lithographer, 
who  holds  down  the  important  post  of 
superintendent  of  the  Stecher-Traung  plant 
at  Rochester,  N,  Y.,  will  report  on  ways 
and  means  of  improving  the  quality  of  offset 
printing.  Alexander  Calire  of  the  Graphic 
Arts  Division  of  the  Eastman  Kodak  Com¬ 
pany  will  speak  on  the  recently  developed 
contact  screen  process. 

Walter  Soderstrom,  secretary  of  the 
Eastern  Lithographers  Association  of  New 
York,  is  to  speak  on  “Looking  Ahead  in 
the  Lithographic  Industry.” 

A  number  of  distinguished  Craftsmen 
will  preside  as  co-chairmen  of  the  several 
technical  clinics.  Charles  Conquergood  of 
Toronto  will  preside  at  the  feature  dinner 
meeting  on  “Manpower  and  Personnel.” 
Douglas  C.  McMurtrie  will  preside  at  the 
Club  Management  Clinic,  as  chairman  of 
the  Eklucational  Commission.  This  also 
will  be  a  dinner  meeting. 

The  Clinic  on  Shop  Methods  and  Man¬ 
agement  will  be  chairmaned  by  Lester 
Oswald,  production  manager  of  the  E.  F. 
Schmidt  Company  of  Milwaukee,  and  E.  T. 
Samuel,  superintendent  of  A.  S.  Gilman, 
Inc.,  of  Cleveland. 

John  Morrell,  who  is  director  of  typog¬ 


raphy  of  the  Gazette  Printing  Co.,  Ltd.  of 
Montreal,  and  Joseph  Thuringer,  who  serves 
in  a  similar  capacity  with  the  Case  Hoyt 
Company  of  Rochester,  will  cooperate  in 
conduct  of  the  Clinic  on  Composing  Room 
Practice. 

Ernest  Jones,  of  the  Graphic  Arts  Cor¬ 
poration  of  Toledo  will  share  with  R.  Ernest 
Beadie  of  the  Fred'k.  H.  Levey  Company 
of  Canada,  Montreal,  the  chairmanship  of 
the  Clinic  on  Offset  Platemaking  and 
Printing. 

Harvey  W.  Glover,  international  presi¬ 
dent  of  the  Craftsmen,  is  acting  as  general 
convention  chairman.  Charles  Conquer¬ 
good  is  resident  chairman  and  Edward 
Patten  is  resident  vice-chairman.  Douglas 
C.  McMurtrie  is  program  chairman. 

Eric  O’Connor,  past  international  presi¬ 
dent' of  the  Craftsmen,  will  render  a  tribute 
to  members  in  service  at  the  opening  session. 

V _ 

Plan  National  Organization 

★  Plans  for  the  formation  of  a  national 
organization  representing  the  entire  graphic 
arts  industry  were  discussed  by  leaders  of 
the  industry  during  a  recent  five-day  meet¬ 
ing  in  Detroit.  A  working  committee  has 
been  set  up  to  develop  a  plan  for  the  new 
organization. 

The  proposed  organization  would  repre¬ 
sent,  in  their  public  and  government  rela¬ 
tions,  all  process  and  product  groups,  and 
local  and  national  organizations. 

A.  E.  Giegengack,  Public  Printer  of  the 
United  States,  keynoted  the  Detroit  con¬ 
ference  with  a  review  of  the  position  of 
the  commercial  printing  industry  in  the 
national  economy  and  pointed  out  the  need 
for  a  unified  national  organization.  He 
pointed  out  that  there  are  at  present  some 
60  “so-called  national  organizations,”  and 


r'ilDDA\r  FOO  CARBON 

tilllDUit  INTERLEAVED  FORMS 


Printers'  carbons  are  our  SPECIALTY.  High  quality  maintained.' 
Wide  variety;  correct  grade  for  every  job.  Prompt  delivery. 


Complete  Line:  One-Time  Carbon,  rolls 
and  reams.  Carbonized  Print  Papers,  book, 
half-tone,  news.  Pencil  and  Typewriter 
Carbons.  Inked  Ribbons.  Duplicator  Inks. 
Established  1912. 


m  MANUFACTURING  CO. 

DES  MOINES  4,  IOWA 
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"Cowan"  Perforators 


LITTLE  GIANT  ATTACHMENT 


—  "Cowan"  Slitters 

print— PERFORATE— SLIT 
ONE  IMPRESSION 

For  Little  Giant,  Kellys,  Miehle 
Verticals,  Miehle,  Miller,  Babcock, 
and  Other  Cylinder  Presses 

All  "COWAN"  Ball  Bearing  Perforators 
operate  on  steel  bands  furnished  with  the 
equipment,  which  are  quickly  and  securely 
fastened  around  the  cylinder.  This  in* 
sures  a  clean  cut  and  keeps  the  sheets 
from  piling,  which  saves  time  in  cutting, 
jogging,  gathering,  binding  and  padding. 
They  perforate  the  full  length  of  the 
sheet  while  the  sheet  is  still  being  held 
in  the  grippers,  avoiding  waste  and  in¬ 
suring  an  absolute  straight  perforation 
at  right  angles  to  the  grippers. 
"COWAN"  SUtters  and  "COWAN" 
Perforators  may  be  used  on  the  same  bar, 
at  the  same  time  —  printing,  perforating, 
and  slitting  all  done  at  once,  perfectly.  Sec 
your  jobber  or  send  to  us  for  further  in¬ 
formation,  naming  presses  to  be  equipped. 

MORGAN  EXPANSION  ROLLER 
TRUCK  CO. 

PARK  W.  COWAN 
P.  O.  Box  216  Holl]rwood  28,  Calif. 


STANDARD  EQUIPMENT 

ONMANYlUDMGTRMMEilS 

This  perfected  SWW  paper  trimming  knife 
features} 

1 .  A  .002"  concave  bevel;  grinding  to  a  razor 
edge  sharpness  made  easier. 

2.  Greater  rigidity— limits  variance  across  o 
trim  to  less  than  .001 "  inch. 

3.  Special  heat  treatment  responsible  for  the 
knife's  unusvol  edge  holding  qualities. 

On  the  market  for  60  years.  Thousands  of 
printers  use  them.  Yours  awaits  your  order— 
by  letter,  wire  or  phone. 

SIMONDS  WORDEN  WHITE  COMPANY 


6  06  NEGLEY  PLACE 
DAYTON,  OHIO 
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over  250  local  organizations  of  one  kind 
or  another  in  the  graphic  arts  field.  He 
contrasted  this  with  the  organizational 
unity  of  other  great  industries,  such  as 
steel,  automobile,  meat  packing  and  pe¬ 
troleum,  and  stressed  the  benefits  that  could 
be  obtained  for  commercial  printers  by  a 
single  overall  national  organization  of  the 
graphic  arts. 

A  general  meeting  at  the  Hotel  Statler, 
June  8,  opened  the  conference.  The  next 
morning  members  of  the  industry  de¬ 
parted  on  a  three-day  boat  trip,  during 
which  a  series  of  informal  conferences 
were  held. 

Discussion  centered  around  setting  up  a 
national  organization  with  headquarters  in 
Washington,  D.  C.,  with  a  permanent  paid 
top  executive,  and  a  representative  board 
of  directors  from  the  various  product  and 
process  groups  of  the  industry. 

The  function  of  the  proposed  organiza¬ 
tion  would  be  to  deal  with  overall  problems 
confronting  the  graphic  arts  industry,  par¬ 
ticularly  those  involving  government  rela¬ 
tions.  It  would  also  have  responsibility  for 
general  public  relations  of  the  graphic  arts 
industry,  and  would  act  for  the  industry 
in  the  larger  aspects  of  labor  matters. 
Federal  tax  problems  were  also  mentioned 
as  reasonably  coming  under  the  scope  of 
the  proposed  national  organization. 

There  was  general  agreement  that  the 
new  organization  should  not  compete  with 
the  present  process  or  product  organiza¬ 
tions.  No  duplication  of  the  services  now 
rendered  to  members  by  the  local  associa¬ 
tions  is  contemplated. 

The  members  of  the  working  committee 
entrusted  with  responsibility  for  develop¬ 


ing  plans  for  the  proposed  national  or¬ 
ganization  are: 

James  L.  Cockrell,  Tulsa,  president,  and 
Raymond  Blattenberger,  Philadelphia, 
chairman.  Management  Committee,  of  the 
United  Typothetae  of  America;  Harry  I. 
Duffy,  Philadelphia,  president.  Printers 
National  Association;  Harry  E.  Brink- 
man,  Cincinnati,  president.  National  Asso¬ 
ciation  of  Photo-Lithographers ;  Carl  E. 
Dunnagan,  Chicago,  president,  Illinois 
Graphic  Arts  Federation;  John  J.  Maher, 
Chicago,  past-president,  Illinois  Graphic 
Arts  Federation;  Ralph  Thomas,  Detroit, 
past-president,  Typothetae-Franklin  As¬ 
sociation  ;  E.  L.  Baring,  Detroit,  vice- 
president,  Typothetae-Franklin  Associa¬ 
tion;  James  F.  Newcomb,  New  York,  and 
Edwin  Lennox,  Chicago,  co-chairmen.  Joint 
Committee  on  Government  Relations  of 
the  Commercial  Printing  Industry. 

James  F.  Newcomb  was  named  acting 
chairman  i  and  was  directed  to  develop  a 
specific  plan  from  the  general  basis  out¬ 
lined  by  the  working  committee  and  to 
report  back  to  the  working  committee  in 
the  immediate  future. 

It  was  agreed  that  quick  action  was 
needed  to  secure  complete  unity  of  the 
graphic  arts  industry  in  order  to  meet 
most  effectively  the  many  continuing  prob¬ 
lems  of  the  war  enwgency,  as  well  as  to 
speed  industry  planning  for  the  postwar 
period. 

The  following  industry  leaders,  prin¬ 
cipals  and  association  officials  participated 
in  the  conferences: 

A.  E.  Giegengack,  Public  Printer  of  the 
United  States,  Washington,  D.  C. ;  Ray¬ 
mond  Blattenberger,  past-president.  United 


A  COMPLETE  LINE  OF  INKS,  DRIERS  AND 
SPECIALTIES  FOR  LETTERPRESS 
AND  OFFSET  PRINTING 


CHEMICAL  COLOR  &  SUPPLY  CO. 


DIVISION  •  GENERAL  PRINTING  INK  CORPORATION 

771  RAYMOND  AVENUE  •  ST.  PAUL  4,  MINN. 
547  SOUTH  CLARK  STREET  •  CHICAGO  5,  ILL. 
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Typothetae  of  America:  (Edward  Stern  & 
Company,  Inc.,  Philadelphia)  ;  Harry  E. 
Brinkman,  president.  National  Association 
of  Photo  Lithographers;  (Foto-Lith,  Inc., 
Cincinnati)  ;  James  L.  Cockrell,  president. 
United  Typothetae  of  America:  (Mid- 
West  Printing  Company,  Tulsa,  Okla¬ 
homa)  ;  Charles  B.  DeVaux,  treasurer. 
United  Typothetae  of  America  :  (William  J. 
Dornan,  Philadelphia)  ;  Harry  I.  Duffy, 
president.  Printers  National  Association : 
(Chilton  Press,  Philadelphia)  ;  Carl  E. 
Dunnagan,  president,  Illinois  Graphic  Arts 
Federation :  (The  Inland  Press,  Chicago)  ; 
Harold  W.  Hill,  vice-president.  United 
Typothetae  of  America:  (H.  W.  Hill  Print¬ 
ing  Company,  Cleveland)  ;  John  J.  Maher, 
past-president,  Illinois  Graphic  Arts  Fed¬ 
eration  :  (John  J.  Maher  Printing  Com¬ 
pany,  Chicago)  ;  James  F.  Newcomb,  co- 
chairman,  Joint  Committee  on  Government 
Relations :  (James  F.  Newcomb  Company, 
Inc.,  New  York  City)  ;  William  Kuttkuhn, 
president,  Typothetae-Franklin  Associa¬ 
tion  of  Detroit:  (William  Kuttkuhn  Co., 
Detroit)  ;  E.  L.  Baring,  vice-president, 
Typothetae-Franklin  Association  of  De¬ 
troit:  (the  Baring  Press,  Inc.,  Detroit); 
Ralph  Thomas,  member  of  executive  com¬ 
mittee,  Joint  Committee  on  Government 
Relations:  (Speaker-Hines  Printing  Com¬ 
pany,  Detroit)  ;  S.  Frank  Beatty,  secre¬ 
tary,  Graphic  Arts  Association  of  Illinois, 
Chicago ;  John  A.  Bresnahan,  general 
counsel.  Graphic  Arts  Emergency  Council, 
Washington,  D.  C. ;  Lawrence  V.  Hanson, 
director.  Government  Relations,  United 
Typothetae  of  America,  Washington, 
D.  C. ;  L.  Irving  Lamphier,  business  man¬ 
ager,  United  Typothetae  of  America, 
Washington,  D.  C. ;  Cyril  C.  Means,  man¬ 
ager,  Typothetae-Franklin  Association, 
Detroit ;  Joseph  P.  Smith,  manager.  Bu¬ 
reau  of  Methods  &  Equipment,  New  York 
Employing  Printers  Association,  New  York 
'City;  and  Dennis  A.  Sweeney,  executive 
secretary,  Indiana  State  Typothetae, 
Indianapolis. 

V _ 


A  Practical  Touch  System  for 
f  Operating  the  Linotype 
[  by  E.  B.  Harding 

I  Send  cheek  for  $2,27  to 

I  THE  GRAPHIC  ARTS  MONTHLY 

il 

i 


KeefPYour  Equipment 
In  Shape  for  the  Job  Ahead 


)  #  Gas  rationing  and  travel 
restrictions  mean  greater 
Direct-Mail  Selling  in  1944. 

This  year  will  see  heavy 
demands  placed  on  the 
graphic  arts*  industry. 

To  printing  it  is  a  challenge 
to  meet  "stepped-up"  pro¬ 
duction  schedules  and  to 
the  equipment  itself  longer 
operation  at  a  faster  pace. 

CHALLENGE  will  do  every¬ 
thing  possible  in  maintain¬ 
ing  customer  and  dealers 
service  ...  to  furnish  nec¬ 
essary  replacement  parts 
and  essential  equipment. 

As  a  bit  of  friendly  advice 
it  is  only  good  business  to 
**Take  care  of  what  you  have.** 

BUY  WAR  BONDS 

449 

THE  CHALLENGE 
MACHINERY  CO. 


GRAND  HAVEN, 

Eastern  Sales 
Office! 


MICHIGAN 

50  Church  St. 
NEW  YORK 
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Observes  50th  Anniversary 

•k  The  Champion  Paper  and  Fibre  Com¬ 
pany,  Hamilton,  Ohio,  is  now  observing 
its  50th  anniversary. 

In  1894,  founder  Peter  G.  Thomson,  after 
having  incorporated  The  Champion  Coated 
Paper  Company  a  year  earlier,  built  a  small 
coating  mill,  bought  paper  stock,  and 
began  operation  in  Hamilton,  with  25  peo¬ 
ple  employed  on  four  coaters  and  three 
calender  stacks.  Additions  to  the  original 
coating  mill  were  made  in  1896  a^  1899, 
and  in  1897,  Champion  bought  a  mill  to 
make  its  own  raw  stock.  Following  a  fire 
in  1901,  a  complete  new  coating  mill  was 
constructed  and  put  in  operation  in  1902. 

So  successful  was  this  business  that  by 
1905  plans  were  under  way  to  build  a  pulp 
mill.  Unlike  other  companies,  Champion 
turned  to  the  virgin  forests  of  the  South, 
where  they  began  operations  in  1908,  and 
developed  methods  of  converting  southern 
pine  into  strong  white  pulp. 

In  1913,  much  of  the  Hamilton  mill  was 
destroyed  by  fire  and  flood.  Bigger,  better 
buildings  and  equipment  resulted  from  this 
catastrophe,  and  all  such  modern  facilities 
helped  Champion  in  the  development  of 
new  and  better  methods  and  products.  In 
1921,  the  Canton,  North  Carolina,  division 
began  the  production  of  book  paper;  but 
even  the  great  Hamilton  and  Canton  mills 
could  not  handle  the  volume  of  demand, 
so  in  1935  Champion  moved  on  to  the 
woodlands  of  Texas  for  additional  pulp- 
wood,  and  for  other  essential  materials. 
Today  the  Houston  Division  produces  pulp, 
as  well  as  makes  coated  printing  papers. 

In  1935,  the  name  of  the  Company  was 
changed  to  The  Champion  Paper  and  Fibre 
Company.  From  one  small  coating  mill 


with  25  employees.  Champion  in  50  years 
has  grown  into  one  of  the  world’s  largest 
producers  of  fine  printing  papers,  a  self- 
contained  paper  manufacturer  employing 
6,000  people  and  capable  of  turning  out 
2,000,000  pounds  daily. 

V _ 


Alexander  Thomson,  Jr. 

★  Alexander  Thomson,  vice-president  and 
advertising  manager  of  The  Champion 
Paper  and  Fibre 
Company,  Hamil¬ 
ton,  Ohio,  died  at 
Glendale,  Cincin¬ 
nati,  on  June  18th. 
He  was  35. 

He  was  the 
grandson  of  Peter 
G.  Thomson,  the 
founder  of  Cham¬ 
pion,  and  son  of 
the  late  Alexander 
Thomson,  chair- 
,  man  of  the  board. 

.  He  had  been  di- 
Alexander  Thornton,  Jr.  ..--.i,, 

’  rectly  connected 

with  Champion  since  1929  in  sales,  adver¬ 
tising  and  .executive  capacities. 

Alex  Thomson  had  suffered  from  high 
blood  pressure  for  several  years,  and  while 
serving  with  the  American  Red  Cross  in 
Cairo,  Egypt,  contracted  a  fever  which 
greatly  aggravated  his  ailment.  This  forced 
his  resignation  and  return  home  in  Oc¬ 
tober,  1943,  later  resulting  in  hospitaliza¬ 
tion  and  death. 

V  _ 

Bale  or  basketful — if  it*s  tmste  paper, 
war  needs  it! 

V  _ 


HIGH-SPEED  JOB  BLACK  INK 


The  Black  Ink  that  you  have 
been  looking  for,  for  a  long 
time  for  many  reasons. 

No.  1.  It  sets  immediately  on 
paper. 

No.  2.  It  does  not  dry  on  the 
press  within  a  week. 

No.  3.  It  does  rrat  skin  in  can. 


N0.2141S  (BK10306AD) 


No.  4.  Itisabout  10%  bulkier 
than  any  other  Black  Ink. 

No.  5.  And  possibly  not  the 
last  reason  is  the  price  of  it, 
which  is  75c  per  lb.  in  5  lb. 
lots,  in  one  pound  cans,  deliv¬ 
ered.  Check  accompanying  the 
order.  A  single  pound,  $1.00. 


No.  3.  It  does  rK)t  skin  in  can.  ^  order.  A  single  pound,  $1.00. 

TRIANGLE  INK  &  COLOR  CO.,  Inc. 

Manufacturer*  of  Fine  Litho  and  Printing  Inks  for  All  Purpotat 
26-30  Front  Street,  Brooklyn,  New  York 

101-105  S.  Ninth  St.,  St.  Louis,  Mo.  1036  Beaubien  St.,  Detroit,  Mich. 
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Solving  Adhesive  Problems 

★  Step  by  step  recording  of  necessary  in¬ 
formation  required  for  proper  analysis  of 
adhesive  problems  is  being  made  easy  with 
a  new  questionnaire  adopted  by  Paisley 
Products,  Inc.,  Chicago  and  New  York 
City.  Many  industrial  plants  and  war  con¬ 
tractors  requiring  adhesives  for  new  opera¬ 
tions  or  in  packaging  war  materials  for 
export  may  not  be  aware  of  all  the  facts  and 
information  the  adhesive  chemist  requires 
for  proper  study  and  reference.  Accurate 
diagnosis  can  only  be  certain  when  all  the 
facts  pertaining  to  the  problem  are  care¬ 
fully  considered. 

Over  400  chemicals  and  raw  materials  are 
used  in  compounding  modern  industrial  ad¬ 
hesives,  and  the  working  qualities  can  be 
adjusted  to  provide  extremely  accurate  op¬ 
eration  in  industrial  application.  Conse¬ 
quently,  correct  data  can  narrow  the  selec¬ 
tion  of  an  adhesive  to  a  fine  point  resulting 
in  higher  standards  of  performance,  lower 
costs  and  the  saving  of  precious  time. 

According  to  the  Paisley  Laboratory  an¬ 
nouncement,  their  “Adhesive  Problem  Data 
Sheet”  for  recording  and  transmitting  prob¬ 
lem  information  has  already  aided  indus¬ 
trial  concerns  in  the  quick  solution  of  fab¬ 
ricating  and  packaging  adhesive  problems. 

Anyone  desiring  a  copy  may  write  direct 
to  Paisley  Products,  Inc.,  1770  Canalport 
Ave.,  Chicago  16,  Illinois. 

V _ 

A  Sad  Type  Case 

Little  Bold  Bodoni 
sought  to  aid  the 
nation. 

He  journeyed  to  a 
blood  bank  to 
make  his  first 
donation. 

Then  slowly  plod¬ 
ded  homeward, 
his  heart  within 
like  lead 

He  was  told  they  couldn’t  use  him — 
“Not  the  TYPE”  they  said 
So  back  into  the  type  case  always  in 
a  rut 

He’ll  wait  his  chance,  some  day  he 
might  give  first  aid  to  a  cut. 

— John  R.  Nicol 


lEADINO  PRINTERS 
and  TYPOGRAPHERS 
Demand  STRIPFOUNDERS 

•  leoding  plants  throughout  theeoun* 
try  know  thot  Stripfoundors'pracision 
finished  rule  and  other  spacing  ma¬ 
terial  permits  time  to  be  saved  in  the 
makeup*  lockup  ond  mokereody 
operotions. 


h 


They  know  only  high  test  new 
linotype  metal  is  used^they  know 
Stripfounders*  rules  ore  solidly 
cost— no  oir  holes*—they  know 
Stripfounders*  prices  ore  econom¬ 
ical— *  they  know  Stripfounders* 
carries  the  most  complete  stock 
of  rule*  leads  and  slugs. 

Send  for  the  new  watt  chart Ust^ 
ing  the  wide  variety  ^  faces 
carried  in  stock.  Ask  about  the 
tow  prices  now  in  effect. 

STRIPFOUNDERS 

4550  S.  Federal  Street*  Chicago*  Illinois 


LHHeGifts.... 

Make  BIG  FRIENDS 


POCKET  SECRETARY 

O  For  Gifts  or  Re~Sale 
One  of  the  most  useful  and 
longest  used  gift  items  .  .  . 
one  that  will  build  Good 
Will  and  Good  Business.  Has 
memo  pad;  letter,  bill  and 
card  pocket.  Black  or  brown. 
Saddle  or  Morrocco  grain. 
Write  for  sample  and  prices. 


TIGHTWAD 


Smallest  container 
for  paper  currency, 
slips  conveniently 
into  pocket.  Genu¬ 
ine  Morrocco  grain 
leather  in  attractive 
colors.  Write  or  wire. 


R.  A.  GUTHMAN  &  CO. 

600  W.  JACKSON  BlVD.  CHICAGO  6  ILLINOIS 
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Review  GAVC  Program 

★  Raymond  Blattenberger,  UTA  past- 
president  and  chairman  of  the  Management 
Committee,  United  Typothetae  of  America, 
was  recently  elected  to  the  board  of  di¬ 
rectors  of  the  Graphic  Arts  Victory  Com¬ 
mittee,  Inc.,  17  East  42nd  St.,  New  York. 
He  succeeds  Lt.  Herbert  Kaufman,  who 
resigned  recently  to  join  the  Navy.  George 
L.  Welp,  advertising  manager.  Interchem¬ 
ical  Corp.,,  was  at  the  same  meeting  elected 
second  vice-president,  the  post  previously 
held  by  Lt.  Kaufman,  and  James  Cockrell, 
UTA  president,  was  made  a  member  of  the 
GAV’C  Advisory  Board. 

The  board  of  directors  reviewed  GAVC’s 
program  in  the  light  of  current  paper 
shortages  and  reiterated  its  belief  that,  even 
if  paper  supplies  were  to  be  further  cur¬ 
tailed,  the  need  for  informing  printers  and 
advertisers  as  to  the  type  of  publicity  the 
Government  wants  promoted  would  con¬ 
tinue.  The  success  of  the  “War  Messages 
Copy,”  a  monthly  bulletin  on  current  Gov¬ 
ernment  publicity  campaigns,  was  noted  in 
the  fact  that  advertising  clubs  and  other 
organizations  in  20  cities  are  currently 
sending  the  bulletin  to  their  members.  The 
•GAVC  prints  only  750  copies  for  its  mem¬ 
bers  and  supporting  organizations.  These 
in  turn  either  use  the  material  it  contains 
in  their  own  publicity  or  re-issue  the  com¬ 
plete  “War  Messages  Copy”  bulletin  for 
local  distribution.  The  GAVC  also  issues 
a  limited  number  of  stereo  matrices  of  the 
two  sides  of  the  “Clipsheet,”  as  it  is  gen¬ 
erally  known.  These  matrices  are  sent  to 
trade  association  secretaries  and  advertis¬ 
ing  clubs  so  that  stereo  casts  may  be  made 
of  the  many  campaigti  insignia  presented 
therein.  Enthusiastic  letters  from  adver¬ 
tisers  throughout  the  country  indicate  that 
the  “clipsheet”  is  the  best  publicty  medium 
yet  developed  by  the  Graphic  Arts  Victory 
Committee  and  the  Office  of  War  Infor¬ 
mation. 

Both  printers  and  advertisers  are  con¬ 


scious  of  the  fact  that  there  are  still  con¬ 
siderable  amounts  of  ill-advised  “war” 
advertising  being  used — to  the  detriment 
and  embarrassment  of  all  concerned.  The 
“Clipsheet”  has  proved  an  economical 
means  of  posting  the  advertising  fraternity 
as  to  which  campaigns  are  currently  being 
promoted  by  OWI  and  where  to  get  full 
information  concerning  them. 

It  is  likely  that  the  only  individual  project 
bulletins  to  be  issued  in  the  near  future 
will  be  those  developed  in  cooperation  with 
the  War  Advertising  Council,  except  for 
some  project  bulletins  which  GAVC  has 
been  asked  to  re-issue — such  as  its  “How  to 
Conduct  Your  Convention  by  Mail,”  one  of 
the  most  effective  single  bulletins  issued  in 
GAVC’s  two-year  history.  The  GAVC 
board  also  feels  that,  with  its  “Guide  to 
Essential  Wartime  Printing  and  Lithog¬ 
raphy”  still  serving  as  the  “bible”  of  war¬ 
time  advertisers,  and  many  project  folders 
issued  on  major  themes,  its  function  now 
will  be  mainly  to  stimulate  printers  and 
advertisers  to  greater  use  of  the  material 
thus  far  presented  .  .  .  with  “how  to  do 
it”  bulletins  on  Crop  Corps,  Recruitment, 
Winterizing  Homes,  etc. 

It  was  reported  at  the  meeting  that  the 
war-theme  envelope  stuffer  campaign  has 
been  so  effective  that  various  Government 
departments  are  arranging  to  print  millions 
of  these  envelopes  stuffers  and  take  advan¬ 
tage  of  the  GAVC  plan  developed  in  co¬ 
operation  with  the  Mail  Advertising  Service 
Assn,  and  the  Direct  Mail  Advertising 
Assn.  GAVC,  MASA  and  DMAA  leaders 
are  encouraged  by  the  fact  that  almost 
$3,000,000  worth  of  War  Bond  sales  were 
traced  directly  to  these  stuffers.  Advertis¬ 
ers,  and  OWI,  have  apparently  suddenly 
become  conscious  of  the  fact  that  war 
messages  direct  to  the  home  and  directly  in 
employee  pay  envelopes  are  a  most  effec¬ 
tive  follow-up  to  general-media  advertising. 

V _ 


“GOOD  ^  ROLLERS  CREATE  GOOD  IMPRESSIONS” 

RUBBER — CRESCENT  OIL — COMPOSITION 
STAR  MAKEREADY  PASTE — HOT  OR  COLD  PADDING 

BINGHAM  BROTHERS  COMPANY  Since  1826 

Main  Office:  406  Pearl  Street,  JVetc  Yark  7,  N.  Y.  ' 

BALTIMORE  PHILADELPHIA  ROCHESTER  NEWARK  GARWOOD 
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New  Type  Cleaner 

★  “Type  Cleen,”  a  new  solvent  for  dried 
ink,  manufactured  by  Standard  Industrial 
Products,  Inc.,  Evansville,  Ind.,  is  an¬ 
nounced  as  being  offered  direct  to  the 
trade  on  a  money-back  guarantee. 

According  to  the  announcement  “Type 
Cleen”  is  made  on  the  “controlled  evapora¬ 
tion”  basis,  which  permits  re-inking  im¬ 
mediately  after  washup. 

It  is  available  in  both  fast-drying  and 
slightly  slower  non-inflammable  forms,  the 
new  solvent  being  recommended  for  gen¬ 
eral  washups  when  speed  is  essential.  Al¬ 
though  “Type  Cleen”  has  unusual  pene¬ 
trative  powers,  it  is  said  to  be  harmless  to 
hands,  fabrics,  wood,  metal,  and  composi¬ 
tion  rollers. 

The  manufacturer  .states  that  a  trial 
gallon  of  “Type  Cleen”  will  be  shipped  at 
the  regular  5 -gallon  rate,  and  if  it  does  not 
satisfy  the  user  in  every  way  the  amount 
remaining  in  the  can  after  seven  days’  use 
may  be  returned,  and  full  refund  will 
be  made. 

V  _ 

Paisley  Appoints  Labrie 

★  Joseph  Morningstar,  president  of  Paisley 
Products,  Inc.,  has  announced  the  appoint¬ 
ment  recently  of  Laurent  J.  LaBrie  as 
technical  director  of  the  Chicago  and  New 
York  City  plants. 

Mr.  LaBrie  was  formerly  Chief  of  Heavy 
Chemicals  Unit,  Office  of  Price  Adminis¬ 
tration,  serving  from  1942  to  1944.  Prior 
to  his  Washington  position,  he  served  as 
technical  director  of  J.  A.  Tumbler  Lab¬ 
oratories,  Baltimore,  Maryland,  and  vice- 
president  of  the  Canadian  subsidiary.  He 
served  from  1927  to  1934  as  chief  chemist 
and  superintendent  of  Parboil  Paint  Com¬ 
pany,  Baltimore,  Maryland. 

V  _ _ 

Takes  Larger  Quarters 

★  Stolp-Gore  Co.,  22  years  at  710  W.  Jack- 
son  Blvd.,  Chicago,  has  moved  to  larger 
quarters  at  123  S.  Jefferson  Steet,  where 
it  carries  a  complete  line  of  rebuilt  book¬ 
binders  machinery  and  special  machinery 
for  the  trade.  The  new  telephone  number  is 
Central  2955. 

James  L.  Gore  is  president  of  the  com¬ 
pany.  Directors  are  James  L.  Gore,  M.  A. 
Hale,  and  Blanche  Quinn. 

V  .  .  .  _ 


foedfe^ 

YEARS  OF  PROFITABLE 
PRODUCTION 

No.  4-4R  Miehle  Unit,  equipped  with  Dexter 
swing>back  suction  pile  feeder,  spiral  drjye, 
Miehle  extension  •  Dexter  suction  pile  swing 
bock  feeder  for  No.  4  Miehle,  rebuilt,  guar¬ 
anteed  os  new  •  Kelly  B  Special  17  x  22 
press,  rebuilt  to  factory  standards  •  Kluge 
12  X 18  Craftsman  •  L’Hommedieu  C.E.D.  for 
No.  1  Miehle  53"  •  Moshek  62"  form  truck  • 
3  Lift  trucks,  used,  cop.  2500  and  5000  lbs. 

TYPE  &  PRESS  OF  ILLINOIS 

2  20  SOUTH  JEFFERSON  •CHICAGO  6 


a  practical  guide 
to  FINE  LETTERING 

for  all  who  work  with 
graphic  displays 

Here  is  a  graphic  treatment  of  advertis¬ 
ing  and  commercial  lettering  combining 
specimens  of  many  types  of  lettering  with 
practical  instructions  in  how  to  draw 
and  apply  them.  An  excellent  selection 
of  most  useful  basic  styles  of  lettering. 

LETTERS  AND 
LETTERING 

By  Carlyle  and  Oring 
Enlarged  2nd  edition,  $4.00 

This  book  is  planned  expressly  for  those 
who  are  concerned  with  the  use  of  let¬ 
tering  in  its  most  artistic  and  finished 
forms. 

Order  a  copy  from 
The  Graphic  Arts  Monthly 
608  S.  Dearhom  St.,  Chicago  5 
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Join  Rudge’s  Sons 

'At  The  appointment  of  Milton  Anderson, 
formerly  art  director  for  American  Type 
Founders,  Inc.,  as 
an  art  director  of 
William  E. 
Fudge’s  Son^, 
New  York,  is  an¬ 
nounced  by  Fred¬ 
erick  G.  Fudge, 
president.  Mr.  An¬ 
derson  brings  to 
his  new  post  an 
intimate  knowl¬ 
edge  of  the  best  in 
American  typogra¬ 
phy,  as  well  as  ex¬ 
tensive  experience 
in  modern  graphic 
techniques. 

Mr.  Anderson  has  served  as  typographic 
director  for  Montgomery,  Ward  &  Com¬ 
pany;  and  as  art  director  for  such  well- 
known  department  stores  as  the  Jordan 
Marsh  Company  of  Boston  and  G.  Fox  & 
Company  of  Hartford.  He  first  joined  the 
American  Type  Founders  organization  as 
desigpier  of  type  specimen  material  in  the 
type  merchandising  department  and  sub¬ 
sequently  was  responsible  for  the  artwork 
in  connection  with  all  of  the  company’s 
advertising. 

Dudley  L.  Parsons  was  recently  elected 
a  vice-president  of  William  E.  Fudge’s 
Sons,  and  assumed  the  duties  of  general 
manager  of  the  company.  He  is  an  alumnus 
of  Massachusetts  Institute  of  Technology 
and  of  Columbia  University. 

V _ 

Books  for  Children 

★  The  exhibition  of  “Books  Made  for  Chil¬ 
dren,’’  which  opened  recently  in  New  York 
City,  under  the  auspices  of  the  American 
Institute  of  Graphic  Arts,  showed  much 
progress  in  the  production  of  juvenile  books. 

The  56  books  selected  by  the  jury  are, 
indeed,  a  tribute  to  the  entire  graphic  arts, 
and  to  lithography  in  particular.  Thirty- 
one  of  the  winners  were  produced  in  their 
entirety  by  lithography.  Fifteen  of  the 
books  were  produced  by  letterpress,  seven 
were  done  by  a  combination  of  letterpress 
and  lithography,  and  three  were  printed 
by  gravure. 

The  “Books  Made  for  Children’’  exhibi¬ 
tion  is  an  endorsement  of  lithography  as  a 


method  of  printing  for  book  production. 
It  provides  additional  impetus  to  the  recog¬ 
nition  of  lithography  in  book  publishing. 

V  .  .  .  _ 

Personnel  Changes 

★  Bingham  Brothers  Company,  New  York 
City,  announces  that  Andrew  (Andy)  F. 
MacQueen,  who  for  a  number  of  years  was 
a  sales  representative  in  the  Philadelphia 
branch  of  the  company  and  more  recetly 
connected  in  the  sales  department  in  New 
York,  has  been  promoted  to  manager  of 
the  company’s  Fochester  branch.  Mr.  Mac- 
Queen’s  experience  and  broad  knowledge 
of  rollers  and  adhesives  make  him  well 
qualified  for  the  position. 

Fobert  (Bob)  Harrison,  who  has  been 
connected  with  the  sales  department  at  the 
Fochester  branch,  is  being  transferred  to 
the  Philadelphia  branch. 

V  _ 

Appointed  U.T.A.  Executive 

★  Appointment  of  L.  Irving  Lamphier  as 
executive  secretary  of  the  United  Typoth- 
etae  of  America 
has  been  an- 
nounced  by  Fay- 
mond  Blattenber- 
ger,  chairman  of 
the  association’s 
Management  Com¬ 
mittee. 

Mr.  Lamphier 
has  been  business 
manager  of  U.T. 

A.,  in  charge  of 
Washington  head¬ 
quarters,  for  the 
past  two  years.  He 
has  been  associ¬ 
ated  with  printing 
and  publishing  for  more  than  25  years.  He 
has  a  host  of  friends  in  the  industry,  and  is 
acquainted  not  only  with  the  printer’s 
problems  but  also  with  the  inner  work¬ 
ings  of  the  Government  agencies  which  deal 
with  the  printing  industry. 

“Irving  Lamphier  has  been  named  Ex¬ 
ecutive  Secretary  of  U.T.A.,’’  says  Mr. 
Blattenberger,  “in  recognition  of  the  splen¬ 
did  work  which  he  has  done  in  building 
the  association  to  its  present  strong  posi¬ 
tion.’’ 

“U.T.A.  now  has  more  members  than 
at  any  time  in  the  past  decade,’’  Mr.  Blat- 
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tcnberger  adds.  “It  is  the  only  national 
association  serving  the  commercial  printing 
industry  with  a  fully  staffed  office  in  Wash- 
ington.” 

“U.T.A.  is  accepted  by  WPB,  WLB, 
OP  A,  and  other  Federal  agencies  as  voic¬ 
ing  the  views  of  the  commercial  printing 
industry.  The  Federal  agencies  seek  U.T. 
A.'s  statistics  and  opinions  as  guidance  in 
making  their  rulings.” 

As  executive  secretary  of  U.T. A.,  Mr. 
Lamphier  will  administer  the  association’s 
activities — with  especial  emphasis  on  serv¬ 
ice  for  individual  members.  U.T.A.,  in 
addition  to  working  for  the  printing  indus¬ 
try  in  general,  is  now  set  up  to  contact 
particular  Government  officials  for  print¬ 
ing  firms  and  to  follow  through  without  de¬ 
lay  on  individual  problems. 

V _ 

Analysis  of  Uses  of  Paper 
*  The  first  scientific  analysis  of  the  use  of 
paper  by  the  commercial  printing  industry, 
showing  weight  of  paper  for  government 
printing,  functional  and  utility  printing, 
advertising  and  other  types  of  printing,  has 
been  presented  to  the  War  Production  Board 
by  the  Joint  Committee  on  Government 
Relations  of  the  Commercial  Printing  In¬ 
dustry. 

The  announcement  pertaining  to  this 
analysis  states :  “This  analysis,  based  on  a 
sampling  of  approximately  ten  per  cent  by 
weight  of  all  paper  processed  by  com¬ 
mercial  printers  under  WPB  Order  L-241, 
should  set  at  rest  speculation  about  alleged 
wasteful  uses  to  which  printing  paper 
is  put. 

“The  analysis  shows  that  commercial 
printing  today  is  geared  to  a  wartime 
economy  with  over  80  per  cent  of  the  paper 
processed  during  the  first  quarter  of  1944 
going  into  functional  and  utility  printing 
used  for  the  management,  control,  direc¬ 
tion  and  operation  of  war  and  civilian  busi¬ 
ness  or  used  by  federal,  state  and  mu¬ 
nicipal  government,  Army  and  Navy. 

“The  analysis  shows  that  advertising 
printing,  never  as  large  an  item  as  sup¬ 
posed,  has  been  cut  in  half  since  1941. 
This  large  decrease  was  chiefly  in  direct 
mail,  off  three-fourths  from  1941.  Mis¬ 
cellaneous  advertising,  including  posters, 
handbills,  etc.,  was  also  sharply  cut.  House 
organs  were  less  affected.” 

The  greatest  change  was  in  the  volume 


of  government  printing,  including  Army 
and  Navy  orders,  which  increased  five 
times  between  1941  and  1944  to  the  ap¬ 
proximate  level  of  advertising  printing. 

The  analysis  is  the  result  of  several 
months’  effort  of  the  Joint  Committee  with 
cooperation  of  21  local  printing  associations 
throughout  the  country. 

In  order  to  insure  the  accuracy  of  the 
analysis,  forms  were  checked  in  advance  by 
WPB  officials  and  statistical  experts,  and 
the  statistical  study  was  prepared  by  the 
Ross  Federal  Research  Corporation. 

The  percentage  increase  or  decrease  in 
tonnage  consumed  from  1941  to  the  end  of 
the  first  quarter  of  1944  is  shown  in  the 


following  table: 

Total  Tonnage  .  — 18.3% 

Total  Tonnage  Minus  X-Quota  — 31.0% 
Commercial  Printing  Which  Is 
Not  Restricted  (Government 

X-Quota)  .  -f378.5% 

Functional  and  Utility 

Printing  .  — 21.2% 

Printing  Done  for  Non-Profit 

Organizations  .  — 29.8% 

Promotional,  Sales,  Advertising 

and  Public  Relations  Printing  — 51.0% 
V _ 

Ralph  Ketcham  Hoover 


★  Services  for  Ralph  K.  Hoover,  vice- 
president  and  general  manager  of  the  Chas. 
N.  Stevens  Company,  Chicago,  were  held 
on  July  8,  in  the  Riverside  Presbyterian 
Church,  Riverside,  Illinois. 

Mr.  Hoover,  53  years  old,  passed  away 
Thursday,  July  6,  from  a  heart  attack. 
He  is  survived  by  his  wife,  Dorothy  Pond 
Hoover  and  children  Joan  and  Herbert 
Willard  Hoover. 

Mr.  Hoover,  along  with  Chas.  N.  Stevens 
and  Mrs.  N.  C.  Benson,  organized  the 
Chas.  N.  Stevens  Company  in  July,  1921. 
The  firm  are  dealers  in  printers,  lithogra¬ 
phers,  boxmakers  and  bookbinders  machin¬ 
ery  and  supplies. 

Mr.  Hoover  is  a  past-president  of  the 
Printers  Supplymen’s  Guild  of  Chicago 
and  a  member  of  the  Chicago  Club  of 
Printing  House  Craftsmen. 

V..._ 

It  pays  to  advertise  in 
THE  GRAPHIC  ARTS  MONTHLY 
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QlaMd^ied  Adu^entiiUu^ 

Closing  Date  for  Copy  Is  24th  of  the  Month  Preceding  Issue 
The  rate  for  advertising  under  this  heading  is  $1.50  per  agate  line  per  insertion  on 
a  one  time  order;  $1.25  per  agate  line  per  insertion  on  a  twelve  time  contract,  if  adver> 
tisement  is  at  least  four  lines.  Average  five  words  to  the  line.  Please  send  money  with 
order  and  copy  for  classified  insertion  if  you  have  not  established  a  credit  rating  with  us. 


ACCOUNTING 


SPECIALIZING  in  Accounting,  Costs, 
Tax  Matters  and  Management  Counsel  for 
the  Graphic  Arts  Industries  since  1917. 
Kromberg,  C.P.A.,  330  West  42nd  St., 
New  York  18,  N.  Y. 


ADDRESSOGRAPH  EQUIPMENT 


PARTS  —  bought,  sold  and  exchanged. 
Complete  mechanical  and  embossing  service. 
NATIONAL  ADDRESS  PLATE  CORP. 
170  N.  Halsted  Street,  Chicago  6 


ADVERTISING— HOME  STUDY 


THE  ADVERTISING  MINDED 
PRINTER  makes  the  most  money.  Manv 
have  graduated  from  this  long  established 
school.  Send  for  free  booklet.  PAGE- 
DAVIS  SCHOOL  OF  ADVERTISING, 
1315  Michigan  Av.,  Dept.' 2228,  Chicago  5. 


ADVERTISING  PHOTOS 


CQPri  Increase  reader- 
■  RkLI  ship  of  your  ads 
with  LIFE-like  EYE* 
CATCHEIR  photos.  Used 
by  biggest  advertisers. 
Nothing  like  them  any¬ 
where.  100  new  subjects 
monthly.  Mat  or  Glossy 
Print  plan  $5  month. 
Write  for  new  FREE 
proofs  No.  106.  No  obliga¬ 
tions.  EYE*  CATCHERS. 

»  Inc.,  10  E.  38  St.,  New 

I  York  16,  N.  Y. 


Manual  of  Stereotyping 

by  Joe  Goggin 
Price  $5.00 
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Zinc  CTCHincs 
and  HRLFTOnCS 


Wmrth  0t 
EVERY 
PRINTER'S 


Exduuve  Fetturet 
It  mCH  SEACH 

e 

4  DirrEUMT  LCO 
LDIGTH  STAnn 

e 

■OTH  SAODIESACX 
AND  FIAT  TAlIXt 
rnmCHANCEAUX 

Sold  Through  Your 
Drcler — or 


]h—  Because  Acme  Sad¬ 
dleback  Bindery  Stoplen 
are  practical  money- 
mcdcerel  SmalL  portoUs 
machines  (easily  tucked 
out  of  the  way  when  not 
in  use)  yet  they  show  big 
profits  —  for  your  first  lob 
usuoUy  pays  for  the  ma¬ 
chine.  Foot  Power  Moddt 
also. 

USB 

Lto  UNOm  nAFUS 
r  i(u  raddon  Avnm 


I  MARSHALL  NEWSPICTURES  INC 

PO  BOX  173  -  INDIANAPOLIS.  INDIANA 


ACME  STAPLE  CO. 


ART  WORK  AND  CUTS 

GUARANTEED  PLATES 
Line  Cuts,  minimum,  75c. 

Halftones,  minimum,  97c. 

All  plates  mounted.  Same  day  service. 
Send  for  our  price  list. 

Printers  Photo  Engraving  Syndicate 
24  East  23rd  Street  New  York,  N.  Y. 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  Free  Sample.  Established  1916. 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wis. 


BOOKBINDERS  CLOTH 


IMMEDIATE  DELIVERY 


(Miaiuc 


Canvas.  Hook  Cloth.  Imi¬ 
tation  Leather.  Coat^  Pa¬ 
per  and  many  other  typea 
of  rayon,  cotton  and  paiier 
material!!. 


THE  RELIABLE  TEXTILE  COMPANY  1 
216  West  Adams  St.  Chicago  6,  III  | 
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WIGKERSHAM 


BUNDLE  TYING  MACHINES _ 

IMPROVED  Bunn-Cross  Tying  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago  20. 


SALESBOOKS,  CAFE  CHECKS,  RO¬ 
TARY  folded  books,  100  as  low  as  $2.75. 
Your  imprint,  trade  protection  guaranteed. 
Estimates  given  promptly.  Free  kit. 
ERSCO,  396  Jackson,  Bronx  54,  N.  Y. 


BUSINESS  OPPORTUNITIES 
PACIFIC  NORTHWEST  Printing  Plant 
established  1922.  Practically  new  equip¬ 
ment.  No.  1  Kelly  Press,  Intertype  with 
center  quading,  10x15  Kluge,  10x15  open, 
14x22  open,  new  34  inch  power  cutter.  Lots 
of  modern  type,  steel  cabinets,  stones,  saw, 
etc.  Business  runs  about  $30,000  per  year. 
All  for  sale  at  used  inventory  $17,500. 
Terms.  Box  1635,  Graphic  Arts  Monthly, 
608  S,  Dearborn  St.,  Chicago  5. 


CALENDARS 


WHOLESALE  Calendars  for  the  printer. 
Do  your  own  imprinting.  Advertising  Nov¬ 
elties,  Fans,  Book  Matches.  Due  to  gas 
rationing  few  calendar  salesmen  are  on  the 
road  now— which  means  more  calendar  sales 
for  the  printer.  FLEMING  CALENDAR 
CO.,  6540  Cottage  Grove,  Chicago  37. 


CALENDAR  MAILING  WRAPPERS 


PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.  by  Pull  The  String  Mailing  Wrapper 
Co.,  29  W.  Kinzie  St.,  Chicago  10. 


NOW,  you  can  make  your  own  printing 
cuts  by  simple,  easy  “Plastoplate”  process. 
No  messy  chemicals. 

Ad-A-Service,  Argyle,  Wisconsin 


CAFE  AND  RESTAURANT  CHECKS 
Cafe — Hotel  —  Restaurant — Lunch  Room 


I  CALENDAR  PAPS 


The  Reliable  SKskCam  Wickersham 

Over  14,000,000  Sold 

This  quoin  will  not  loosen  or  slip;  conforms  to  non-parallel 
surfaces;  locks  Instantly  by  one  turn  of  key.  When  limit  of 
expansion  Is  reached  and  another  reglet  or  slug  Is  required, 
it  closes  automatically.  No  lost  time.  No  guessing  as  to 
security.  Send  for  Circular  smd  Price  List. 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


Checks,  Parking — Wardrobe  —  Baggage — 
Repair — Claim  Checks.  Roil — Flat — Book 
Coupon  Tickets  for  Every  Purpose. 
Specially  Priced  to  Printers 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  Brooklyn  16,  N.  Y. 


FIVE  MODERN 
PLASTIC 
BINDINGS 


In  Red,  White, 
Blue  or  Crystal 
3/16"  thru  1". 


Samples 

O 


TAUBER. 

TUBE 

BINDING 


SOS  Hudson  St. 

New  York  IS  Round  RInf 


Rino-ISar 


Pads  for  either  Art  or  Business  Calendars. 
Write  for  catalog.  Orders  filled  immediately. 


JOSEPH  HOOVER  &  SONS  CO. 
Market  and  49th  Sts.  Philadelphia,  Pa. 


CALENDAR  PADS 

Large  assortment  in  stock  ready  for  immedi¬ 
ate  shipment.  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  MFG.  COMPANY 
4th  and  Arch  Sts.  Philadelphia,  Pa. 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 


1945  CALENDAR  Pads.  Sizes  from  lj4xl 
to  22x1054,  in  Black  and  White,  India  Tint, 
Red  and  Black,  Red  and  Blue,  Fish  Pads, 
Three-months-at-a-glance  Pads.  Also  Gold 
Cover  Pads.  Write  for  catalog.  Goes  Litho¬ 
graphing  Co.,  61A  West  61st  St.,  Chicago 
21,  Ill.  53B  Park  Place,  New  York  7,  N.  Y. 


CALENDAR  PADS — small, medium, large 
sizes,  one  and  tw’o  colors — catalogue  and 
sample  sheets  available.  John  Baumgarth 
Co.,  120  N.  Green  St.,  Chicago  7. 
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CALENDAR  PLATES 


USS  KBADY-TO-PKINT 

mLSNDAR  PAD  PLAT&Sl 


Bit  24|iaee  cataloE  showint  Iwmlreds  of  caleadar 
pad  plate  dcsiins,  24  I8  I2-6-3  months  at  a  tiance. 
Modern  designs  and  old  favorites ...  easy  to  read, 
accurate,  authentic.  Almanacs  Ready  to  Print.  Moon 
Phase,  Weather  Forecasts  and  Planting  information. 
>  StndlSt  !•  yMfSrsttrder 


THE  FRANKLIN  COMPANY 


i:i  N  VM  mieu  stieet 
CHtctto  ;.  Illinois 


CAMS  REMILLED 


Cams  remilled — Steel  Chases — Parts  &  Re¬ 
pairs  for  C.&P.,  Thomsons,  Universals  and 
Die  Cutters.  Dealers  in  Printers’  Machy. 
EVER  READY  MACHINISTS,  INC., 
137  W.  19th  St.  WAtkins  9-7142  New  York 


CARBON  PAPER 


More  and  ntore  Printers  now  use 


BECAUSE  it  weetfi  longer  ...  is  sadst 
to  handle,  produces  more  than  500 
ctoan  brilliant  copies.  Ayailable  in  all 
grades  and  finishes  for  SPIRIT  or 
GELATIN  process. 

Send  for  tamplee  and  prices  TODAY 

PEERLESS-IMPERIAL  CO.,  INC. 
Factory:  401  Mulbwry  SL,  Newark  2,  N.  J. 

New  York  City:  321  Broculway 
Chicago  3:  ITS  West  Washington  Stieet 


CARB-N-SET  Penetratine  Padding  Glue, 
Since  1936,  the  tried  and  proven  special 
adhesive  to  g^roup-pad  one-time  carbon-set 
forms.  Free  time-saving  binding  and  sales 
information  with  first  order.  Carb-n-set 
Forms,  816  Ferguson  Ave.,  Dayton  7,  O. 


ONE-TIME  and  Printers  Pencil  Carbons. 
Write:  American  Ribbon  &  Carbon  Co., 
Inc.,  229  Mill  Street,  Rochester,  New  York, 
for  prices  and  samples. 


For  Carbon  Paper  write — 

Rochester  Ribbon  &  Carbon  Co.,  Inc. 
9  Anderson  Ave.,  Rochester,  N.  Y. 


_ CARDS— RELIGIOUS _ 

Dwho'imI  Bordered  Black  or  Gray  CCCfl 
ranc  ni  including  Envelopes  ^nUU 

Cards  pTrm 

Beligions  Cords  &  Folders 

Send  25c  for  Complete  Set  of  Samplec 

VANMAR  ENVELOPE  CO. 

Envelope  A  Announcement  Manufacturers 

2194  Third  Avenue  New  York  35,  N.  Y. 


Write  for  your  copy  of  the 

XMAS  CATALOG 

Contains  many  "Good  Buys"  in  popu¬ 
lar  priced  Christmas  Ntorchandise, 
Greeting  Cards,  Pictures,  Novelties, 
Premiums,  Books  and  other  Paper 
Goods.  Buy  more  for  less  money! 
Fantus  Co.,  440  N.  Wells,  Chicago  10 


CEMENT-PRESS  &  FOLDER  TAPE 


OVERLAPPING  Press  and  Folder  Tapes  ce¬ 
mented  in  two  minutes.  Eliminates  sew¬ 
ing  or  clips.  Withstands  heat  and  moisture. 
Send  $1  for  large  tube.  May  Chemical 
Works,  902  Larrabee  St.,  Chicago  10. 


CHALK  OVERLAY  PROCESS 


SAVE  TIME  AND  MONEY.  Use  Collins 
Chalk  Relief  overlays  for  all  halftone 
makeready.  Great  improvement  over  slow 
handcut  Overlay  method.  Used  by  leading 
printers  and  publishers.  Apply  on  company 
letterhead  for  free  instruction  books  and 
prices.  A.  M.  COLLINS  MFG.  CO.,  226 
West  Columbia  Ave.,  Philadelphia,  Pa. 


_ CHRISTMAS  C^RD^ _ 

50  for  $1.00  New  Line 
Also  25  for  $1.00  and  Other  Boxes 
Birthday  Cards  and  Personal  Stationery 
A.  B.  PLATELESS  COMPANY 
243  Canal  Street  New  York  13,  N.  Y. 
GORGEOUS  25~FOR~$1 
One  Gauge.  New  1944  creations. 
Knockout  of  year.  Free  samples. 
Evers,  5156-G  Simonson,  Elmhurst,  N.  Y. 


CLAIM  CHECKS 


EVQIY  TYPE  CLAIM  CHECK 

Requiring  consecutive  numbers  with  large 
1"  figures  economically  produced.  A.  A. 
Hacker,  757  Lenox  Rd.,  Brooklyn  3,  N.  Y. 


COMMERCIAL  STOCK  CUTS 


FREE  CATALOG  of  Stock  Cuts.  A  thou¬ 
sand  ideas  of  inexpensive  illustrations.  Ad¬ 
vertisers,  Printers,  get  your  copy  today. 
Brouillet  Ssm.,  30  £.  Sup.,  Duluth,  Minn. 


LOOKING  FOR  MODERN 


STOCK  CUTS 

•  Get  our  free  catalog. 
New,  Top  Art  Work.  Not 
the  cheapest,  but  the  best 

STIVERS  STUDIO 

310  Calif.  Sf.  •  San  Francisco  4 
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DESIRABLE  EQUIPMENT 


14 — 8x12 — 10x16  —  12x18 
O  &  P  Presses 
5 — Morrison  6-2-3  Stitchers 
1 — Morrison  No.  12  Stitcher 
1 — 32  inch  Oswetro  Cutter 
12 — Small  Bench  Gold 
Stampers 


6 — Power  &  Foot  Perforators 
2 — 5C  Sheridan  Embossers 
2 — 4  Sheridan  Embossers 
1 — 36"  Rosback  Rotary 
Perf.,  6  heads 
6 — Foot-Power  Round  Cor. 
Mach. 


EVERY  MACHINE  REBUILT 
AND  GUARANTEED 

5 — Thomson,  UniTersal 
Presses 

1 — Burton  snap-out 
perforator 

4 — Portland  Punch  Mchns. 
4 — No.  2-3-4  Boston 
Stitchers 


Large  stock  printers’,  bookbinders  machinery  and  equipment — ^terms  if  desired 

ESOR  MACHINERY  CO.  •  135  West  20tfi  Street,  New  York  11 


COMPOSING  ROOM  EQUIPMENT 


Riehl-ock 

NO  STRING  TIE-UP  SYSTEM 
ADJUSTABLE  TIE-UPS- GALLEY  LOCKS 
THE  RIEHL  GALLEY  LOCK  CO.,  INC. 
1312  Ontario  St.  Cleveland,  Ohio 


CORDS  AND  TASSELS _ 

G.  HELM  US  &  Son,  Inc.  Large  Stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York  12. 


DIES  (STEEL  RULE) 


ACCURATE  STEEL  RULE  DIE  MFRS. 
28  W.  21,  N.Y.C.  10,  N.  Y.  Ch.  2-0860-1 
All  Steel  Tempered 

Intelligent  Handling  of  Your  Problems 
1  Day  Service 


EASELS 


EASELS — Write  for  samples  and  prices. 

The  Delmar  Paper  Box  Co. 

419  W.  Fifth  St.  Cincinnati  2,  Ohio 


CUTS 

LITTLE  BLACK  AND  WHITE  CUTS 
Hundreds  Everyday  and  Patriotic  Designs 
Little  Prices.  PROOFS  FREE 
B  &  W  Cuts,  209  S.  High  St.,  Columbus,  O. 

CUTTING  DIES 

TOUGHTEMPERED 
Buy  yours  from 
tho  originator  of 

STEEL  RULE  DIES. 

J.  A.  Richards  Co. 
Kalamazoo,  Mich. 

Also  manufacturers  "Multiform"  "Electro* 
mafic"  "Do-More"  "Clipper"  "Kalame* 
soo"  Saw-Trimmers,  Routers,  and  Diemak* 
Inq  Outfits,  Super  Self-Cleaning  Punches 

MR.  PRINTER — You  Sell  Printing  Im¬ 
pressions.  There  is  more  profit  in  Cut-Out 
Impressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York  12,  N.  Y. _ _ 

It  pays  to  advertise  in  , 
THE  GRAPHIC  ARTS  MONTHLY 


HABERULE  Visual  COPY-CASTER 

Acclaimed  as  One  of  the  Greatest 
Contributions  to  the  Graphic  Arts 

•  In  daily  use  all  over  the  country  by 
leading  printers,  advertisers,  agenclea, 
schools,  universiries,  libraries,  etc.  Write 
for  circular  or  order  today.  S3.95  each, 
post-paid.  5-day  money-back  guarantee. 

HABERULE  CO.,  211  W.  38  St.,  N.  Y.  18 


EMBOSSOGRAPH  COMPOUNDS 


TO  KEEP  ^EM  FLYING! 

Buy  War  Bonds! 

Raised  Printing  Compounds,  Inks, 
Machinery,  Hand  and  Automatic. 
25  years'  experience  at  your  service 
THE  EMBOSSOGRAPH  PROCESS  CO.,lne. 
251  William  St.  New  York,  N.  Y. 


EQUIPMENT  FOR  SALE 


44"  Oswego  Cutter  Fully  Automatic 
44x64"  Dexter  Folder  with  Cross 
Feeder 

38x52  Dexter  Folder  hand  fed 
21x28  Baum  Folder  Fully  Automatic 
Model  B  Cleveland  Folder  hand  fed 
Vandercook  Proofpress  bed  size  38x62 
Fuch  and  Land  Bronzer,  40" 

B  Kelly 

12x18  Craftsman  Kluge 
15x21  Golding  Press  suitable  tor  die¬ 
cutting 

3  Sheridan  Standing  Presses  size  22x28 
2  Anderson  Bundler  floor  model 

PRINTERS  EXCHANGE 

705  S.  Wells,  Chicago  7,  Wabash  1763 

PFe  udll  pay  liberal  prices  for  aU  equip¬ 
ment  in  the  Graphic  Arts  Field 
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Typesettiiig  Equipment 

*  Model  8's  2  &  3  Magazine 

Machines 

★  Model  K’s,  A  B’s 

■k  Model  14’s  Single  Keyboard 
•k  Model  18’s  and  19’s 
k  Models  25,  26,  Mixers 
k  Models  A,  B,  C,  X 
k  Model  CSM 
k  Model  E  42  em  Mixer 
Ludlow  Caster  A  Matrices 
k  LIno-Inter  Mats,  Parts,  Accessories 
k  Qas  A  Electric  Pots 

Write  for  Details 

LINOTYPE  SUPPLY  CO. 

337  Canal  St.,  New  York  13,  N.  Y. 
Established  1914 


EQUIPMENT  FOR  SALE _ 

BARGAINS  FOR  PRINTERS 

Used  Patent  Metal  Bases  and  Hooks  vari¬ 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1564,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago  5. 


REBUILT  Offset  Equipment:  WEBEN- 
DORFERS,  MULTILITHS,  plate-mak¬ 
ing.  Famous  Cyclone  chemicals  and  sup¬ 
plies.  Special  department  for  processing 
multilith  plates.  Write  f9r  further  details. 
Offset  Lithography  Division,  Addressing 
Machine  &  Equipment  Co.,  326  Broadway, 
New  York  7,  N.  Y. 


B.  KELLY’S  COMPLETELY  MOD¬ 
ERNIZED— 10x15  Kluge’s— 34"  Acme 
Automatic  clamp  cutter,  11x17  Weben- 
dorfer  and  extension  delivery,  26"  &  30" 
Lever  cutters,  Foot  punch,  C  &  P’s  open. 
Wagner  &  Lehman,  31  Beekman  St.,  New 
York  7,  N.  Y. 


6-0  SINGLE  MIEHLE  UNIT,  also  other 
Miehle  presses,  9j4xl2j4  twenty  pocket 
Sheridan  gathering  machine,  stitcher  and 
perfect  binder.  Mason-Moore-Tracy,  Inc., 
28-30  East  4th  St.,  New  York  3,  N.  Y. 


No.  4-2R  Miehle  29x40  with  Dexter  Feed 
5/0  Miehle  46x65  with  Cross  feeder 
No.  2  Kelly  24x35,  auto  with  del. 

B  Special  Kelly  17x22  with  ext.  del. 
Hacker  Proof  Press  18x25  for  Repro. 
Sheridan  Die  Press  20x42 

Complete  plants  bought  and  sold 

TOMPKINS  EQUIPMENT  CO. 

705  South  Dearborn  SL,  Chicago  5.  III. 


AMSCO  CHASES 

Electric- Welded — Square  and  True 
Absolutely  Guaranteed 

AMERICAN  STEEL  CHASE  CO. 
31-31  48th  Av.,  Long  Island  City,  N.Y. 
SoU  by  AU  Dmmters 


EQUIPMENT  FOR  SALE 

BETTER  ROLLERS 

SOFT  COM-PLASTIC  Rollers.  Exchange 
service  on  C&P,  Kluges,  Kellys,  Verticals 
etc.  Descriptive  folder  on  request.  Coast 
to  coast.  MOTOR  CITY  ROLLER  CO., 
448  E.  Lafayette  St.,  Detroit  26,  Mich. 
“Bill”  Lewis,  Mgr. 


FOLDING  MACHIHIS 

Rebuilt — Guaranteed 
Low  Prices 

J.  L.  Paul,  123  S.  Jefferson  St.,  Chicago  6 

M-24  PRESS— D-4 
and  MULTICOLOR  PRESS 
Air  and  Continuous  Feeders. 

Sales  -  Service 
All  Parts  Stocked 
B.  VERNER  &  COMPANY 
52  Duane  Street  New  York  City  7 

R.  HOE  Web  Magazine  Press  for  sale — 
prints  from  rolls  maximum  46}4".  Will 
turn  out  magazine  size  same  as  Reader’s 
Digest  or  multiple  thereof.  Can  be  con¬ 
verted  for  tabloid  newspaper.  Rodale  Press, 
Emmaus,  Pa. 

ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotypes,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 

30  West  24th  Street,  New  York  City  10 

UNIVERSAL,  Colts,  Armory,  Laureate 
and  Thomson  Presses  for  printing,  emboss¬ 
ing,  die-cutting  and  creasing.  Excellent 
condition.  Completely  renewed  and  re¬ 
stored.  Presses  sold,  bought  and  traded. 
RAMSAIER  CO.,  Inc.,  338  W.  25th  St., 
New  York  City. 

PATENT  BASES 

Warnock  and  Latham  with  Hooks.  Bar¬ 
gains.  Box  1566,  G.A.M.,  Chicago  5. 

FOR  WEBENDORFER  offset,  rebuilt, 
gtd.  17x22,  13x19  etc.  Rotaprts,  Multiliths, 
cameras,  platemaking.  “See  Ryan  before 
buyin’.”  E.  G.  Ryan,  727  S.  Dearborn,  Chgo.  < 

Don’t  destroy  waste  paper — salvage  it! 
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SURPLUS  EQUIPMENT  OR 
OMPLETE  PLANTS  PURCHASED 


We  are  ready  to  buy  for  cash  at 
prevailing  prices.  Write,  phone  or 
wire  us  today,  giving  list  of  avail¬ 
able  machines. 


he  equipment  listed  below  is  available  and  for  sale.  Corn- 
arable  to  new  in  performance  and  guaranteed  to  be  reliable. 


rUNDER  PRESSES 

-4/0  Miehle,  46x62  bed. 

-2/0  Miehles,  43x56  bed. 

-No.  1  Miehles,  39x53"  bed. 

-No.  3  Miehles,  33x46"  bed. 

-No.  4-4R  Miehle. 

-No.  4-3R  Miehles. 

-4-2R  Miehle. 

-No.  7  Babcock  Cutter  and  Creaser. 
-No.  10  Babcock. 


(SPECIAL) 

|l— Sterling  3>color  sheet  fed  Rotary  Press 
I— Cottrell  Rotary  4-color  Press  with  Cross 
I  Feeder 

R— 96  page  art  type  Web  Rotary  Press 
h— Claybourne  4-eolor  Rotary  Press 
E— Olympia-Vomac  Gravure  Presses,  sheet 
I  fed,  sheet  delivery 
h-Miller  T.C.  Auto.  Unit,  25x38. 


1 — 69"  Drum  Cylinder  Cutter  and  Creaser. 

JOB  PRESSES 
1—10x15  C.  &  P.  N.S. 

1—12x18  C.  &  P.  N.S. 

1 —  ^Thomson,  14x22. 

2— 141/2x22  C.  &  P.  N.S. 

TYPESETTING  MACHINES 

2 — Model  C  Intertypes,  3  magazines,  3  molds. 

Electric  or  gas  pot  optional. 

1 — Model  B  Intertype,  2  mags.,  gas  pot. 


MISCELLANEOUS 

1 — Seybold  Knife  Grinder. 

1 — 28"  Monitor  Latham  Foot-Power  Perforator. 
1 — 28"  Monitor  Perforator. 

1— Baum  Folder,  19x25,  Model  289. 

1 — Model  B  Cleveland  Folder  with  32  Page 
Attach. 

73^xl3  Steel  Galleys  in  lots  of  100  at  $0.20  ea. 
Other  sizes  also  available.  Write  us  regard¬ 
ing  your  requirements. 


Write^  Wire  or  Phone  us  your  needs  today! 


lOOD-FALCO 

ORPORATION 


47-01  35th  ST.,  LONG  ISLAND  CITY  1,  N.  Y. 
Tel.:  Stilwell  4-8026 

343  SOUTH  DEARBORN  ST.,  CHICAGO  4 
Tel.:  Harrison  5643 


EQUIPMENT  FOR  SALE 


FOR  SALE — 38"  20th  Century  Automatic 
Cutter,  excellent  condition:  36"  Sheridan 
New  Model  Automatic  Paper  Cutter;  36x48 
Eclipse  Folder,  hand  led;  30"  Hand  Lever 
Cutter;  Kelly  B  Press;  10x15  Heidelberg 
Press;  14x22  C.  &  P.  Open  Press;  10x15 
C.  &  P.  Press;  12x18  C.  &  P.  Craftsman; 
10x15  Poco  Proof  Press  and  Stand;  Pony 
Miehle  Cylinder,  22x34V^;  No.  7  Babcock, 
31x48;  Linotype  Model  14;  15x21  Roller 
Proof  Press;  24"  Rosback  Power  Punch; 
14x22  C.  &  P.  Automatic  Press;  Stimson 
Power  Punch;  M24  Press,  Automatic  Feed; 
Model  B  Cleveland  Folder,  25x38;  26^" 
Hand  Lever  Paper  Cutter;  Lanston  Mono¬ 
type  Convertible  Casting  Machine,  com¬ 
plete  equipment;  48  Case  Hamilton  Type 
Cabinets;  1  No.  2V^  Monitor  Stitcher;  19x25 
Model  289  Baiun  Folder,  hand  fed;  24" 
Rosback  Foot  Power  Perforator. 

Single  Items  Bought — High  Prices  Paid. 

EDWARD  VAN  DILLEN,  Inc. 

74  Beekman  Street  New  York  7,  N.  Y. 


SEYBOLD  AUTOMATIC  Clamp  34  inch 
Power  Cutter,  rebuilt,  $1400.00  Brown  & 
Carver  34  inch  Hand  Clamp,  $850.00. 
14  X  22  Die  Cutters,  5  B.  Thomson  14  x  22, 
Miller  Saw,  099  Vandercook  Proof  Press. 
Holland  Printing  Machinery  Co.,  157  West 
26th  Street,  New  York  1,  N.  Y. 


COTTRELL  TWO  COLOR  Magazine 
Press  48  pages  size  8xl2j4  to  9J4xl2j4  or 
96  pages  6^x12^,  two  colors  both  sides, 
inc.  A.C.  motor  &  push  button  control. 

I^DATXiAKI  machinery  sales 

503  s.  Dearborn,  Chicago  5 

KELLY  B  Press,  Se7ial  No.  1992,  old  b^ 
very  ^  little  usage,  rebuilt  and  in  very  fine 
running  shape,  complete  with  extension  de¬ 
livery  and  AC  single  phase  220  volt  equip¬ 
ment.  A  bargain  for  a  quick  cash  sale. 
Box  1625,  Graphic  Arts  Monthly,  608  S. 
Dearborn  St.,  Chicago  5,  Ill. 


PONY  MIEHLE  Press  $750  cash.  K. 
Linotype,  5  ma^zines  $450  cash.  Both 
good  cond.  Davis  Printing  Co.,  Memphis, 
Tenn. 


It  pays  to  advertise  in 
THE  GRAPHIC  ARTS  MONTHLY 


12x18"  Craftsman  with  Miller  Feeder. 
11x17"  Miller  Master  Speed. 

Model  A  Edly. 

Model  55  Baum  Folder  with  Suction  Feed. 
Model  89  Liberty  Folder. 

14%x22"  New  Series  Chandler  &  Price 
Press. 

THE  M.  L.  ABRAMS  COMPANY 
1639  Superior  Ave.  Cleveland,  Ohio 


Everything  for  the  Printer 

Lowest  Prices  on  New  and 
Rebuilt  Equipment 

Chicago  Printers  Machinery  Works 

Telephone  Monroe  1814 

609  W.  Lake  St.  Chicago  6 


EQUIPMENT  FOR  SALE 


MUST  BE  SOLD— Model  1  Linotype,  re¬ 
cently  rebuilt  $450.  Model  5  Linotype 
$550.  Model  3  Intertype  $395.  Crafts¬ 
man  Finance  Company,  1128  Standard 
Building,  Cleveland  13,  Ohio. 


FOR  SALE  or  Trade — Scott  Rotary,  22^5 
in.  cut,  former  type  folder,  good  condi¬ 
tion.  Will  take  No.  1  or  2  Kelly  or  similar 
size  automatic  on  trade.  World  Pub.  Co., 
Shenandoah,  Iowa. 


MONITOR  LATHAM  Wire  Stitcher  No. 
2J4,  good  working  condition.  $125.00.  Box 
1636,  Graphic  Arts  Monthly,  608  South 
Dearborn  St.,  Chicago  5,  Ill. 


MULTIGRAPH  Model  40.  Perfect  condi¬ 
tion.  $225.  Box  1622,  Graphic  Arts  Month¬ 
ly,  608  S.  Dearborn  St.,  Chicago  5,  Ill. 


MACHINERY  EQUIPMENT  for  sale. 
Extension  delivery  and  printing  attach¬ 
ments  in  excellent  condition  for  2/0  Miehle 
Printing  Press.  Automatic  Paper  Box 
Corp.,  1011  S.  California  Ave.,  Chicago  12. 


MUST  BE  SOLD— 39x52  Potter  Offset 
press.  Dexter  suction  pile  feeder.  $985. 
Model  40  Multilith  Duplicator,  like  new, 
$195.00.  Craftsman  Finance  Company, 
1128  Standard  Building,  Cleveland  13,  O. 


A  SINGLE  blade  folder  (Norwood  Engi¬ 
neering  Co.)  fine  for  folding  newspapers  or 
heavy  folding  stock.  Blade  is  28  inches 
long,  table  is  33  inches  long.  Adjustable 
for  three  thicknesses.  No  motor,  but  fold¬ 
ing:  machine  can  be  bought  at  a  very  low 
price  for  cash.  Write  Box  1627,  Graphic 
Arts  Monthly,  608  S.  Dearborn  St.,  Chi¬ 
cago  5,  Ill. 


One  only  21  x  28  Baum  Folding  Ma¬ 
chine.  72  styles  of  folds.  Speed,  20,000 
folded  sheets  per  hour.  Practically 
new  machine.  Little  used.  Perfect  run¬ 
ning  condition.  All  accessories  in¬ 
cluded.  Priced  to  sell  immediately. 
Phone  or  write.  KERWIN  PRESS,  900 
W.  Van  Buren  St.,  Chicago  7,  Ill.  Phone 
HAYmarket  1703,  ask  for  Roy  Kerwin. 
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Rebuilt  Bookbinders’ Machinery 

Folders  and  Feeders. 

Dexter  Folder  26x40  late  style,  4  folds. 
Case  Makers. 

Crawley  Rounder  amd  Backers,  Standard 
and  Small  Size. 

Brown  Double  16  with  Cross  Feeder. 
Stitchers,  various  types  and  sizes. 

Roller  Backers. 

Job  Backers. 

No.  3  and  4  Smyth  Sewing  Machines. 

1 — 6-9  Singer  Sewing  Machine. 

1—19''  X  25"  Baum  Suction  Pile  Feeder, 
oscillating  type. 

4 — No.  6  Hickok  Standing  Presses. 

STOLP-GORE  COMPANY 

123  S.  Jefferson  Cen.  2955  Chicago  6 


EQUIPMENT  FOR  SALE 


FOR  SALE — 55"  Seybold  Paper  Power 
Cutter,  68"  Oswego  Heavy  Duty  Cutter, 
Boston  Stitchers,  Paper  Slitters,  Coaters 
and  Gluers,  New  Jersey  Mounting  Ma¬ 
chine,  Thomson  Cutters  and  Creasers, 
Miehle — 4/0  Printer,  Babcock  No.  12  Cut¬ 
ter  &  Creaser,  Babcock  No.  7  Cutter  & 
Creaser.  Also  all  types  Paper  Box,  Bindery 
Printing  and  Packaging  Machinery.  Write 
for  latest  Bulletins  on  AVAILABLE  MA¬ 
CHINERY,  for  prompt  delivery.  South 
Wabash  Engineering  Co.,  2937  S.  Wabash 
Ave.,  Chicago  16,  Ill. 


FOR  SALEl — 20  Hi-Speed  Suiss  Rotary 
Numbering  Machines  model  No.  626  used 
for  a  Meisel  Press,  for  numbering  parallel 
with  cylinder.  Brehemer,  Corner  Staying 
Machine  “Complete  with  Glue  Pot," 
adapted  for  motor  drive.  For  fastening 
corners  of  cardboard  boxes  with  17  and  24 
mm  cloth  or  paper.  Price  $150.  Brehemer 
wire  stitcher  machines  No.  23J4  stitching 
capacity  and  a  No.  7  machine  stitching 
capacity  to  power  operated.  Price 

$50.00  each.  Louis  P.  Glass,  301  Wallabout 
St.,  Brooklyn  6,  N.  Y. 


FOR  IMMEDIATE  delivery— 2  Model  5 
low  base  Linotypes;  3000  single  column 
law  galleys ;  2-5c  Thomson  Universals, 
14x22 ;  Baum  Folder  No.  289,  19x25 ;  all 
sizes  C  &  P  Presses;  2  Hoole  Foot  Num¬ 
bering  Machines ;  1  Morrison  ^  Wire 
Stitcher.  Diller  Printing  Machinery  Co., 
154  West  26th  St.,  New  York  City  1. 


LATHAM  Power  Stitcher,  Wright 

Single  Head  Paper  Drill,  Steel  chases,  Iron 
Furniture,  Blatchford,  Wamock,  Wesel, 
Rouse,  Latham,  Challenge  Patent  Base 
Hooks.  Graphic  Arts  Equipment  Co.,  127 
W.  Harrison,  Chicago. 


It  pays  to  advertise  in 
THE  GRAPHIC  ARTS  MONTHLY 


TYPESEHING 

MACHINERY 

LINOTYPES— Models  5-8-26 
INTERTYPES— Models  B-C-CSM 
SPECIAL 

Model  C  and  Model  CSM  42-pica 
Intertypes 

MONOTYPES 

Composition-Display-Lead  &  Rule 
Casters 

Composition  and  Display  mats  and 
molds 

65  and  90  em  keyboards,  keybars, 
etc. 

50  FONTS  LUDLOW  MATS 

Complete  Hat  and  details  on  request 

PAYNE  &  WALSH  CORP. 

82  Beekman  St.,  New  York  7,  N.  Y. 
BEekman  3-1791 

Your  Most  Dependable  Suppliers 


EQUIPMENT  FOR  SALE 


MODEL  8  LINOTYPE,  practically  new, 
Lyonite  Magazines,  full  size  and  splits. 
Molds,  Mats,  Reid  Magazine  Racks.  Kelly 
Press  17x22,  Style  B  “SPECIAL”  with 
Extension  Delivery.  Cowan  Perforators. 
Recently  purchased  from,  completely  re¬ 
built  by  American  Type  Founders.  17x22, 
Model  90  Liberty  Baum  Folder,  hand  feed. 
30 inch  Diamond  Power  Paper  Cutter, 
with  2  knives  and  safety  lever.  Thompson 
all  steel  imposing  table  (new)  size  27x39. 
Steel  Cabinets  with  ty^  (latest  faces). 
Power  Latham  Stitcher.  Portland  combina¬ 
tion  punch  and  perforator.  Kluge  12x18 
Press.  Equipment  practically  all  new.  To 
be  sold  for  cash,  as  is  and  where  is  all 
close  to  Chicago  and  can  easily  be  moved 
by  truck.  Box  1634,  Graphic  Arts  Month¬ 
ly,  608  S.  Dearborn  St.,  Chicago  5,  Ill. 


FOR  SALE 

Cleveland  25x38  "B”  Folder 
Hickok  Pile  Sue.  Feeder,  32  pg.  att. 

220  A.C.  3  phase  motor 
GOOD  COND.  $1200  COMPLETE 

LOGAN  PRINTING 

105  FOURTH  AVE.  •  PEORIA,  ILL. 
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FOR  SALE 

2/0  Mi«hl«  56"  Dexter  Feeder,  ext. 
del. 

No.  A- — 3  Miehle  41"  Dexter  Feeder. 
20  X  26  Miller  Simplex. 

Style  B  Kelly  Presses. 

Intertype  A.C. — C.S.M. 

Linotypes — Models  8,  14. 

Scott  Heavy  Duty  Mat  Roller. 

31  X  44  Hartford  Cutter  and  Creaser. 
Model  E  Cleveland  Folder. 

Stimpson  Footpower  Eyeletter. 
8-page  Duplex  Newspaper  Presses. 
50"  Dexter  Cutter. 

Northern  Machine  Works 

Marshall  and  Jefferson  Sfs. 
Philadelphia,  Pa. 


EQUIPMENT  FOR  SALE 

REBUILT  — GUARANTEED  — QUICK 
DELIVERY  —  Miehle  Horizontal,  Kelly 
Vertical,  Kluge,  Power  Cutters,  Thomson 
Presses,  C  &  P  Presses,  Linotypes,  Stitch¬ 
ers,  Composing  Room  Equipment. 

PRINTERS  SUPPLY  CO. 

655  SIXTH  AVE.  NEW  YORK  1 0 

1—5/0  T.C.  CROSS  Feeder;  2-Ink  Agi¬ 
tators;  1 — 14x22  Universal  Cutting  & 
Creasing  Press  ;  1  Bronzing  Machine ;  1 — 
50"  Knowlton  Paraffine  Machine.  For 
immediate  disposal.  Can  be  seen  in  our 
plant — Universal  Folding  Box  Co.  Inc., 
Monroe  and  13th  Sts.,  Hoboken,  N.  J. 
Rector  2-1535.  Hoboken  3-7373. 

LINOTYPES— 2  Model  8—1  Model  14— 
A.C.  Motors — Electric  Pots.  In  perfect 
condition  at  $1100  to  $1400  each  f.o.b. 
10x15  Super  Heidelberg  A.C.  Motor  $600. 
Many  other  items — We  Buy,  Sell  and 
Swap.  Printers  Trouble  Shooter,  P.  O. 
Box  37,  New  Haven,  Conn. 

4-ROD  SHERIDAN  embosser  with  19x24 
head,  gas  heat,  no  motor,  good  serviceable 
condition.  Old,  but  will  sell  at  a  low  cash 
price  for  quick  deal.  Box  1626,  Graphic 
Arts  Mo.,  608  S.  Dearborn  St.,  Chicago  5. 


EQUIPMENT  FOR  SALE 

COMPLETE  MONOTYPE  outfit,  caster 
(type  and  rule)  key  board,  compressor, 
melting  pot  and  all.  If  interested  in  a  com¬ 
plete  outfit,  and  you  want  a  good  one  at  a 
reasonable  figure,  write  Box  1628,  Graphic 
Arts  Mo.,  608  S.  Dearborn  St.,  Chicago  5. 

REBUILT — Elrod  Slug  Caster,  10  molds; 
Model  8  Linotype  ;  MATS — Garamond  No. 
3  Reg.  &  Bold  6  to  14;  Bodoni  Bold  8  to 
14;  Memphis  Med.  6  to  14;  Century  Exp. 
8  &  10;  others;  38"  &  40"  Seybold  Cut¬ 
ters;  B  Kellys;  M-24  Press.  Stein  &  Co., 
127  W.  26th  St.,  New  York  City  1. 

FOR  SALE— Miehle  No.  3— 46'^Cylinder 
Press  in  good  condition  with  Dexter  Auto¬ 
matic  Suction  Feeder.  Press  Serial  No. 
13291;  Dexter  Feeder  Serial  No.  5942. 
Now  operating.  Write  William  G.  Johnston 
Company,  P.  O.  Box  6759,  Pittsburgh,  Pa. 

LUDLOW  CABINETS  and  30  fonts. 
Font-list  and  mat-count  sent  on  request. 
We  have  large  quantity  miscellaneous  com¬ 
posing  and  pressroom  equipment.  Write  us 
what  you  need  and  what  surplus  items  you 
have.  John  Griffiths  Co.,  Inc.,  17  East  42nd 
St.,  New  York  17,  N.  Y. 

1  BAUM  No.  8214  Folder,  Model  289,  size 
22x28,  in  first  class  condition.  1  Rotaprint 
with  Spiral  Gear  and  long  Fountain,  9x14 
sheet  feed.  Lichty  Printing  Co.,  648  Huron 
Rd.,  Cleveland,  Ohio. 

COMPLETE  LINO  trade  plant  in  Los 
Angeles  doing  excellent  business  for  sale 
as  unit  or  will  divide  to  suit.  Box  1630, 
Graphic  Arts  Monthly,  608  S.  Dearborn 
Street,  Chicago  5,  Ill. 

HARRIS  AUTOMATIC  2-Color,  size  28 
X  42.  Westinghouse  DC  motor,  ideal  for 
labels  or  coupons.  Will  sell  at  very  low 
price.  Periodical  Press  Corp.,  1309  Noble 
St.,  Philadelphia,  Pa. 

TWO  PONY  Miehle  cylinders,  12x18 
Craftsman  with  Miller  feeder,  10x15  Gor¬ 
don  with  Miller  feeder,  10x15  open  Gordon, 
Baum.  21x28  Auto.  Folder.  All  A  C  Motor 
equipped  and  operating.  Clarkson-Rishoff 
Co.,  2360  University  Ave.,  St.  Paul,  Minn. 

FOR  SALE — A  Pony  Cylinder  Optimus- 
Babcock.  Will  take  a  sheet  23x30.  Columbia 


Printing  Co.,  174  Commerce  St.,  New 
Haven,  Conn. 

FOR  SALE — Multilith,  Model  40,  good 
as  new.  Reasonable.  Arrow  Advertising, 
306  Jefferson  Bldg.,  Peoria,  2,  Illinois. 

For  Sale — 22x34  Miehle  Automatic  Unit 
(Highest  Prices  Paid  for  Used  Equipment) 

ABC  MACHINERY  WORKS 
703  South  Wells  St.  Chicago  7,  Illinois 
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•  BROWN  FOLDER.  38x52,  Friction 
Pile  Feeder.  Paster  attch.  Ext.  Cond. 
A.C.  Motor. 

•  SEYBOLD  DUPLEX  BOOK  TRIMMER. 

2  knives;  6x9;  max.  size  30x36. 

•  WESSELL  BASE,  5  Beds  25x38  with 

hooks.  STEEL  SHELVING! 

LA  SALLE  PUBLISHING  CO. 

501  S.  Plymouth  Ct.  Chicago  5 

WAB.  5760 


EQUIPMENT  FOR  SALE— Immediate  Delivery 


PRESSES  AND  ACCESSORIES 

1 — 70"  two  color  Miehle. 

1 —  50"  Miehle — complete  auto.  unit. 

2 —  46"  Miehle — one  converted  to  C  &  C. 

1 — 42"  Miehle — hand  feed. 

1 — 34"  Pony  Miehle — complete  auto, 
unit. 

1 — Miehle  horizontal — auto.  22x28. 

1 — 10x15  Craftsman  Rice  auto.  unit. 

1 —  14x22  Laureate  with  heating  attach. 

2 —  Cross  continuous  feeders  68"  and 
74". 

1 — Babcock  ext.  delivery  62". 

1 — Bahnson  humidifier  Type  Dj. 

1 — Blatchford  base  68". 

THE  VANCE 

350  Fifth  Ave.,  Nsw  York  1,  N.  Y. 

Lackawana  4-7451 


BINDING  AND  COMPOSING 

1 — Seybold  Book  Compressor. 

1 — Smyth  3  knife  trimmer. 

1 — Rosback  power  punch  28". 

1 — Stimpson  power  perforator  36". 

1 — Portland  punch  24". 

1 —  Crawley  round.  &  backing  machine. 

2 —  Model  B  Cleveland  folders  25x38,  one 
with  auto,  feeder. 

1 — Model  55  Baum  folder  auto.  14x19. 

1 —  Sheridan  auto,  casing-in  machine  17". 

2 —  Sheridan  power  embossers  18". 

3 —  Linotypes — Models  14,  25  and  26. 

1 — Hill-Curtis  Trim-O-Saw,  router  and 
}ig  attachment. 

R.  HOOD  CO. 

36  W.  Van  Buren  St.,  Chicago  4,  III. 

Harrison  7464 


EQUIPMl^NT  FOR  SALE 

FOR  SALE— Harris  SI L  (22^"  x  26") 
and  Harris  S4L  (22 x  30")  Offset 
jfresses.  Address  Fort  Wayne  Printing  Co., 
Inc.,  11.3  East  Jlrackcnridge  St.,  Fort 
Wayne,  Ind. 


44"  SEYBOLD  Holyoke  Automatic  Power 
(’utter;  24  and  32-page  Newspaper  Presses. 
Thomas  W.  Hall  (x>.,  120  West  42nd  St., 
New  York  18,  N.  Y. 

MONOTYPE  COMPOSITION  equip¬ 
ment  with  Display,  Lead  and  Rule  Attach¬ 
ment,  Molds,  Matrices,  etc.  Replacement 
value  $8,300.00.  Will  sell  at  a  reasonable 
price.  P.  O.  Box  880,  Lynchburg,  Virginia. 

MONOTYPE  and  Linotype  mats,  used  but 
in  good  condition  for  sale  at  low  prices, 
(dcveland  .Shopping  News,  5309  Hamilton 
.\ve.,  Cleveland  14.  Ohio. 

FOLDER.  Model  289  21x28,  Ro¬ 
tary  Feeder  I).C.  Equipment,  Excellent 
('ondition.  Universal  Printing  Co.,  St. 
Louis  3,  Mo. 

MODEL  B  CLEVELAND  Folder  25x38 
with  elec,  equip,  and  every  attachrnent,  also 
25x38  Scott  Book  Cylinder  with  elec, 
equip.,  chases,  ex.  sets  rollers,  roller  drum, 
heaters,  etc.  J.  R.  Johnson,  Manheim,  Pa. 
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EQUIPMENT  FOR  SALE 

10x15  MILLER  Automatic.  Russell  Ptg. 
Co.,  4710  Cottage  drove,  Chicago  15,  Ill. 


_ EQUIPMENT  WANTED  _ 

VANDERCOOK  No.  3  or  similar  Proof 
I’ress  for  reproduction  proofs,  (jive  full 
particulars  and  price.  The  J.  D.  Lesher 
Printers,  Freeniont,  Ohio. 

PONY  LABELRITE  Machines  wanted 
for  pasting  labels  size  4x5  on  cards.  High 
price  will  be  paid  for  machines  in  good 
running  condition.  Box  1623,  Graphic  Arts 
Monthly,  608  S.  Dearborn,  Chicago  5,  Ill. 

M-24,  D-4  PRESS,  state  age,  serial  num¬ 
bers,  motors,  price,  condition  and  equip¬ 
ment.  Box  1464,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago  5. 


NO  MATTER 
WHERE  YOU  ARE 

If  you  want  to  sell  a  machine  or  your 
entire  plant  we  will  buy  it 

PRINTERS  SUPPLY  CO. 

655  SIXTH  AVE.,  NEW  YORK  10.  N.  Y. 
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WE  PAY  CASH 

for  arty  size 

Chandler  &  Price  presses,  paper  cut¬ 
ters.  Miehles,  Optimus  or  Premier 
cylinder  presses,  Thomson  Colts 
presses,  stitchers,  Hickok  ruling 
machines,  offset  presses  any  sizes. 
Linotypes  model  5,  8,  and  14  with 
AC  motor  and  electric  pot.  shear 
board  cutters,  perforators  and  fonts 
of  Linotype  mats.  Send  full  infor¬ 
mation,  name  of  your  Bank  and  best 
price  crated  and  delivered  to  the 
railroad  freight  depot.  Answer  Air 
Mail  to 

Mexican  Printing 
Supply,  S.A. 

Calzada  TIaloan  663, 

Cclonia  Alamos. 

MEXICO  D.F.  MEXICO 


EQUIPMENT  WANTED 
WA NTED— B R A SS  .  TYPE— Send  proof 
of  what  you  have  to  offer.  St.  Louis  B.  Co., 
415  Lucas  Ave.,  St.  Louis,  Mo. 


WANTED  for  CASH 

TOP  PRICES  PAID 

Harris,  Miehle  &  Webendorfer  Offset 
Presses — all  sizes. 

Hall  Direct  Rotary  Presses. 

Mul'.iliths — Davidson  Duplicators. 
Offset  Camera  &  Plate  Making  Equip¬ 
ment. 

Power  &  Lever  Paper  Cutters. 

Baum  Quintuplet  &  other  size  folders. 
Cleveland  Folders — all  sizes. 

Paper  drills — Brackett  Trimmers. 
Complete  Plants 

★ 

See  Ryan  before  Buyin'  or  Selling 

★ 

E.  G.  RYAN  &  COMPANY 

727  S.  Dearborn  St.,  Chicago  5 
HARrison  0900 


STITCHING 

WIRE 

Round  or  Flat 


THE  SENECA  WIRE  &  MFG.  CO. 


Fostoria,  Ohio 


EQUIPMENT  WANTED 

WANTED  USED  or  Rebuilt  Paper  Bal- 
ivj?  Pres>.  (lalley  Cabinet,  Hammond  Bencli 
Trim-O-Saw,  Tag  Patching  Macliine,  Peb¬ 
bling  .Machine.  Sheeter,  Gumming  Equip¬ 
ment.  Varnishing  Machine.  Please  give 
com])lete  information,  sending  descriptive 
fohler  if  possible.  Box  1640.  Graphic  .-\rts 
Monthly,  608  S.  Dearborn,  Chicago  5,  111. 

MIEHLE  VERTICAL,  Kluge  Units, 
Power  Cutters,  Ludlow  Outfit,  or  will  pur¬ 
chase  complete  plant  for  cash.  Send  full 
detads  with  prices.  Prompt  action.  Box 
1633,  Graphic  Arts  Monthly,  608  South 
Dearborn  St.,  Chicago  5,  111. 


48"  to  60"  SLITTER  &  Rewinder.  Cam- 
e;on  or  Langston  preferred.  Write  full  de¬ 
tails,  best  cash  price,  quick  sale.  Urgent, 
for  defense  plant.  Box  1631,  Graphic  Arts 
Monthly,  608  S.  Dearborn,  Chicago  5,  III. 

MAT  ROLLER — Hand  or  power,  25x28, 
or  larger  bed.  Give  details,  price.  Driscoll, 
145  Laird,  Buffalo  7,  N.  V. 


WANTED— SEYBOLD  P  aper  Cutter,  49 
inch  or  larger.  Weinman  Brothers,  325  X. 
Wells  St.,  Chicago  10,  Ill. 

No.  3  MIEHLE  or  No.  2  Kelly  with 
A.C.  Motors. 

Write  Box  1629,  Graphic  Arts  Monthly, 
608  South  Dearborn  Street,  Chicago  5,  111. 


WANT  TO  BUY— Ron-feed  Kidder  platen 
or  similar  style  Meisel,  Toung,  or  New  Era 
press  for  cash.  Tickets  &  Tags,  Inc., 
4327  W.  Harrison  St.,  Chicago  24,  Ill. 


SHEETERS,  from  44"  to  72",  with  or 
without  hackstands;  65"  to  84"  Rewinder. 
Box  1632,  Graphic  Arts  Monthly,  608  S. 
Dearborn,  Chicago  5,  Ill. 


BRACKETT  STRIPPER  in  excellent  con¬ 
dition.  Write  in  detail  giving  full  particu¬ 
lars,  Box  1637,  Graphic  Arts  Monthly,  603 
S.  Dearborn,  Chicago  5,  Ill. 


LITTLE  GIANT  presses  9x12  and  12x18. 
Will  pay  best  prices.  PRINTERS  SUP¬ 
PLY  CO.,  655  Sixth  Ave.,  New  York  10. 
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§1 E  L  L  —  MEGILL’S  GAUGE  PINS 

The  Standard  ot  Comparison 

While  the  Selling  Is  Good  Market 

ANYONE  KNOWS  Spring  Tongue  Gouge  Pins 


THAT  IT  IS  BEST  TO  SELL 
WHILE  PRICES  ARE  HIGH 

You  can  get  top  prices 
here  for  your  printing  ma¬ 
chinery. 

CASH  —  For  complete 
plants  of  any  nature  or  size 
— single  units  also. 

Phone  REctor  2-1395  or  Write 

Printcroit  Representatives 

277  Broadway  New  York  7 


FOLD  IN  G  MACH  I  N_E  S _ 

FOLDING  MACHINES 

J|  PAIII  Rebuilt — Guaranteed 
Low  Prices 

123  North  Jefferson  St.,  Chicago  6 

ALL  MAKES — All  Sizes,  All  Models — 
Folding  Machines,  Baum  Folders — latest 
models — repossessed.  Various  Model  Cleve¬ 
land  Folders.  Finest  Value  for  Finest 
Folders — Rebuilt — Guaranteed. 

RUSSELL  ERNEST  BAUM 
615  Chestnut  Street  Philadelphia,  Pa. 


FOREIGN  LANGUAGES 


FUNK'S  TRANSLATION  BUREAU— 
Our  Specialty  —  Russian  and  Spanish. 
Translators  and  Typesetters  in  ALL  lan¬ 
guages  to  the  Printing  Trades  since  1910. 
535  S.  Franklin  St.,  Chicago  7,  Ill. 


GAS  AND  ELECTRIC  HEATERS 


NEW  AND  REBUILT  Gas  Heaters. 
Static  Eliminator  &  Printing  Press  Heater 
Co.,  239  Centre  St.,  New  York  13,  N.  Y. 


GRIPPERS 


CASPER  GRIPPERS  banish  string  and  I 
rubber  bands,  increase  production.  Fit  all  I  I 
job  presses.  Write  for  information.  Casper  I 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  O.  '  hi 
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Ref.  U.  8.  Pat.  Office 


80  doz.,  with  extra  Tongues 

Original  Steel  Gauge  Pins 


7 Sc  doz. — 12  pt..  15  pt.,  or  18  pt.  high 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Reliable  Printers  Supply  Dealers. 

Lorn  pie  te  Cireulmr  on  Request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn  17,  N.  Y. 


GUMMED  TAPE— PRINTED 


BIG  PROFITS - sell  under  your  name — 

all  colors  and  widths - tape  machines. 

EBEL-BINDER  CO. 

1825  Queen  City  Ave.  Cincinnati.  Ohio 


HELP  WANTED 


An  Exceptional 
Opportunity 

For  Printing  Salesman  in  Fine  Paper 
Field. 

To  call  on  printing  and  industrial 
accounts  in  established  Southern 
territory,  selling  adyertised  lines 
of  fine  papers. 

Outline  your  qualifications  in  de¬ 
tail.  State  recent  earnings. 

Box  1620 

THE  GRAPHIC  ARTS  MONTHLY 

608  South  Dearborn  Street 
CHICAGO  5,  ILL. 


HELP  WANTED 

•  PRESSMAN  for  Miehle  Vertical, 
experienced  in  running  good 
halftone  and  color  work. 

•  COMPOSITOR  for  page  make-up 
on  various  publications. 

•  BINDERY  MAN  to  set  up  and  op¬ 
erate  Cleveland  Double  O  folder, 
Rosback  Gang  stitcher,  cutters 
etcetera.  ^ 

We  have  a  clean,  modern  plant,  built 
just  before  Pearl  Harbor.  Ideal  work¬ 
ing  conditions  with  first  class  equip¬ 
ment  and  among  reasonable  people. 
Pay  is  good,  but  not  the  main  show. 
We  are  looking  for  men  who  take 
pride  in  their  work  and  who  want  to 
make  a  good,  steady  living  in  a  Great 
Lakes  region  city  of  100,000  with  ex¬ 
cellent  schools  and  playgrounds  for 
children  and  near  some  of  the  finest 
fishing,  hunting  and  recreation  terri¬ 
tory  in  the  country.  Our  employees 
know  of  this  ad.  Address  Box  1619, 

THE  GRAPHIC  ARTS  MONTHLY,  603 
S.  Dearborn  St.,  Chicago  5,  Ill. 


_ HEJ^PJW  ANTED _ 

WANTED — Composing  Room  Foreman — 
.\Iust  be  good  man,  with  references.  Expe¬ 
rience  in  job  and  publication  work  neces¬ 
sary.  This  is  a  nermanent  position  in  a  well 
established  union  plant,  located  in  the 
-Vorthwest.  Excellent  working  conditions 
and  exceptionally  high  scale.  Box  1638, 
(Iraphic  Arts  Monthly,  608  S.  Dearborn, 
Chicago  5,  Ill. 

LITHOGRAPH  PRESSMAN  —  Webern 
•  lorfer — Knowledge  of  color  preferred,  but 
not  necessary.  Top  wages.  Aggressive 
concern  with  good  future.  Address:  York 
Lithographic  Co..  2832  E.  Grand  Blvd., 
Detroit  11,  Michigan. 


WANTED 

Cylinder  Pressman  for  permanent 
position.  Commercial  work  on  No. 
00  Miehles  with  Dexter  Pile  Feed¬ 
ers.  Tell  us  your  experience  and 
qualifications. 

FINCH  &  McCULLOUCH 

(Established  1903) 

80>82-84  So.  La  Salle  Street 
Aurora,  Illinois 


FLEXO 

Better  Raised  Printing  Compounds 

for  all 

RAISED  PRINTING 

Flexo  Manufacturing  Co.,  Inc. 

35  Howard  Street  New  York,  N.  Y. 
Tel.  CAnal  6-0796 


HELP  WANTED 


ONE  of  the  largest  and  oldest  printing 
machinery  and  supply  houses  has  an  open¬ 
ing  for  a  young  man.  The  following  are 
minimum  qualifications :  Ambition,  loyalty, 
normal  intelligence  and  the  willingness  to 
learn  and  develop  into  a  key  position.  Write 
to  Box  1641,  The  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago  5,  Ill. 

WANTED — Experienced  Print  Shop  and 
Press  Foreman.  Must  be  able  to  handle 
labor  and  obtain  maximum  production. 
Good  connection  with  large  National  Con¬ 
cern.  State  in  reply  age,  experience,  refer¬ 
ence,  etc.  Answer  Box  1639,  Graphic  Aits 
Mo.,  608  S.  Dearborn,  Chicago  5,  Ill. 


COLOR  MATCHER  and  Ink  Maker, 
must  be  experienced  in  all  types  of  printing 
and  lithographic  Inks.  Chicago  Area.  Box 
1624,  GAM,  608  S.  Dearborn,  Chicago  5. 


INK  SAVER 

“SEALSPRAY”  prevents  “Ink  Skinning,” 
Saves  money  and  printing  ink,  $1.75  for  1 
lb.  and  sprayer.  Write  for  full  details. 
Monogram  Co.,  150  N.  5th  St.,  Phila.,  Pa. 


INSTRUCTION 


LEARN  LINOTYPE 

Operating  and  Maintenance 
Write  for  Free  Booklet  "G" 

N.  Y.  Mergenthaler  Linotype  School 
244  W.  23rd  St.,  New  York  11,  N.  Y. 

labels 


LIBERAL  DISCOUNTS 

to  pniitprs  on  aO  kinds  of  label  work. 

43  years  of  experience.  Design  free. 

LABEL  COMPANY 
732  S.  Federal.  Chicago 


FRASER 


PRINTED  I  A  R  P  I  C  METAL 
EMBOSSED  1-  /A  D  C  U  a  ENGRAVED 
SAMPLES  TO  RESPONSIBLE  FIRMSONLY 
JOHN  HORN.  837  Tenth  Ave..  New  York  19 


_ MENU  COVERS _ 

PROFITS.  Buy  direct  from  mfr.  Large 
selection.  Stock  and  Special  Designs.  Send 
for  price  list.  Sanitary  Menu  Cover  Co., 
_J  910  W.  Van  Buren  St.,  Chicago  7. 
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MIEHLE  VERTICAL  HOSE 

eight  feet  small  hose,  new  stock, 
good  quality,  $2.15  postpaid.  Send  check  to 
Jack  Beall  Vertical  Service 
641  S.  Dearborn  Chicago  5,  Illinois 

Wller  FEEDER"]^RTS  and 
_  _ _ SERVICE  _ 

CRAIG  PRINTING  MACHINERY  CO. 

Machinists.  Rebuilt  Presses.  Millers  and 
Kluges.  Press  and  Feeder  Parts.  59  Cliff 
.St.,  New  York  City  7. 


NUMBERING  MACHINES 

PrintersNumberineMachines  Co. 

655  Sixth  Ave.,  New  York  10,  N.  Y. 
Press  &  Hand  Machines.  As/r /or  Price  List.' 
Rented  -  Repaired  -  Parts  Bought  -  Sold 


PERIODICALS— BOOKS _ 

MAGAZINES  and  Books  for  the  Graphic 
Industries.  Lists  free.  Commercial  Engrav¬ 
ing  Publishing  Co.,  34A  North  Ritter, 
Indianapolis  1,  Indiana. 

PHOTOMECHANICAL  EQUIPMENT 

AND  SUPPLIES _ _ 

CAMERAS,  Printing  Frames,  Whirlers, 
.\rc  Lights,  cold  top  enamel,  negative  col¬ 
lodion,  etc.  Complete  plants  or  any  part. 
E.  H.  Walker  Supply  Co.,  140  Que  St., 
N.E.,  Washington  2,  D.  C. 

3  ~p^ture~s^vTce 

FREE  MATS  of  news  &  feature  pictures. 
All  sizes  &  subjects.  Short  filler  copy.  No 
charge,  oblig.  Send  name  and  address  to 
S  C  PICTURES,  314  N.  Michigan,  Chgo. 


MACHINES  FOR  RENT— Out-of-Town 
and  Local — All  Models — Press  or  Hand 
Repaired  •  Bought  •  Sold  •  Traded 
nrUCO  A|  Numbering  Machine  Service 
ULUunnL  los  N.  Jefferson,  Chicago  6 


KEON  &  JACOBSON 

Complete  Numbering  Machine  Service 
Repairs — Rentals — Rebuilts 
1  Beekman  St.,  New  York  7.  Est.  1920 

We  repair,  rent,  buy,  sell,  trade. 

NUMBERING  MACHINE  SERVICE  CO. 

600  South  Dearborn  St.,  Chicago,  111. 


PAPER  CUTTER 


SEYBOLD 

Regardless  of  any  and  all  reasons, 
practically  100%  of  the  owners  of 
SEYBOLD  CUTTING  MACHINES  con¬ 
tinue  to  buy  Seybolds. 

CHAS.  N.  STEVENS  CO. 

Western  Sales  Agents 

112-116  W.  Harrison  Chicago  5,  III. 


PERFORATING  EQUIPMENT 

DASH  ROTARY  PERFORATOR— Effi¬ 
cient,  low  cost.  Will  also  slit,  crease,  score 
or  crimp.  Investigate.  Lester  &  Wasley 
Co.,  Builders,  Frank  St.,  Norwich,  Conn. 

STIMPSON  PERFORAtlNG~dies  30" 
and  36"  long  compl.  Immediate  delivery. 
Write  Rudolph  Andraeas,  370  East  31st 
St.,  Brooklyn,  N.  Y. 


PLATEMAKING  EQUIPMENT 


HALFTONE  SCREENS,  Vacuum  frames, 
lenses,  cameras,  cold-lop  enamel,  acid 
proof  process  ink.  Write  for  bargain 
list,  stating  wants.  Can  save  you  up  to 
50%.  Largest  screen  stock  in  U.  S. 

MOORE  LABORATORIES 
62  West  Baltimore  Ave.  Detroit.  Mich. 


PRESSROOM  EQUIPMENT 

LESS  MAKE-READY  TIME 

Better  print;  save  wear  on  forms,  strain 
on  press  with  Acme  cork,  synthetic  rubber 
or  combination  blankets — tailored  to  all 
presses;  no  mats  or  bolster;  guar,  service. 

ACME  PRESS  BLANKET  CO. 

158  North  Wells  St.,  Chicago  6 


RUBBER  PLATE  EQUIPMENT 

PRECISION  RUBBER  AND  PLASTIC 
PRINTING  PLATE  HYDRAULIC 
PRESSES.  Electric  or  steam.  Complete 
supplies.  Stereotype  Equipment  Co.,  2815 
Irving  Park  Road,  Chicago  18,  Illinois. 


_ RULE  FORMS _ 

RULE  FORMS — Accurately  made,  no 
broken  lines,  shipped  anywhere.  Guaran¬ 
teed.  Send  copy  R.  H.  Freeman — 239B  W. 
13th  St.,  Fort  Worth  2,  Texas. 


DfllE&FRIESE 


CROSS  RULE  FORM  NEGATIVES— Preci¬ 
sion  machine  ruled  on  negative  direct,  ready 


PERFORATOR  PINS 


for  press.  Siiecifications  and  copy  needed.  No 
broken  rules  .  .  .  any  size. 

Copy  Preparation  •  LItho  Plate  and  Graining 
Complete  Service  to  Lithographers 


CHICAGO  5,  ILL 


SAWS  ___ 

MILLER  SAW  rebuilding.  Wallin  Mfg. 
C'o.,  Omaha  8,  Nebraska. 


SERVICE 


Eliminate  the  worry  and  expense  ot 
maintaining  shop  production.  Concentrate 
un  sales  clToits — as  have  many  other  print¬ 
ers  who  have  contacted  us. 

You  get  the  order — ue’ll  produce  it  tor 
you  in  our  modern  planograph-oflset  plant 
— a(  a  cost  that  will  allow  you  a  larger 
mark-up  and  a  clean  pro&t. 

90%  of  the  printed  matter  produced  in 
your  shop  can  be  done  better,  faster,  and 
at  less  expense  by  the  planograph-offset 
method.  Any  piece — 100  to  1,000,000 — 
one  color  letterhead  to  multi-colored  cata¬ 
logs.  We  furnish  flat  scale  from  which  to 


STAPLES 


IMMEDIATE  DELIVERY 


STAPLES  FOR 

Ace,  Acme,  Bostitch,  Hotchkiss, 
Never-Clog,  Star  and  Speed 
Machines 


R.  A.  GUTHMAN  &  CO. 

600  W.  JACKSON  BLVD.,  CHICACO  t 


IN  STOCK  Acme  X,  XX,  XXX,  3XCS, 
21,  22,  23,  24,  25,  18-18,  210,  621,  622, 
iJoston  Yi" ,  Bostitch  SC23.  Economy  Sup¬ 
ply  Co.,  15818  Bringard,  Detroit  5,  Mich. 


TABBING  COMPOUNDS 


ECO-PAD  I 

COLD  TABBING  COMPOUND  I 

Easy  to  Apply  •  Flexible  •  Dries  I 

Rapidly  •  Sheets  Tear  Clean  •  Not  f 

Affected  by  Heat  or  Cold  •  Red  or 
Natural  e  IMMEDIATE  SHIPMENT. 

Money  Back  Guarantee 

ECONOMY  PRINTERS  PRODUCTS  CO. 

609  S.  La  Salle  St.  Chicago  5,  III. 


TICKETS  OF  EVERY  DESCRIPTION 


quote 
runs; 

B I  i  rated  ml 
handle 


or  camera,  plate, 
shipping  flat  to  your 


on  combination  form  planograph 
we  make  special  quotations  on  corn- 
jobs  according  to  specifications. 
handle  complete  from  art  w-ork,  type¬ 
setting,  etc.,  to  bindery — or  camera,  pU 
and  pressivork  only — sh 
plant  for  finishing. 

We  Protect  Your  Accounts  —  Every 
printer  on  our  books  will  testify  to  the  fair 
treatment  we  extend  them. 


FOR  PRICE  LIST  WRITE: 

GREENLEE  CO. 

OFFSET  PRINTERS  TO  THE  TRADE 

1609  N.  Wolcott,  Chicago 


PRINTERS 

Meet  or  Beat  Competition 
With  Our  Line  of 

I  A  A  DUPLICATE  $  O  fin 
IVU  SALE8BOOK8  U'W 
Imprinted  with  your  name  on  every  theeL 
14  Day  Dellvary  Servica.  Writa  Today. 

KELLNAI  SYSTEMS 

236  E.  LONG  ST.,  COLUMBUS,  OHIO 


SPECIAL  PRINTING  you’re  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G,  Toledo,  Ohio. 

type 


WE  USE  REG.  FOUNDRY  TYPE  METAL 

4  FTS.  20A  Ea.  6  pt.  COPP.  PI.  1-2-3-4,  2.50 
4  FTS.  lOA  Ea.  12  pt.  COPP.  PI.  Goth.  $2.50 
SEPARATE  IDENTIFICATION  NICKS 
OVER  100  TYPE  FACES 
COMPLETE  FONT.  25A-50a. 
COMPLETE  FONT,  25A-50a. 
COMPLETE  FONT.  25A-50a. 
COMPLETE  FONT.  25A-.')0a. 


PT., 

PT., 

PT., 

PT.. 


6 
8 
10 
12 

14  to  72  Pt. — PRICES — CATALOG  FREE 

RULEX  TYPE  CO.,  549  8.  Wells  8t..  Chicago 


$1.50 

$2.00 

$3.00 

$4.00 


14  Pt.lOA  20a  13.20 
lOPt.OA  18a  $3.60 
30  DAY  SPECIAL  AT  ONLY  $5.90 
HAASE  TYPE  FORT.  1147  N.  HiItteA  St.  Ckieate  llaeli 


TYPE  METAL  THERMOMETER 


Only  $5.25 


For  Linotype  or  any 
Small  Metal  Pot. 
Guar,  accurate  50  to  900 *F.  Send  for  folder. 
United  Stereotype  Supply  Corporation 
Box  38,  West  Lynn,  Mass. 
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BANKERS  GOTHIC  I 

IN  STOCK.  S  TO  18  ST..  LIGHT  ANO  BOLD  H 

Cast  from  hard  foundry  ■  nicked  to  six* 

4  SIZES - 6  PT..  25A  -  $1.00  FONT 

3  SIZES - 12  PT..  I2A  -  I.ZS  FONT 

I  SIZE  -  14  PT.,  I2A  Z.OO  FONT 

I  SIZE  -  18  PT..  9A  2.50  FONT 

I  SIZE  -  18  PT..  IIA  -  2. SO  FONT 

If  rite  for  catalogue  of  all  type  faces 

RAYCO  TYPE  FOUNDERS  I 

604  W.  LAKE  ST..  CHICAGO  6.  ILL. 
Wanted — Equipment — See  pp.  81,  82,  83.  j 

wanted^r^r^¥ntation  ' 


Manufacturers  of  printing  machinery  or 
equipment  who  are  looking  for  Post¬ 
war  outlets  for  their  products  will  find 
it  to  their  interest  and  advantage  to  con¬ 
tact  individual,  well  known  in  the  East, 
to  act  as  a  selling  agent.  Highest  bank 
and  character  references  furnished.  Box 
1621,  The  Graphic  Arts  Monthly,  608 
S.  Dearborn  St.,  Chicago  5,  Ill. 


Say  you  saw  it  in 

THE  GRAPHIC  ARTS  MONTHLY 


SPECIFY 

PRENTISS 

STITCHING  WIRE 

Sold  by  Leading  Dealers  Everywhere 

Ask  for  Your 
Stitching  Wire 

Calculator 

WIRE  STITCHING  EQUIPMENT 


WIRE  STITCHERS 

NEW  AND  REBUILT  FOR  BOOKBINDERS 
AND  BOX  MAKERS 

A  complete  stock  of  parts  for  Latham 
Monitor  Stitchers 

W.  R.  PABICH  MFG.  CO. 

2855-57  North  Rockwell  St.  Chicago  18,  Illinois 

Tel.  HUMboldt  4141  and  4249 

WIRE  STITCHERS  for  B^kbinders  and 
Box  Makers.  Bought  —  Sold  —  Serviced. 
Henry  L.  Weber  Company,  SEEley  2643— 
710  W.  Jackson  Blvd.,  Chicago  6. 

NEW  JERSEY  No.  2  Wire  stitcher  of 
Camden.  Courier  Press,  Harrisburg,  Pa. 


_ WOOD  TYPE _ 

WOOD  TYPE  —  prewar  prices.  BIG 
DISCOUNTS.  Catalog  10c  postage.  Globe 
Wood  Type  Co.,  2856  D  St.,  Phila.  34,  Pa. 


Direct  Advertising  and  the  Printer 


n 


by  Albert  Highton 


• 

A  text-hook  of  gen¬ 
eral  information  on 
a  subject  vitally  es¬ 
sential  to  the  printer. 
IT ritten  by  one  who 
has  served  a  long  ap¬ 
prenticeship  in  print¬ 
ing  and  direct  adver¬ 
tising. 


CONTENTS 

WHAT  DIRfCT  ADVERTISING  IS  — AND  WHAT 
IT  DOES 

TYPOGRAPHY  AND  LAYOUT 
COPY  —  AND  THE  COPY  WRITER 
THE  MAILING  LIST 
DISTRIBUTION 
THE  RETURNS 
THE  MAILING  PIECES 
THE  PRINTER'S  DIRECT  ADVERTISING 
THE  PRINTER  AND  HIS  CUSTOMER'S  ADVER¬ 
TISING 

PLANNING  CAMPAIGNS 


Price  $1.00 

Send  Money  with  the  Order 


GRAPHIC  ARTS  PUBLISHING  COMPANY 

608  South  Dearborn  Street,  Chicago 
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TO  DISPLAY  ADVERTISERS 


Abrams,  M.  L.,  Co.,  The .  78 

Acme  Staple  Co .  72 

Aigner,  G.  J.,  Co .  51 

American  Roller  Co .  38 

American  Type  Founders .  5 

Aristocrat  Paper  Co .  19 

Baum,  Russell  Ernest . 2.  3 

Beckett  Paper  Co.,  The .  21 

Bingham  Brothers  Co .  68 

Bingham’s,  Sam’l,  Son  Mfg.  Co .  15 

Mrackett  Stripping  Machine  Co.,  The  ...  31 

Central  Paper  Company,  Inc .  30 

(Challenge  Machinery  Co.,  The .  65 

('halmers  Chemical  Company .  31 

('hampion  Paper  and  Fibre  Co.,  The .  13 

Chandler  &  Price  Company,  The .  55 

Chemical  Color  &  Supply  Company .  64 

Chicago  Printers’  Machinery  Works .  78 

Coes,  Loring,  Company .  32 

Compo  Rule  Co .  26 

Oomwell  Paper  Co . Inside  Back  Cover 

DeVere  Company .  36 

Driscoll,  Martin,  &  Co .  59 

Economy  Printers  Products  Co .  86 

Embossograph  Process  Co.,  Inc .  75 

Esor  Machinery  Co .  75 

Ever  Ready  Label  Corporation .  24 

Federated  Metals  Division .  33 

Fletcher  Paper  Co. .  50 

Force,  Wm.  A.,  &  Co .  28 

Franklin  Company,  The .  74 

Frye  Manufacturing  Company .  62 

General  Binding  Corporation .  9 

General  Engraving  Co .  19 

Goes  Lithographing  Company .  59 

Greenlee  Co .  86 

Gummed  Products  Company,  The .  22 

Guthman,  R.  A.,  &  Co .  67 

Hamilton  Manufacturing  Company .  42 

Hammermill  Paper  Company .  25 

Hammond  Machinery  Builders .  23 

Hano,  Philip,  Company .  38 

Harris-Seybold-Potter  Company .  37 

Hood-Falco  Corporation .  77 

Hood,  Vance  R.,  Co.,  The .  81 

International  Printing  Ink .  20 

Johnson,  Charles  Eneu,  and  Company....  34 

Justrite  Mfg.  Co .  26 

Kelly,  E.  J.,  Co .  28 

Kihn  Brothers  Bank  Note  Engravers .  48 

Kimble  Electric  .  17 

1,.  A.  Type  Founders .  48 


Linden  Chemical  Products  Co. .  28 

Linotype  Supply  Co .  76 

Megill,  Edward  L.,  Co.,  The .  8.1 

Mexican  Printing  Supply,  S.A . 82 

^lihvaukee  Saw  Trimmer  Corp .  24 

Mohr  I>ino-Saw  Co .  22 

Morgan  E.xpansion  Roller  Truck  Co .  63 

Morgans  &  Wilcox  Mfg.  Co .  27 

Munising  Paper  Co.,  The .  58 

Xekoosa-Edwards  Paper  (!omi)any .  7 

New  Era  Manufacturing  Company.  35 

Nolan  Corporation . Back  ('over 

Northern  Machine  Works .  80 

Northwest  Paper  Co . Inside  Front  ('over 

Nygren-Dahly  Company  .  47 

Ohio  Knife  Co .  60 

Paisley  Products  Incorporated .  1 

Payne  &  Walsh  Corp .  79 

Peerless-Imperial  Co.,  Inc. . .  74 

Porte  Publishing  Company .  27 

Prentiss  &  Co.,  Geo.  W .  87 

Printcraft  Representatives  .  83 

Printers  Exchange  .  75 

Printing  Machinery  Company,  The .  29 

Production  Standards  Corporation .  46 

Rapid  Roller  Company .  43 

Rayco  Type  Founders .  87 

Redington,  F.  B.,  Company . .  32 

Reid,  William,  &  Company .  22 

Riegel  Paper  Corporation .  56 

Roberts  Numbering  Machine  Co .  61 

Kosback,  F.  P.,  Company .  39 

Rouse,  H.  B.,  &  Company .  26 

Sampson  &  Ollier  Electrotype  Co .  34 

Seneca  Wire  &  Mfg.  Co.,  The .  82 

Simonds  Worden  White  Company .  63 

Sleight  Metallic  Ink  Companies .  53 

Southworth  Machine  Co .  54 

Standard  Industrial  Products,  Inc .  49 

Stevens,  Chas.  N.,  Co.,  Inc .  85 

Stolp-Gore  Company  .  79 

Stripfounders .  67 

Tauber-Tube  .  73 

Tompkins  Printing  Equipment  Co .  76 

Triangle  Ink  &  Color  Co.,  Inc .  66 

Type  &  Press  of  Illinois . 20,  69 

United  States  Envelope  Company .  11 

V’andercook  &  Sons . 44,  45 

Van  Dillen,  Edward,  Inc .  78 

Vanmar  Envelope  Co .  74 

Western  States  Envelope  Company .  61 

Wood,  Nathan  &  Virkus  Co.,  Inc .  40 
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NOW ...  AS  ALWAYS 

CROMWELL 

SPECIAL  PREPARED 


The  making  of  quality  tympan  is 
a  highly  specialized  occupation. 
To  create  a  paper  of  such  preci¬ 
sion  and  stamina  .  .  .  immune  to 
moisture  and  oils  .  .  .  demands 
skill,  experience  and  essential  in¬ 
gredients  and  equipment. 

Thus  it  is  particularly  fortunate 
that,  despite  limitations  and  hand¬ 
icaps  due  to  the  war  effort,  we 
can  still  maintain  our  pre-war 
standards  and  say . . .  *’Now,  as  al¬ 
ways,  CROMWELL  Special  Pre¬ 
pared  TYMPAN  is  imcondition- 
ally  guaranteed.” 

Available  at  your  distributor  in  rolls  or 
sheets  cut  to  fit  any  high  speed  press. 

THE  CROMWELL  PAPER  CO. 

4901-39  So.  Whipple  St. 
CHICAGO  32,  ILLINOIS 


Outstanding  features 
of  CROMWELL 
Special  Prepared 
TYMPAN 

*  Hard,  uniform  surface. 

*  High  tensile  strength. 

*  Proof  against  oil  and  ink 
solvents. 

*  Proof  against  moisture  and 
extremes  of  temperature. 


BUY  MORE  WAR  BONDS 


The  Nolan  Automatic  Caster  . . . 
an  efhcient,  labor-saving  caster 
built  to  do  more  ...  in  less  time. 


